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Production  Manager 
Mike  Stern  has  high 
hopes  for  page¬ 
changing  towers  at 
The  Post-Standard, 
Syracuse,  N.Y. 
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Smaller,  higher,  or  wide  _ 
signs  offer  versatile, 
saving  alternatives 
mt  press  lines 


T 


2001  BEST  OF  GANNETT  WINNERS 


Here  are  the  top  winners  of  our  25  th  annu¬ 
al  Best  of  Qannett  contest  and  of  other  com¬ 
pany  news  awards.  In  all,  47  newspapers 
and  71  individuals  were  recognized  in  our 
year  2001  competition. 

Outstanding  Achievement  Award  for  Best 
News  Performance  and  Gold  Medal  Winner 

Winner.  The  Detroit  News. 

Finalists  and  Gold  Medal  winners:  The  Idaho 
Statesman,  Boise;  The  Des  Moines  Register; 
Argus  Leader,  Sioux  Falls,  S.D.;  The  Journal 
News,  Westchester  County,  N.Y. 

Editor  of  the  Vear 

Winner.  Mark  Silverman,  publisher  and  editor. 
The  Detroit  News 

First  runner-up:  Henry  Freeman,  editor  and 
vice  president/News,  The  Journal  News, 
Westchester  County,  N.Y.  Second  runner-up: 
Saundra  Keyes,  editor.  The  Honolulu 
Advertiser. 

President’s  Ring  winners: 

In  addition  to  Silverman,  Freeman  and  Keyes, 
President's  Ring  winners  were: 

•  Ward  Bushee,  vice  president  and  editor. 

The  Cincinnati  Enquirer. 

•  Bennie  Ivory,  executive  editor  and  vice 
president/News,  The  Courier-Journal, 
Louisville,  Ky. 

•  Vickie  Kilgore,  executive  editor.  The 
Dlympian,  Dlympia,  Wash. 

•  David  Ledford,  executive  editor,  Springfield 
(Mo.)  News-Leader.  Ledford  is  recognized 
for  his  work  at  Springfield  and  at  the  Argus 
Leader  at  Sioux  Falls,  S.D. 

•  Randy  Lovely,  executive  editor.  The  Desert 
Sun,  Palm  Springs,  Calif.  Lovely  is  now 
managing  editor  of  The  Arizona  Republic, 
Phoenix,  Ariz. 

•  Tobias  Naegele,  editor  in  chief.  Army  Times 
Publishing  Co.,  Springfield,  Va. 

•  Carolyn  Washburn,  executive  editor.  The 
Idaho  Statesman,  Boise. 

Public  Service 

Diviiioe  I:  The  Detroit  News. 

Diviiien  II:  The  Burlington  (Vt.)  Free  Press. 

Freedom  of  Information  Award 

Winner:  Press  &  Sun-Bulletin,  Binghamton,  N.Y. 
Finalisti:  The  Burlington  (Vt.)  Free  Press;  The 
Cincinnati  Enquirer;  The  Courier-Journal, 
Louisville,  Ky.;  Montgomery  (Ala.)  Advertiser. 

Most  Improved  Newspaper 

Winner.  Pensacola  (Fla.)  News  Journal. 
Runner-up:  The  Desert  Sun,  Palm  Springs, 
Calif. 

Outstanding  Achievement  by  an  Individual 

Oivision  I:  Mark  Truby,  The  Detroit  News. 
Oivision  II:  Mary  Beth  Pfeiffer,  Poughkeepsie 
(N.Y.)  Journal. 


Outstanding  Achievement  in  Writing 

Oivision  I:  Cameron  McWhirter,  The  Detroit 
News  Oivision  II:  Lee  Williams,  Argus  Leader, 
Sioux  Falls,  S.D. 

Outstanding  Achievement 

by  a  USA  TOOAV  News  Staffer _ 

Winner.  Jack  Kelley. 

War  Spot  News 

Oivision  I:  Staff,  The  Journal  News, 

Westchester  County,  N.Y.  Oivision  II:  Staff, 
Statesman  Journal,  Salem,  Dre. 

War  Enterprise 

Oivision  I:  Angela  Rucker,  Courier-Post,  Cherry 
Hill,  N.J  Oivision  il:  Brent  Hallenbeck,  The 
Burlington  (Vt.)  Free  Press. 

War  Photography 

Oivision  I:  Staff,  The  Journal  News, 

Westchester  County,  N.Y.  Oivision  II:  Staff, 

The  Post-Crescent,  Appleton,  Wis. 

Project  Enterprise 

Division  I:  Staff,  The  Arizona  Republic,  Phoenix. 
Division  II:  Staff,  Palladium-Item,  Richmond, 

Ind. 

Daily  Enterprise 

Division  I:  Staff,  The  Detroit  News 
Division  II:  Colleen  D'Dea,  Daily  Record, 
Morristown,  N.J 

Spot  News 

Division  I:  Staff,  The  Cincinnati  Enquirer. 

Division  II:  Staff,  Iowa  City  (Iowa)  Press-Citizen. 

Feature  Writing 

Division  I:  Heather  Salerno,  The  Journal  News, 
Westchester  County,  N.Y.  Division  II:  Lee 
Williams,  Argus  Leader,  Sioux  Falls,  S.D. 

Beat  Reporting 

Division  I:  Mark  Truby,  The  Detroit  News. 
Division  II:  Kim  Skornogoski,  Great  Falls  (Mont.) 
Tribune. 

Investigative  Reporting 

Division  I:  Staff,  FLORIDA  TODAY,  Brevard 
County.  Division  II:  Mary  Beth  Pfeiffer, 
Poughkeepsie  (N.Y.)  Journal. 

Sports/Outdoors 

Division  I:  Fred  Girard,  The  Detroit  News. 
Division  II:  Michael  Babcock,  Great  Falls 
(Mont.)  Tribune. 

Column  Writing 

Division  I:  Derek  Melot,  Lansing  (Mich.)  State 
Journal.  Division  II:  Maggie  Downs,  Times 
Recorder,  Zanesville,  Ohio. 


Editorials 

Division  I:  Dan  McDonough  Jr.,  Courier-Post, 
Cherry  Hill,  N.J.  Division  11:  Rick  Parham,  The 
Times,  Gainesville,  Ga. 

Editorial  Cartoons 

Combined  Divisions:  Jim  McCloskey,  The  Daily 
News  Leader,  Staunton,  Va. 

Headline  Writing 

Division  I:  Staff,  The  Clarion-Ledger,  Jackson, 
Miss.  Division  II:  Staff,  St.  Cloud  (Minn.)  Times. 

Visual  Presentation 

Division  I:  Staff,  Rochester  (N.Y.)  Democrat  and 
Chronicle.  Division  II:  Staff,  Statesman  Journal, 
Salem,  Dre. 

Photography 

Division  I:  John  Partipilo,  The  Tennessean, 
Nashville.  Division  II:  Kurt  Hostetler,  The  Star 
Press,  Muncie,  Ind. 

Judges 

Division  I  Judges: 

Maria  DeVarenne,  executive  editor  and  vice 
president^news.  The  Press-Enterprise, 
Riverside,  Calif.; 

Marilyn  Garateix,  assistant  city  editor.  The 
Boston  Globe,  and  vice  president/print. 
National  Association  of  Hispanic  Journalists; 
Mike  McQueen,  associate  professor  and 
chairman,  journalism  and  broadcasting 
department,  Florida  International  University; 
Donna  Reed,  managing  editor.  The  Tampa 
Tribune; 

Janet  Seto,  assistant  principal.  Desert  Sands 
(Calif.)  Unified  School  District,  and  a  reader 
of  The  Desert  Sun  at  Palm  Springs; 

Dan  Shea,  managing  editor/news.  The  Times- 
Picayune,  New  Orleans,  La.; 

Howard  Tyner,  vice  president/editorial. 

Tribune  Publishing  Co.,  and  former  editor. 

The  Chicago  Tribune. 

Oiviiion  II  Judges: 

Robert  Ashley,  editor,  Messenger-Inquirer, 
Owensboro,  Ky.; 

James  Kevlin,  editor,  Pottsville  Republican  & 
Evening  Herald,  Pottsville,  Pa.; 

Kate  Long,  media  writing  coach.  Charleston, 
W.Va.,  and  affiliated  with  The  Charleston 
Gazette; 

Dennis  McAuliffe  Jr.,  Native  American 
Journalist  in  Residence,  University  of 
Montana; 

Carol  Nunnelley,  project  director.  Associated 
Press  Managing  Editors'  National  Credibility 
Roundtable,  and  on  leave  as  managing 
editor.  The  Birmingham  (Ala.)  News; 

Doris  Y.  Perkett,  a  job  coaching  and  job 
employment  specialist,  and  a  reader  of  the 
Rochester  (N.Y.)  Democrat  and  Chronicle. 


Detroit  News  newsroom 
leaders  (from  left)  Mark 
Silverman,  publisher  and  edi¬ 
tor;  Sue  Burzynski,  associate 
editor;  and  EJ.  Mitchell, 
managing  editor,  at  a 
Detroit-area  assembly  plant. 


The  Detroit  News  Honored 
-  Again  -  For  Outstanding 
Best  of  Gannett  Performance 


The  depth  and  breadth  of  excellent  community,  statewide  and  national  coverage 
in  2001  brought  The  Detroit  News  the  highest  honors  in  Gannett’s  25th  annual 
Best  of  Gannett  competition. 

For  the  third  time  in  four  years,  The  Detroit  News  has  won  the  Outstanding 
Achievement  Award  for  the  Best  News  Performance  by  a  Gannett  newspaper. 

Detroit’s  record  in  Best  of  Gannett  2001  is  unprecedented  in  the  contest.  Work  by 
staffers  won  the  three  major  categories:  Outstanding  Achievement  in  Public  Service, 
Outstanding  Achievement  by  an  Individual  and  Outstanding  Achievement  in 
Writing.  Winners  were  selected  by  a  group  of  editors,  journalism  educators  and 
readers  from  outside  the  company. 

The  newspaper’s  sophisticated  and  consistent  excellence  also  brought  Detroit 
Publisher  and  Editor  Mark  Silverman  recognition  as  Gannett’s  Editor  of  the  Year. 

Detroit’s  work  epitomizes  the  strong  journalism  of  all  the  newspapers  recognized 
in  the  Best  of  Gannett  competition. 

We  salute  all  winners  for  their  outstanding  journalism  vigorously  carried  out  on 
behalf  of  their  readers. 


O^ANCIT 

NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 


Developed  by  Toyota  engineers,  THUMB 
can  provide  a  microscopic  look  at  the 
injuries  real  people  are  likely  to  sustain  in 
a  car  accident.  By  analyzing  data  from 
THUMB'  80,000  cyberparts,  engineers  can 
now  zero  in  on  skin,  bones,  ligaments  and 
tendons  —  something  they  were  never 
able  to  do  before. 


Although  currently  only  an  experiment, 
technologies  like  THUMB  may  one  day  be 
used  to  supplement  Toyota's  existing 
safety  programs,  to  make  our  cars  even 
safer  for  real  human  beings.  Safer  cars  — 
thanks  to  one  very  smart  dummy. 


www.toyota.com/tomorrow 


He  can't  talk,  he  can't  walk,  he  can't  drive 
a  car.  Yet  he  could  be  the  most  important 
"person"  in  the  world  of  automotive 
safety  testing  today.  He's  THUMB,  the 
world's  first  virtual  human  for  crash  testing. 
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LETTERS 


COUNTING  ONE'S  BLESSINGS 


Your  April  22  story,  “Cartoonist 
hirings  on  drawing  board” 

[p.  29],  may  have  left  the  wrong 
impression  about  The  Times-Picayune’s 
view  of  editorial  cartooning. 

“Some  papers,”  the  article  declared, 
“think  local  cartoons  stir  up  too  much 
controversy.”  This  statement  was  followed 
by  a  quotation  from  me  about  our 
intention  to  fill  our  current  editorial- 
cartooning  vacancy.  The  juxtaposition  of 
the  two  paragraphs  may  have  suggested 
that  we  hold  a  timid  view  of  the  role  of 
editorial  cartoonists. 

The  Times-Picayune,  as  its  readers 
can  attest,  is  no  stranger  to  controversy. 
Fortunately,  we  are  blessed  with  a  city 
that  supplies  it  abundantly. 

JIM  AMOSS 

EDITOR 
The  Times-Pieayune 
New  Orleans 

BACK  ON  THE  CHAIN  GANG 

Greetings  from  Australia!  I  just 
wanted  to  say  that  I  enjoyed  very 
much  Mark  Fitzgerald’s  feature, 
“The  new  chain  gang”  [March  18,  p.  10]. 

I  spent  nearly  eight  years  as  the 
advertising  manager  for  an  industry  body 
here,  the  Victorian  Country  Press  Associ¬ 
ation.  VCPA  represents  the  interests  of 
publishers  of  nondaily  newspapers  and 
has  more  than  100  member  titles.  The 
advertising  representation  to  agencies  in 
Melbourne  and  Sydney  was  also  handled 
in-house,  hence  my  position  there. 

Your  story  struck  a  chord,  as  many 
of  the  publishers  become  mini-“John  S. 


Knights”  (or,  more  appropriately,  “Rupert 
Murdochs”)  in  their  own  regions.  I  saw 
many  mistakes  made  in  my  time  with 
VCPA,  and  the  stories  in  your  article 
reflected  the  experience  of  a  number  of 
publishers  I  worked  with. 

TREVOR  WEEDING 
Network  Manager  NSW 
News  Ltd.  Community  Newspapers 
Sydney,  Australia 
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Your  “Market  Profile:  Los 

Angeles”  omitted  the  1.8  million 
people  living  in  San  Bernardino 
County  [Oct.  22,  p.  17].  You  did  make  a 
passing  reference  to  the  San  Bernardino 
County  Sun,  but  there  were  no  details  or 
“ABCs”  included  for  this  county. 

We’re  hard  to  miss.  In  sheer  size,  San 
Bernardino  County  is  the  largest  county 
in  the  United  States.  It  is  also  one  of  the 
fastest  growing.  Your  two  pages  of 
“analysis”  were  seriously  flawed  with 
its  omission. 

Not  every  market  can  or  should  fit  into 
your  two-page  profiles.  The  cookie-cutter 
approach  to  every  market  should  be 
revised.  The  space  devoted  to  each  market 
should  reflect  their  size  and  complexity. 
It’s  obvious  this  approach  didn’t  work  for 
“the  second-largest  market  in  America.” 

It’s  also  interesting  that  your  L.A. 
profile  discusses  ethnic  weeklies,  but 
there  is  no  mention  of  alternative  or 
community  weeklies.  Two  pages  just 
aren’t  enough  to  cover  L.A. 

BRUCE  M.  WOOD 
CO-PUBLISHER 
Champion  Newspapers 
Chino,  Calif. 


- 50  YEARS  AGO  ^ - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MAY  17,  1952: 

Newspapers,  "The  Champ”  among 
all  advertising  media  in  1951, 
can  stay  on  top  in  1952,  despite 
“tougher  competition”  than  they 
have  ever  faced  before,  noted 


Harold  S.  Barnes,  director  of 
the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers 
Association. 

The  Gannett  newspapers  in 


Rochester,  N.Y,  are  spearheading 
a  six-month  Informed  Voter 
Campaign  designed  to  (1) 
encourage  study  of  the 
candidates  and  issues  and  (2) 
get  out  a  record  vote  in  November. 


NEXPO  2002 

PROFILES  An  A-to-Z  guide  giving 

the  lowdown  on  what’s  up  with  the 
vendors  making  the  annual  migration 
next  month  to  the  Newspaper 
Association  of  America’s  trade  show 
in  Orlando,  Fla.,  including  booth 
numbers  and  contact  information 
for  virtually  all  of  this  year’s 
exhibitors .  . 19 
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People  &  Print 


KBA  Newspaper  Presses 


Newspaper  Maker 


News,  stories,  features.  From  the  far  comers  of  the  globe.  Fresh  every 
day  in  your  newspaper.  To  achieve  this,  our  presses  are  in  action 
night  after  night,  the  world  over.  At  KBA  in  Wurzburg,  the  cradle 
of  press  engineering,  we  have  been  driving  advances  in  printing  i 
technology  for  more  than  183  years,  enhancing  safety,  speed,  I 
quality  and  colour.  Giving  you  the  benefit  of  our  unparalleled  know-  I 
how,  drawn  from  experience.  So  if  you  want  to  re-align  your  Q 
newspaper  production  to  a  multimedia  future,  just  give  us  a 


Please  visit  our  booth  #2647  at  NEXPO 


For  further  information  please  contact: 

KBA  North  America  Inc.,  Web  Press  Division,  P.O.  Box  1 201 5,  York,  PA  1 7402-061 5 
Tel:  (717)  505-1 1 50,  Fax:  (71 7)505-1 1 61 ,  E-mail:  gowen@kbapa.com 


Koenig  &  Bauer  AG 
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Following  a  small 
demonstration 
outside  City  Hall 
condemning  a 
“corporate  sell-out,” 
San  Francisco’s 
Board  of  Supervisors 
voted  8-3  on  May  6 
to  accept  a  lawsuit 
settlement  with 
newspaper  publishers 
that  clears  the  way 
for  the  elimination  of 
freestanding  news 
boxes  downtown 
and  in  entire  city 
neighborhoods. 

Newspapers  will  ■ 
be  sold  or  distributed 
side-by-side  in  uni¬ 
form  racks  installed 
and  maintained  by 
Clear  Channel  Adshel 
Inc.  in  exchange  for 
the  right  to  sell 
advertising  space 
on  the  pedestal- 
mounted  units. 

-  MARK  FITZGERALD 


Steven  M.  Weaver,  who  added  that  it’s  been  that  way 
for  at  least  a  year. 

That  stance,  however,  has  cost  the  Tribune  even  as 
the  paper  is  still  smarting  from  the  recession,  with  ad 
revenue  down  5.5%  in  the  first  three  months  of  the 
year.  Some  Times  marketing  partners  have  indeed 
pulled  their  ads  in  recent  months  rather  than  remove 
the  paper’s  name. 

Ruth  Eckerd  Hall,  a  performing-arts  center  in 
Clearwater,  said  it  yanked  what  would  have 
Hi  amounted  to  $50,000  in  advertising  this  year. 
Lex  Poppens,  director  of  marketing  and  com- 
munications,  said  he  told  Tribune  reps,  “I  was 
|Hl  really  annoyed  I  would  be  put  in  a  battle  be- 
•Jll  tween  the  two  papers  in  town.”  The  Mahaffey 
Theater  in  St.  Pete  canceled  an 
estimated  $30,000  to 
HH  $50,000  worth  of  ads  in 
Hd/  the  Tribune  this  year, 
Qb;  according  to  Sarah 
Rd/  Woosley,  its  marketing 
coordinator.  And  Boating 
Expositions  Inc.  in  Tampa 
could  have  as  much  as 
^  !  $40,000  to  spend  in  the 
//  Tribune  this  year  —  but  now 
j  those  dollars  may  go  else- 
I  /  where. 

/  “It  is  foolish  from  a  mar- 
I  keting  standpoint  to  ignore 
a  paper  [the  TribuneJ  that 
has  270,000  home-delivered 
papers,”  said  Dale  Robbins, 
general  manager  of  Boating 
Expositions.  “But  if  the  arrange¬ 
ment  is  strong  enough  with  the  other  partner,  then 


With  newspaper  sponsorships  growing, 
an  ad  battle  between  two  major  dailies 
demonstrates  there  may  be  other  costs 


>f  Artistic 


•n«wt 

•crania  „ 
1  kwvrtri*' 


The  whole 
truth 
(above) 
and  the 
hole  truth 
(right) 


Lawyers  for  Wash¬ 
ington-based 
Public  Citizen  fired 
off  a  letter  to  Dallas- 
based  Bek)  last  week 
saying  the  company’s 
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E  &  P  NEWS 


recent  objection  to 
“deep  links”  threat¬ 
ens  the  viability  of 
the  Web. 

The  advocacy  group 
wrote  the  letter  after 
Belo's  attorneys 
demanded  that  a 
local  Web  site, 
BarkingDogs.org, 
stop  deep-linking  to 
stories  within  The 
Dallas  Morning  News 
Web  site.  A  Belo 
spokesman  later  said 
it  was  OK  for  other 
sites  to  deep-link. 

-  CARL  SULLIVAN 

TAMPA  OPENS 
NEWSSTAND 

The  Tampa  (Fla.) 

Tribune  became 
the  second  general- 
interest  U.S.  news¬ 
paper  to  go  live  with 
Austin,  Texas-based 
Newsstand  Inc.'s 
Reader  last  week. 

The  Media  General 
Inc.  paper  is  selling 
an  exact  replica  of 
its  print  newspaper 
via  free  software  that 
allows  consumers  to 
download  and  view 
the  newspaper  on 
their  PCs. 

-  CARL  SULLIVAN 

A  LONG ‘TIMES’ 
SENIES  COMING 

The  New  York 
Times  is  gearing 
up  for  another  major 
investigative  project 
that  Executive  Editor 
Howell  Raines 
believes  could  rival 
the  15-part  series  on 
race  that  brought 
home  a  Pulitzer  Prize 
for  national  reporting 
in  2001.  Two  months 
ago,  Raines  sent  a 
memo  to  the  entire 


As  Honolulu  paper  bids  ABC  aloha 

Execs  account  for  losses 


BY  JOE  STRUPP 

HILE  MOST 

big  dailies 
reported 
gains  to  the  Audit 
Bureau  of  Circulations 
(ABC)  for  the  sbc-month 
period  ended  March  31, 
a  handful  of  large  papers 
saw  significant  drops 
that  left  their  publishers 
scrambling  to  explain. 

At  the  same  time,  the 
Honolulu  Star-Bulletin 
became  so  fed  up  with 
what  it  calls  harassment 
by  ABC  that  it  declined 
to  submit  a  publisher’s 
statement  and  severed 
all  ties  with  the 
organization.  The  paper 
announced  it  had 
contracted  with  KPMG 
to  conduct  future 
circulation  audits. 

The  Star-Bulletin’s 
change  comes  after 
months  of  disputes  with 
The  Honolulu  Advertiser 
and  its  owner,  Gannett 
Co.  Inc.  Star-Bulletin 
executives  contend  that 
Gannett  has  influenced  i 
ABC’s  decision  to  delay 
issuing  Star-Bulletin 
audit  information  and 
conduct  investigations 
into  the  paper’s 
promotional  programs. 
ABC  spokeswoman 
Laura  Hagensick 
declined  to  comment. 

The  latest  ABC  FAS- 
FAX  report,  revised  as 
of  May  3  to  fix  errors 
that  appeared  in  the 
initial  release,  showed 
that  USA  Today 
remained  the  highest- 
circulation  daily,  despite 
a  3.4%  decline  from  the 
previous  year.  USA 
Today  spokesman  Steve 
Anderson  blamed  the 
loss  on  a  reduction  in 


bulk  sales  due  to  the 
nationwide  drop  in 
travel  following  Sept.  11. 

The  Los  Angeles  Times 
saw  its  daily  circ  shrink 


by  5.3%.  Spokeswoman 
Martha  Goldstein  linked 
some  of  the  decline  to 
a  single-copy  price 
increase  —  to  50  cents 


!  from  25  cents  —  that  ' 

took  effect  in  February’ 

1  2001.  She  also  said  the 
paper  cut  much  of  its 
subscription  discounting  | 

in  the  last  six  months,  i 

and  noted  that  its  ! 

Sunday  circulation  i  | 

grew  slightly,  by  0.2%.  [  | 

A  little  to  the  south,  ;  | 

The  Orange  County  j  | 

Register  in  Santa  Ana 
lost  10.9%  of  its  weekday 
circulation  and  9-6%  on 
Sunday.  Ron  Redfem,  !  j 

senior  vice  president  of  ; 

sales,  said  half  the  loss  , 

came  from  a  distribution 
cutback  in  fringe  areas,  I 

w'hich  affected  about  ! ! 

15,000  copies  each  day.  i  * 

“We’ve  also  refocused  1 1 

our  promotional  1 1 

approach  away  from  : 

newspaper  event 
sponsorship  and  tele¬ 
marketing,”  he  added. 

PA  The  Philadelphia 
Inquirer,  which  lost 
!  3.0%  in  weekday  i 

circulation  and  0.3% 
on  Sunday,  Publisher 
Robert  J.  Hall  said  the 
drop  was  due  to  cut¬ 
backs  in  promotion,  tele¬ 
marketing,  and  other 
marketing  efforts  in  the 
fourth  quarter  of  last 
year  due  to  cost-cutting. 

1  He  said  the  paper  had  | 
actually  seen  gains  in  the  i 
first  quarter  of  this  year.  i  i 

j  Sunday  sales  at  the  |  ■ 

St.  Louis  Post-Dispatch 
fell  2.4%,  and  Stephen  j 
Helm,  vice  president  and 
circulation  director,  I 

attributed  some  of  the 
decline  to  a  cutback  in 
discount  programs,  j 

including  a  popular  j  j 

promotion  that  allowed  i  ^ 

weekend  subscribers  to  j  i 

receive  a  free  extra  day 
of  home  delivery.  II  j  | 


TOP  20  DAILY  PAPERS 

ABQFAS~FAX for  Top  20  Daily  Papers 

AVERAGE  DAILY 

QAiN/dOSS)  SAME 

FOR  SIX  MONTHS  ENDED  MARCH  31. 2002 

CIRCUUTION 

PERIOD  UST  YEAR 

1.  USA  Today,  McLean,  Va.  (M-Th)* 

2,120,357 

76,918)  (3.5%) 

2 .  The  Wall  Street  Journal  (M-F) 

1,820,525 

995 

0.1% 

.3.  The  New  York  Times  (m-f) 

1,194,491 

43,444 

3.8% 

4.  Los  Angeles  Times  (Th-Sa) 

1,011,732 

** 

»* 

.s.  The  Washington  Post  (M-F) 

811,925 

5,911 

0.7% 

fi.  Daily  Ne¥fs,  New  York  (m-f) 

733,099 

15,806 

2.2% 

7.  Chicapi  Tribune  (w-f)*** 

689,026 

10,774 

1.6% 

8.  Hewsday,  Melville,  N.Y(m-f) 

577,796 

639 

0.1% 

y.  New  York  Post  (M-F) 

562,639 

75,009 

15.4% 

10.  Houston  Chronicle  (M-Sn) 

545,727 

661 

0.1% 

11.  San  Francisco  Chronicle  (M-F) 

525,369 

(7,190) 

(1.4%) 

12.  The  Dallas  Morning  News  (M-Th)t 

511,159 

9,929 

2.0% 

1.3.  The  Amona  Republic,  Phoenix  (M-sa) 

496,373 

tt 

n 

14.  Chkapi  Sun-Times  (m-f) 

487,480 

2,493 

0.5% 

13.  The  Boston  Globe  (M-F) 

478,735 

8,869 

1..9% 

U>.  The  Srar-Lm/iger,  Newark,  NJ.  (M-F) 

406,717 

101 

0.0% 

17,  Star  Tribune,  Minneapolis  (Th-Sa)ttt 

405,459 

6,280 

1.6% 

18.  The  Atlanta  Journal-Constitution  (M-Th) 

:  405,367 

4,690 

1.2% 

1.9.  The  Philadelphia  Inquirer  (M-F) 

381,104 

(11,729)(3.0%) 

20.  The  Plain  Dealer,  Cleveland  (M-Sa) 

368,322 

4,629 

1.3% 

*Five-day  average  calculated  by  E&P-.  2,211,370,  a  loss  of  76,918,  or  3.4%,  from  year-earlier  period. 
‘‘Change  in  reporting.  Six-day  average  calculated  by  E&P.  985,798,  a  loss  of  54,872,  or  5  3%,  from 
year-earlier  period. 

“‘Six-day  average  calculated  by  ESP.  618,006,  a  gam  of  5,007,  or  0.8%,  from  year-earlier  period. 
tSix-day  average  calculated  by  EiP:  529.617,  a  gain  of  6,324,  or  1.2%,  from  year-earlier  period. 
ttChange  in  reporting.  Six-day  average  calculated  by  EiP:  496,373,  a  gam  of  9,820,  or  2.0%,  from 
year-earlier  period. 

tttSix-day  average  calculated  by  EiP.  375,807,  a  gam  of  7,516,  or  2.0%,  from  year-earlier  period 
^Change  In  publishing  plan. 


TOP  20  SUNDAY  PAPERS 

ABC  EiS-FAX for  Top  20  Sunday  Papers  AVERAGE  SUNDAY  GAIN/(L0SS}  SAME 

FOR  SIX  MONTHS  ENDED  MARCH  31, 2002  CIRCUUTION  PERIOD  UST  YEAR 

1.  The  New  York  Times 

1,735,059 

43,444  2.6% 

2.  Los  Angeles  Times 

1,394,544 

3,200  0.2% 

.3.  The  Washington  Post 

1,069,656 

(4,711)(0.4%) 

4.  Chicago  Tribune 

1,016,103 

12,490  1.2% 

5.  Sunday  News,  Hew  Yoik 

810,112  (12,275)  (1.5%) 

6.  The  Denver  PostlRocky  Mountain  News  795.049 

★  * 

7.  The  Dallas  Morning  News 

776,868 

(6.568)(0.8%) 

8.  The  Philadelphia  Inquirer 

760,026 

(2,189)(0.3%) 

9.  The  Detroit  News  &  Free  Press 

740,513 

1,426  0.2% 

10.  Houston  Chronicle 

738,456 

830  0.1% 

11.  The  Boston  Globe 

705,017 

(6.345)(0.9%) 

12.  rriOi/ne,  Minneapolis 

669,290 

250  0.0% 

13.  Newsday,  Melvilie,  N.Y 

664,288 

202  0.0% 

14.  The  Atlanta  Journal-Constitution 

660,445 

5,954  0.9% 

15.  The  Star-Ledger,  Newark,  N.J. 

608,511 

2.049  0.3% 

16.  The  Arizona  Republic,  Phoenix 

601,885 

2,435  0.4% 

17  San  Francisco  Chronicle 

536,816  (11,685)  (2.1%) 

18.  The  Plain  Dealer,  Cleveland 

476,355 

(1.523)(0.3%) 

19.  Seattle  Times/Post-Intelligencer 

473,232  (12,613)  (2.6%) 

20.  St  Louis  Post-Dispatch 

472,322  (11,772)(2.4%) 

.  ‘Denver  joint  operating  agreement  became  effective  m  lanuary  2001 . 
I  Source:  Audit  Bureau  of  Circulations  FAS-FAX,  March  31, 2002 
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Bombs  in  their  back  yards 


Goodbye,  feed  lot.  Hello,  FBI. 


BY  JOE  STRUPP 

The  lead  story 
planned  for  last 
Wednesday’s 
Republican  Eagle  in  Red 
Wing,  Minn.,  concerned 
a  dispute  over  a  farmer’s 
plans  to  expand  his  feed 
lot.  But  that  was  before 
the  arrest  of  suspected 
mailbox  bomber  Lucas 
John  Helder,  who 
happens  to  hail  from 
nearby  Pine  Island, 
Minn. 

When  word  of 
Holder’s  arrest  reached 
the  7,364-circulation 
paper  late  Tuesday,  the 
feed-lot  controversy  took 
a  backseat  and  Editor 
Jim  Pumarlo  put  half 
his  reporting  staff  —  of 
four  —  on  the  story. 

The  Republican  Eagle 
was  one  of  dozens  of 
small  daily  and  weekly 
papers  across  the 
Midwest  that  suddenly 
confronted  a  national 
stoiy'  simply  by  \Trtue  of 


MAY 

26-29  World  Newspaper 
Congress.  World  Editors 
Forum  Conference  and  Info 
Services  Expo  2002,  World 
Association  of  Newspapers, 
Bruges  and  Brussels,  Belgium 

30-1 AAN  Annual 
Convention,  Association  of 
Alternative  Newsweeklies, 
Monona  Terrace  Community 
and  Convention  Center, 
Madison,  Wis. 

30-2  IRE  National  Confer¬ 
ence,  Investigative  Reporters 
and  Editors,  Hyatt  Regency 
San  Francisco,  San  Francisco 

JUNE 

7-9  SPJ  National  Writers 
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their  location.  The  18 
mailbox  bombs  Helder 
is  accused  of  planting 
across  five  states  were 
placed  in  mostly  rural, 
small-town  areas,  and 
the  closest  newspapers 
were  often  little  ones 


miles  from  two  bomb 
sites.  “We  had  to  bump 
the  local  high-school 
prom  king  and  queen 
out  of  the  paper  and  run 
them  Sunday.” 

Articles  about  a  local 
high-school  principal’s 
firing  got  bumped  off 
Page  One  of  the  weekly 
Anamosa  (Iowa)  Jour- 


Mailboxes  in  Midwest  were  checked  last  week  not  by  read¬ 
ers  seeking  papers  but  by  public  servants  seeking  bombs. 


with  a  handful  of  staff 
each.  "We  pretty'  much 
had  all  hands  on  deck,” 
said  Thomas  Stevens, 
editor  of  The  Journal- 
Standard,  a  14,640- 
circulation  daily  in 
Freeport,  Ill.,  about  30 


nal-Eureka,  circulation 
2,549,  to  make  way  for  a 
bomb  story’.  News  Editor 
Joan  Marlin  said  the 
paper’s  biggest  disad¬ 
vantage  was  not  having 
a  relationship  with  the 
FBI  and  Bureau  of 


CALENDAR 


Workshop,  Society  of 
Professional  Journalists, 
Crowne  Plaza  Hotel, 
Indianapolis 

20-23  AAEC  Annual  Conven¬ 
tion,  Association  of  American 
Editorial  Cartoonists,  Hotel 
Washington,  Washington 

20- 23  NSNC  Annual 
Conference.  National  Society 
of  Newspaper  Columnists, 
Hilton  Pittsburgh,  Pittsburgh 

21- 22  API  Media 
Convergence  Seminars. 

American  Press  Institute, 
Orange  County  Convention 
Center,  Orlando,  Fla. 

22- 25  NAA  Nexpo  2002. 


Newspaper  Association  of 
America.  Orange  County  Con¬ 
vention  Center,  Orlando,  Fla. 

26- 30 ISWNE  Annual 
Convention,  International 
Society  of  Weekly  Newspaper 
Editors,  Joplin,  Mo. 

27- 29  NPPA  Annual 
Convention,  National  Press 
Photographers  Association, 
Best  Western  Thunderbird 
Hotel  and  Convention  Center, 
Bloomington,  Minn. 

JULY 

13-16  NAA  Classified. 

Connections,  and  Research 
Conferences,  Newspaper 
Association  of  America, 
Adam’s  Mark  Hotel,  Denver 


Alcohol,  Tobacco,  and 
Firearms  officials  who 
were  heading  the  inves¬ 
tigation.  “It’s  not  our 
local  sheriff,”  she  said. 

In  Cairo,  Neb.,  Jodi 
Schultz,  26,  the  owner, 
editor,  and  sole  reporter 
at  the  weekly  Cairo 
Record,  circulation  673, 
called  it  “the  biggest 
story  I’ve  ever  done.” 

For  many  of  the 
papers  with  younger 
reporters,  the  bombing 
coverage  was  a  chance  to 
get  experience,  as  well  as 
to  feel  the  rush  of  a  big, 
breaking  story.  Publisher 
John  Edgecombe  Jr. 
of  the  Nebraska  Signal 
in  Geneva,  a  2,931- 
circulation  weekly  near 
Ohiowa  (where  a  bomb 
was  found  May  4),  also 
had  to  contend  with  the 
concerns  of  fearfril 
readers  who  did  not 
leave  their  mailboxes 
open  to  receive  the  paper 
when  it  came  out.  “If 
people  don’t  get  the 
paper,”  Edgecombe  said, 
“we  hear  about  it.”  ® 


AUGUST 

4-9  IRE  Computer- 
Assisted  Reporting  Boot 
Camp,  Investigative 
Reporters  and  Editors, 
Missouri  School  of  Journalism, 
University  of  Missouri. 
Columbia 

SEPTEMBER 

10-13  SNA  Fall  Publishers’ 
and  Advertising  Directors’ 
Conference.  Suburban 
Newspapers  of  America, 

Hyatt  Regency  Union  Station, 
St.  Louis 

NOTE:  To  list  events,  please 
send  to  Calendar  Editor  via 
e-mail  at  calendar® 
editorandpublisher.com  or 
fax  at  (646)  654-5370. 


editorial  staff  seeking 
ideas  for  a  multipart 
series,  which  drew 
about  200  responses. 

A  newsroom 
committee  created  to 
review  the  ideas  has 
whittled  them  down  to 
a  “handful,”  Raines 
tokt  E&P,  and  the 
topic  will  be  chosen  in 
coming  weeks.  “They 
include,  in  some 
cases,  familiar  themes 
like  health  care  and 
some  others  that  I 
don’t  want  to  get 
into,”  he  said.  “The 
subject  matter  will 
dictate  the  scope.” 

But  Raines  predicted 
that  the  project  would 
likely  be  at  least  a 
five-part  report,  and 
possibly  could  match 
the  15  parts  that  the 
race  series  spanned. 

-  JOE  STRUPP 


OHIO  PRIMARY 

Despite  spending 
$1  million  — 
almost  all  of  it  his  own 
money  —  Brown 
Publishing  Co.  CEO 
and  President  Roy 
Brown  was  crushed  in 
Tuesday’s  Republican 
primary  election  for 
a  congressional  seat 
in  Ohio. 

Former  Dayton 
Mayor  Mike  Turner 
won  80%  of  the  vote, 
with  Brown  getting 
14%  and  a  third 
candidate  the 
remaining  6%.  After 
the  returns  came  in, 
Brown  said  he  would 
concentrate  on 
running  his  family’s 
papers,  according  to 
a  Dayton  Daily  Nem 
story  by  Mei-Ung 
Hopgood. 

-  MARK  FITZGERALD 
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Dirks,  Van  Essen  &  Murray 


ARIZONA 

Gene  D'AdamO  to  vice  president  of 
community  relations  at  The  Arizona 
Republic  in  Phoenix  from  director  of 
community  relations. 


MICHIGAN 

Gary  J.  Omernick  to  president  and  publisher 
of  the  Battle  Creek  Enquirer  from  president 
and  publisher  of  the  Herald  Times  Reporter 
in  Manitowoc,  Wis.  Omernick  succeeds 
Ellen  Leifeld,  now  president  and  publisher 
of  The  Post-Crescent  in  Appleton,  Wis. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

COLORADO 

Gregory  L.  Moore 

Greg  Moore,  47,  managing  editor  of  The 
Boston  Globe,  has  been  named  editor  of 
The  Denver  Post,  effective  June  10.  He 
will  succeed  Glenn  Guzzo.  The  Post,  with 
a  weekday  circulation  of  309,174,  will 
become  the  highest-circulation  daily  news¬ 
paper  in  the  United  States  with  an  African- 
American  editor.  “It  will  allow  us  to  do  an 
even  better  job  in  diversity,”  Post  Publisher  William  Dean  Single- 
ton  told  E^P.  “But  I  hired  him  for  his  ability.”  —  Joe  Strupp 


BY  JAMIE  SANTO 


TEXAS 

Scott  H.  Frantzen  to  vice  president  of 
circulation  at  the  San  Antonio  Express- 
News  from  senior  vice  president  at 
Whitney  Marketing  in  St.  Paul,  Minn. 


Benny  Fontana  to  advertising  director  at  the 
New  Braunfels  Herald-Zeitung  from  sales/ 
marketing  director  at  The  Victoria  Advocate. 
David  Gehre  to  circulation  director  from 
circulation  sales  and  marketing  manager 
for  the  Palladium-Item  in  Richmond,  Ind. 


Rayanne  Schmid  to  managing  editor  of  the 
Kerrville  Daily  Times  from  city  editor. 


VIRGINIA 

Charles  E.  Blackburn  to  director  of  new 
operations  for  Richmond-based  Media 
General  Inc.’s  interactive-media  division 
from  consultant. 


Gioikxster  IRiiyTimd 


.*  f£E\i;MN(;NK»is 


ASSOCIATIONS 
Sanders  LaMont,  The  Sacramento  (Calif.) 
Bee,  elected  president  of  the  Organization 
of  News  Ombudsmen. 

Yavuz  Baydar,  MilUyet,  Istanbul,  Turkey, 

elected  vice  president 

Jamie  Gold,  Los  Angeles  Times,  elected 

treasurer. 

Gina  Lubrano,  The  San  Diego  Union- 
Tribune,  elected  executive  secretary. 


Ottaway  Newspapers,  Inc. 

has  sold 

Salem  (MA)  Evening  News 

(34,343  daily  circulation) 

Newburyport  (MA)  Daily  News 

(13,892  daily  circulation) 

Gloucester  (MA)  Daily  Times 

( 1 1 ,66 1  daily  circulation) 


VIRGINIA 

Carol 

Stevens 

to  editorial  page 
editor  for  USA 
i  -i  in  McLean 

from  deputy  editorial  page 
editor,  effective  June  1.  Stevens 
will  succeed  Brian  Gallagher, 
who  becomes  executive  editor. 


Eagle-Tribune  Publishing  Company 

We  are  pleased  to  have  represented 
Ottaway  Newspapers,  Inc.,  in  this  transaction, 
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The  United  States  was  right  to  leave  in  1984,  but  returning  now 
would  shore  up  the  U.N.  agency’s  support  for  press  freedom 


Wof  publishers  were 

gathering  downstairs  for 
the  annual  Newspaper 
j  Association  of  America  convention  in  New 
[  Orleans  the  other  day,  the  World  Press 
Freedom  Committee  was  upstairs  at  the 
!  Hilton  Riverside,  convening  one  of  its  typi- 
I  cally  low-key  biennial  meetings.  Though 
its  attendee  list  could  not  fill  even  one  sheet 
of  paper,  the  WPFC  delivered  a  message  as 
impiortant  for  the  future  of  newspapers  as 
anything  discussed  downstairs. 

Simply  put,  the  WPFC 

j  is  saying  it’s  time  for  The  Ur 

!  American  papers,  and  the 
1  U.S.  government,  to  re-  313.108 

I  engage  with  the  intergov-  thc  t 

j  emmental  agencies  whose  j  •  j 

i  pronouncements  do  so  D3Cl  IQC 

I  much  to  determine  whether  illtC 

newspapers  operate  in  a 
I  world  where  press  freedom  imprin 
j  is  flourishing  or  shrinking. 

The  language  of  these  organizations  — 
j  ranging  from  such  vaguely  familiar  Ixxlies 
j  as  the  Council  of  Europe  to  truly  obscure 
I  outfits  such  as  the  Intergovernmental 
I  Council  of  the  International  Program  for 
j  the  Development  of  Communication  —  can 
sound  sweetly  comforting  to  inattentive 
I  ears.  The  WPFC’s  invaluable  contribution 
to  international  freedom  has  been  to  call 
attention  to  the  Alice-in-Wonderland 
definitions  that  go  along  with  the  nice 
words:  how,  for  instance,  a  “right  to 
truthful  information”  means  any 
government  gets  to  decide  what  can  and 
cannot  be  published,  or  how  “right  of  reply” 
translates  as  “prior  restraint.” 

I  These  sometimes  interminable  inter- 
I  governmental  meetings  are  not  just  idle 


hile  boisterous  crowds 


ous  CROWDS  i  jaw-jaw  —  their  declarations  can  be  used  to 
vere  rationalize  impeding,  impoverishing,  and 

mstairs  for  imprisoning  real  journalists  while  depriving 

wspaper  Americans  of  unbiased  information  from 

don  in  New  around  the  globe. 

Id  Press  The  United  States  must  be  at  the  table 

irs  at  the  when  bad  ideas  seek  an  international 

e  of  its  typi-  imprimatur.  Rejoining  UNESCO  would  be 

.  Though  a  great  start.  The  nation  had  good  reasons 
en  one  sheet  for  leaving  in  1984:  Then-Director-General 
message  as  Amadou-MahtarM’Bow  of  Senegal  had 
spapers  as  assembled  at  its  Paris  headquarters  a 
bloated  army  of  cronies  and  nepotists 
far  more  interested  in 

The  United  snagging  lunch  reserva- 

^  ,  tions  at  La  Tour  D’Argent 

3t3teS  must  be  than  carrying  out  the  char- 

at  the  table  when  United  Nations 

Educational,  Scientific, 


bad  ideas  seek 
an  international 
imprimatur. 


S  SeeK  and  Cultural  Organization. 

lational  •  w 

Director-General  Koichiro 
■tur.  Matsuura  of  Japan  is  a 

different  place  now. 
Spending  and  staff  are  coming  under 
control.  More  important,  the  agency  is 
committed  to  authentic  freedom  of  the 
press.  But  anti-press  ideas  have  a  way  of 
resurfacing  in  intergovernmental  agencies. 
The  United  States  should  be  in  UNESCO  to 
guard  against  that  for  its  own  sake  —  and 
on  behalf  of  the  voiceless  two-thirds  of  the 
world  population  living  in  nations  that 
deny  basic  liberties  or  are  only  partly  fiw. 

The  House  of  Representatives  is  on 
record  in  favor  of  rejoining  UNESCO  and 
has  authorized  the  $60  million  for  annual 
dues.  The  Senate,  though,  is  not  so  sure, 
and  the  White  House  cabinet  runs  hot  and 
cold.  President  Bush  should  listen  to  his 
Department  of  Education  and  get  the 
United  States  back  in  UNESCO. 
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Four-  or  six-high  towers?  Skinny  or  wide  cylinders?  In  weighing  offset 
options,  there’s  more  to  balance  than  footprints  and  printing  couples 

BY  JIM  ROSENBERG 


Bigger  and  taller,  much  new 
press  design  aims  at  occupying 
less  floor  space  without  sacrificing 
capacity.  Newspapers  pay  a 
bigger  price  per  print  position  to 
acquire  smaller  presses  to  do  more  work. 

But,  while  more  iron  per  unit  or  tower  can 
mean  a  smaller  press  line,  less  iron  may 
prove  more  desirable  when  all  work  can  run 
in  straight  production  mode. 

As  the  20th  century  wound  down,  many 
of  the  last  letterpress  shops  faced  the  same 
question:  How  many  couples  in  how  many 
towers  will  afford  the  offset  capacity  to  print 
the  pages,  sections,  and  color  needed? 

Since  the  advent  of  the  Goss  Colorliner  in 
the  late  1980s,  some  version  of  blanket-to- 
blanket  tower  became  standard  issue  for 
doublewide  (four  pages  across)  or  singlewide 
(two  pages  across)  offset  color  presses. 

For  new  plants  and  others  able  to  literally 
raise  the  roof,  towers  put  a  lot  of  color 
capacity  onto  a  little  concrete.  A  four-high, 
eight-couple  tower  prints  16  four-color  pages 
(collect)  on  a  web,  or  black  and  spot  color  on 
two  or  more  webs. 

Development  in  the  1990s  of  shaftless- 
drive  presses  that  made  on-the-fly  page 
changing  possible  led  to  incorporation  of 
fifth  and  sixth  tiers  of  print  couples,  boosting 
capacity  and/or  versioning  capability  with 
no  loss  of  floor  space  or  time. 

Such  towers  are  suited  to  printing  short  to 
moderate  runs  of  multiple  versions  and  are 
economical  for  structures  with  enough 
headroom  but  limited  floor  space,  says 
Huntington  Beach,  Calif.,  consultant  Susan 
K.  Klutnick.  Speaking  for  herself  rather  than 
as  North  American  representative  for  Ift-a, 
the  international  newspaper  technology 
organization,  she  says  that  with  such  a 
press  there  “is  definitely  a  risk”  that  the 
product  will  change,  but  that’s  true  in  some 


PPSI’s  operating  six-wide  H-type  Model  80  Wideboy  with  four  blanket-to-blanket  printing  couples 

same  throughput  would  be  more  compact 
and  cost  less  to  own.  With  no  room  around 
the  cylinder  for  a  second  plate  bearing  a 
different  page,  it  also  would  mean  forgoing 
production  in  collect  mode  (half  as  many 
copies  of  twice  as  many  different  pages). 

So,  for  those  without  very  large 


degree  whenever  new  iron  is  purchased. 

Advertisers’  needs,  regionalization,  and 
any  resulting  circulation  boost  will  prove  the 
worth  of  taller  towers,  says  Klutnick. 

The  ’90s  also  saw  more  pressrooms  print 
more  straight  runs  on  two-around  presses.  A 
one-around  press  that  could  deliver  the 
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On  the  street  or  in  the  boardroom,  information  is  the  lifeblood  ol  the  media  industry. 
But  now,  along  with  data  volume  and  speed,  the  stakes  are  rising.  To  capture,  manage  and  deliver 
information  efficiently,  you  need  a  powerful,  end-to-end  software  solution,  geared  to  the  special 
needs  of  your  industry,  mvSAP  Media  integrates  all  your  key  processes  on  a  single  platform, 
creating  efficiency  across  the  entire  enterprise.  So  you  can  deliver  high-quality  facts  and  figures 
to  newsstands,  TV  screens,  Web  sites  —  and  your  (TX).  Find  out  more  at  www.sap.com/media 
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these  two-around,  six-wide  (2-by-6)  presses. 

Shaftless,  stacked,  and  running  collect,  a 
four-high  six-wide  could  print  24  four-color 
pages.  A  tower  with  a  fifth  printing  level 
could  alter  all  but  the  four-color  work,  as 
editioning/zoning  dictates,  or  print  another 
24  pages  in  black.  A  sixth  level  (already  on 
doublewides)  could  add  spot  color  to  those 
extra  24  black  pages  or,  conceivably,  yet 
another  24  pages  —  an  entire  72-page 
newspaper,  a  third  of  it  in  full  color,  rolling 
off  just  one  six-wide,  six-high  monster. 

Getting  high,  flying  higher 

Versatility  is  part  of  the  attraction  of 
semicommercial  singlewides.  Where  best 
exploited,  it  represents  invisible  capacity. 

In  recent  years,  some  Goss  doublewide 
users  replaced  aging  offset  with  fast,  flexible 
singlewide  models  from  Goss  International. 
Similarly,  the  first  to  use  Wifag's  Page 
Changing  Unit  (PCU),  Midi  Libre,  in 
Montpellier,  France,  replaced  two 
doublewides  with  one  shaftless  four-high 
doublewide.  Less  iron  and  shaftless  drives 
lowered  power  use,  maintenance,  start-up 
waste,  and  time  while  boosting  its  numerous 
editions’  print  quality. 

The  Swiss  company’s  latest  U.S.  site  also 
runs  one  press  with  PCU.  Now,  Advance 


Publications’  The  Post-Standard,  Syracuse, 
N.Y.,  prints  122,659  copies  with  plenty  of 
color  on  one  less  print  couple  than  it  had  on 
its  three  old  letterpresses.  It  also  prints 
weekly  TV  listings  for  The  Patriot-News, 
Advance’s  daily  in  Harrisburg,  Pa. 

Though  he  runs  straight  most  of  the  time, 
Syracuse  Production  Manager  Mike  Stem 
prefers  collect  equipment  for  its  ability  to 
print  high-page-count  sections  and  a  large 
number  of  consecutive  four-color  pages  from 
a  comparatively  smaller  number  of  couples 
occupying  less  space. 

Stem  expects  to  produce  “over  90% 
four-color  every  day,”  using  his  eight 
reelstands,  pairs  of  five-  and  six-highs,  a 
middle  four-high  and  adjacent  jaw  folders, 
and  two-  and  three-high  balloon  formers. 

With  “utilization  ...  close  to  85%,  well  be 
mnning  the  press  all  the  time,”  he  said  at 
this  spring’s  America  East  gathering  in 
Hershey,  Pa.  The  trick,  he  continued,  will  be 
finding  mainten^mce  time  —  perhaps 
squeezing  it  in  on  Sunday.  “There’s  no  time 
for  us  to  do  commercial  work,”  he  added. 

Making  fewer  couples  work  harder, 
pre-mns  achieve  volume  while  on-the-fly 
page  changes  on  four  webs  accomplish  ver¬ 
sioning.  Flying  page  changes  for  five  editions 
buys  the  operation  time  for  a  later  start. 

The  Dallas  Morning  News  makes  flying 
plate  changes  on  its  Wifag  five-high. 
Five-highs  are  also  part  of  the  singlewide 
Goss  Universal  at  The  Gazette,  Cedar  Rapids, 
Iowa,  and  the  doublewide  MAN  Roland 
Geoman  at  the  Mobile  (Ala.)  Renter.  In 
Naples,  Italy,  II  Mattino’s  Ferag  mailroom 
helps  signal  plate  changeovers  for  multiple 
editions  on  a  Wifag  press. 

At  the  Chicago  Sun-Times,  Hollinger 
International  Inc.  Production  Vice  President 
Jack  Ferguson  agrees  that  taller  towers  may 
be  fine  “if  you’re  doing  a  lot  of  editioning,” 
but  he  cautions  that  some  four-highs  already 
need  55-foot  or  higher  ceilings.  Print  levels, 
he  says,  should  be  spread  apart  to  facilitate 
operation  and  maintenance.  For  a  paper 
looking  at  five-  or  six-high,  he  suggests 
considering:  how  the  crew,  carrying  plates  or 
tools,  will  access  the  highest  levels;  the  use  of 
pumps  to  move  ink  farther  and  higher; 
better  web-break  detection  to  avoid  jams 
that  are  more  troublesome  in  a  tall  tower; 
and  ways  to  control  longer,  taller  leads  and 
routing  webs  that  exit  lower  levels  of  towers. 

In  addition  to  promoting  the  six-high’s 
versatile  combinations  of  black,  four-color, 
spot  color,  and  page  changing,  Wifag  offers 
it  as  a  possible  alternative  to  a  six-wide, 
although  in  practice,  three  four-color  leads 
through  two  sbc-highs  requires  controlling 
three  webs  of  varying  complexity  rather 


circulations  or  editions  but  needing  more 
than  a  singlewide  —  and  determined  to  stick 
to  simpler  straight  runs  —  manufacturers 
designed  high-speed,  one-plate-around, 
doublewide  presses  with  throughput  equal 
to  the  two-around  doublewides’.  The  first 
sale  of  a  shaftless,  l-by-4,  or  straight-only, 
press  included  a  five-high  tower. 

A  third  idea,  triplewide  (or  six-wide,  for 
the  number  of  pages  across  its  cylinder),  is 
not  new.  In  1974,  a  six-wide  sought  by  the 
New  York  Daily  News  couldn’t  adequately 
support  heavy  letterpress  plates  and  lockups 
on  two-around  cylinders.  The  same  year, 
Koenig  &  Bauer  AG  (KBA)  succeeded  with  a 
six-wide  letterpress  for  a  Belgian  publisher 
by  using  a  sturdier  four-around  plate 
cylinder.  More  than  10  years  ago.  The 
Washington  Post  in\ited  press  makers  to 
install  a  six- wide  for  a  year’s  testing  under 
production  conditions.  It  never  happened. 

All  the  while,  cylinder  and  bearing 
technology  had  been  improving,  and  KBA 
was  installing  dozens  of  wide  offset  directory 
presses,  some  exceeding  80  inches. 

Like  towers  that  transfer  some  capacit}' 
from  a  press  line’s  length  to  its  height, 
triplewide  presses  transfer  the  capacity  to 
its  width.  Today,  one  manufacturer  has  a 
prototype  and  three  others  say  they  will  sell 
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The  WIFAC  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG,  640  Gunby  Road.  .Marietta.  GA  3006"' 
Contact:  Joe  Ondras,  Phone  '"0.^50  85 11  -  Fax  "”0.850  8550  -  www. wifag.com 
MIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  +41-31-339  33  33  -  Fax  +41-31-339  36  66 


No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


than  two  relatively  straightforward  leads. 

Making  the  most  of  the  fewest  tall,  wide,  or 
straight-only  units  has  its  risks.  Problems  may 
force  an  extra  run,  less  color,  or  a  smaller 
product,  says  consultant  Klutnick.  But  with 
shaftless  drives,  she  says,  “the  way  you  can 
theoretically  bypass  problem  parts  of  the 
press”  may  help  to  cope  with  partial  failures. 
An  industry’  that  seldom  sees  catastrophic 
failures  may  further  reduce  risk  via  preventive 
maintenance,  testing,  and  process  control  in 
general  —  an  effort  to  “really  make  this  a 
manufacturing  process,”  says  Klutnick,  who 
spent  more  than  30  years  in  printing-opera¬ 
tions  management  for  the  Los  Angeles  Times, 
Time  Inc.,  and  R.R.  Donnelley  &  Sons  Co. 

Pioneer  in  shaftless  presses,  flying  plate  and 
page-count  changes,  and  taller  towers,  Wifag 
sells  nothing  but  two-around  doublewide 
(2-by-4),  blanket-to-blanket  (each  printing 
blanket  serves  as  its  opposite’s  impression 
cylinder)  and  common-impression  (two  to 
four  blankets  print  against  one  or  two  steel 
cylinders).  In  contrast,  Heidelberg  Web 
Systems  sells  eveiything  except  2-by-4.  MAN 
and  KBA  offer  one-  and  two-around  single- 
and  doublewide,  and  two-around  triplewide. 
Goss  sells  all  except  2-by-6.  Printing  Press 
Services  Intemationd  (PPSI)  sells  only 
double-  and  triplewide  two-arounds. 

Going  Straight 

The  Border  Morning  Mail,  Wodonga, 
Australia,  just  put  Goss  in  the  l-by-4  market. 
The  70,000-copy-per-hour  Uniliner  ‘S’  was 
adapted  from  the  two-around  Goss 
developed  to  print  Berliner-format  tabloids, 
primarily  in  Germany.  It  joins  Heidelberg, 
\\ith  customers  from  Montreal  to  Mexico 
City,  and  MAN,  with  customers  from 
Massachusetts  to  Hawaii. 

The  first  of  MAN’s  U.S.  installations  is 
expected  to  be  running  late  this  year. 
Heidelberg’s  first  site.  The  Roanoke  (Va.) 
Times,  will  follow.  After  some  delay,  Mexico 
City’s  El  Universal  was  to  have  installed  MAN 
Regioman  and  Heidelberg  Mainstream  units 
for  comparison  in  live  production. 

Redesigned  for  more  than  just  50-inch 
webs  and  more  service  room,  Regioman  uses 
elements  common  across  MAN’s  range  of 
presses  and  a  microgap,  metal-backed  blanket 
on  a  two-around  cylinder  (rotating  up  to 
35,000  times  per  hour  against  the  one- 
around  plate  cylinder  to  equal  the  70,000- 
impression-per-hour  straight  throughput  of  a 
2-by-4).  KBA’s  Prisma  l-by-4  also  uses  the 
2-to-l  cylinder  ratio.  Heidelberg’s  Main¬ 
stream  uses  a  gapless  sleevelike  blanket  that 
slides  over  a  one-around  cylinder  and  rotates 
against  a  one-around  plate  cylinder  up  to 
80,000  times  per  hour  to  deliver  as  many 


impressions.  The  design  eliminates  periodic 
bounce  that  occurs  when  the  gaps  —  where 
blankets’  ends  are  held  to  the  cylinders  — 
meet,  causing  web  flutter  and  print  blemishes. 

Briefly,  a  l-by-4  can  print  an  odd  or  even 
number  of  sections  in  different  sizes  in  two- 
page  increments  using  less  iron,  less  power, 
and  fewer  plates  than  a  2-by-4  nmning 
straight  —  and  with  the  same  productivity. 

Run  straight  since  1996,  the  149,605- 
circulation  Daily  Herald  in  Arlington 
Heights,  Ill.,  has  29  zones,  up  to  14  four-color 
changes,  29  black  plate  changes,  sections  in 
four,  six,  and  12  pages  ranging  from  1,200  to 
18,000  copies,  and  “prints  with  other  zoned 
products,  usually  a  features  section,”  says 
Process  Vice  President  Robert  E.  Finch.  An 
average  63/4-hour  run  would  stretch  to  lO'/a 
hours  in  collect  mode,  he  says.  Almost  tw'o 
hours  are  spent  changing  330  plates  in  total. 
The  candidate  for  page-changing  2-by-4 
towers  found  l-by-4  appealing. 

After  testing  a  tower  in  Germany,  Herald 
managers  chose  the  Regioman:  66  couples  in 
12  units  to  be  on  edition  in  December.  Two 
more  are  to  be  added  later,  says  Finch  (who, 
with  Syracuse’s  Stem,  compared  one-  and 
two-around  doublewide  at  America  East.) 
Plate  economy  is  part  of  the  appeal  of 
straight-only  design.  Finch  anticipates  current 
daily  use  of  1,100  plates  to  drop  by  about 
40%.  Low'er  plate  consumption  counters  the 
higher  price  of  laser-imaged  plates  (w'hich  the 
Herald  will  use),  though  Stem  points  to 
emerging  direct  output  to  conventional  plates. 

Besides  plate  costs,  says  Klutnick,  value  lies 
in  spending  less  time  mounting  the  fewer 
plates.  Calling  time  “the  ultimate  scarce 
resource  in  our  business,”  Cincinnati-based 


newspaper  consultant  Alan  Flaherty  says  that 
“probably  more  than  raw  speed,  the  avoidance 
of  downtime  is  key”  to  productivity  in  press¬ 
rooms,  especially  with  so  many  mnning  more 
than  one  product  on  a  press.  But  Stem  is 
unsure  if  plate-mounting  time  can  be  halved, 
because  the  cylinders  still  have  to  be  rotated. 

The  gapless  blanket  was  created  for  very 
quick  makeready,  says  Klutnick.  Involved  in 
its  development  while  working  for  a  prospec¬ 
tive  customer,  she  said  Heidelberg  M3000 
commercial  presses,  which  have  used  the 
gapless  blanket  for  years,  are  “performing  to 
spec.”  And  while  Stern  and  Hollinger’s 
Ferguson  w’am  of  tubular  blankets’  consider¬ 
ably  higher  cost,  Klutnick  thinks  “suppliers 
have  made  adjustments  ...  and  the  cost  has 
been  reduced.”  In  any  event,  the  sleeves,  says 
Ferguson,  must  be  discarded  because  they 
cannot  be  reblanketed.  Meanwhile,  he  adds, 
no  one  knows  how  long  MAN’s  metal-backed 
blanket  will  hold  up.  Stem  also  wonders 
about  how  wear  will  show  on  presses  mn  at 
twice  the  speed  of  two-around  machines. 

Conceding  advantages  in  some  situations 
and  “relatively  modest  saving,”  Stem  still 
questions  the  wisdom  of  abandoning  the 
collect  capability:  “Give  it  up  at  your  own 
peril.  Anything  you  can  do  with  a  straight 
press,  I  can  do  with  a  semicylindrical  press.” 

In  the  event  of  seriously  inteirupted  opera¬ 
tion  on  his  l-by-4.  Finch  says  he’ll  drop  zon¬ 
ing  to  regain  time.  Stem  says  his  two-around 
equipment  can  switch  to  collect  production, 
though  it  would  be  “quicker  to  chop  some 
color"  than  reconfigure  for  a  collect  mn.  With 
other  parts  to  mn,  he  adds,  his  concern  is 
completing  the  main  mn  and  getting  the 
whole  paper  out  within  the  delivery  window'. 


Slim  paper,  wide  press 

A  funny  thing  happened  on  the 
way  to  the  narrowest  new  web,  after 
shrinking  for  30  years  and  leaving 
much  steel  to  spin  unproductively. 

The  switch  to  50  inches  saw  press 
cut-downs  eveiy'W'here.  Then,  just 
as  the  first  under-50-inch  webs 
arrived,  press  makers  decided  to 
build  wider  machines. 

And  why  not?  Six  pages  are  now' 
only  a  few  inches  wider  than  the 
widest  four  pages  of  30  years  ago. 

Those  extra  inches  now  equal  50% 
more  press  capacity,  allowing  four 
triplewide  units  to  produce  the  work  = 
of  six  doublewide  units  in  the  same  | 
time  using  the  same  volume  of  | 

consumables  but  requiring  less  s 

Heidelberg  Mainstream’s  one-around  i 
cylinders  contribute  to  its  compact  size,  i 
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Two  doublewide  six-high  towers  can  produce  as  many  four-color  pages  as  two  triplewide  four-high 
towers  if  a  third  web  picks  up  color  atop  each  six-high  (left).  Other  six-high  options  include  four- 
color  and  two  black  leads  (right)  and  changing  pages  at  any  or  (as  in  Syracuse)  all  levels  on  the  fly. 


space,  power,  labor,  and  maintenance. 
Printing  on  one-third  fewer  webs  fed  by 
one-third  fewer  reels  and  with  panorama 
plates  possible,  makeready  time  should  be 
shorter  and  opportunities  for  web  breaks 
fewer.  With  formers  arrayed  three  high  and 
three  across,  a  six-wide  can  deliver  nine 
sections  straight  or  18  collect. 

Heidelberg  announced  in  fall  of  2000  plans 
for  a  gapless-blanket  Tristream,  in  76.8  and, 
probably,  96  inches,  with  slightly  wider 
versions  possible.  Track-mounted  lower 
folders  will  be  positionable  under  the  formers 
to  best  meet  a  given  press  run’s  pagination 
and  section  configuration.  Heidelberg  said 
most  of  its  20  major  prospects  could  not  be 
ready  for  such  a  press  before  spring  2003. 

Less  than  a  year  later,  PPSI  brought  to 
Nexpo  an  operating  Wideboy.  Then,  last 
fall,  KBA  and  MAN  announced  sbc-wide 
versions  of  their  top-of  the-line  presses  with 
nine-cylinder  common-impression  printing. 

But  while  today  there  are  the  presses  —  one 
in  steel,  the  others  on  paper  —  there  is  no 
Daily  News  or  Washington  Post  ready  to  try 
one.  Not  yet,  anyway. 

Though  all  manufacturers  have  the  design 
capabilities  to  make  a  six-wide,  says  Ferguson, 
among  publishers,  “somebody’s  going  to  have 
to  be  pretty  brave  to  make  the  decision  [to 
buy  it].  I  don’t  think  space  is  a  problem,  and  I 
do  think  material  handling  is  a  problem,”  he 
says.  He  argues  that  a  new  plant  or  expansion 
can  usually  find  the  space  needed. 

A  more  daunting  matter  is  the  logistics  of 
handling  large  rolls.  Already,  he  says,  his 
57V2-inch-wide  rolls  almost  exceed  his 
automated  guided  vehicles’  (AGVs)  weight 
limit.  (That  dimension  puts  four  tab  pages, 
top  to  bottom,  across  a  cylinder.  The 
Sun-Times  runs  a  large  page  —  approximately 
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ll^/s  by  143/8  inches  —  because  its  principal 
competitor  is  a  broadsheet.) 

The  key  to  2-by-6  production  is  sa\ings 
and  more  pages  produced  per  employee, 
according  to  Klutnick:  “Throughput  of  pages 
is  going  to  be  greater,  and  therefore  your 
unit  cost,  per  page,  is  going  to  be  less.” 
Contributing  to  sa\ings,  she  adds,  is  the 
likelihood  of  less  waste  per  page  when 
producing  more  pages  per  run  on  fewer  units. 

But  for  those  not  looking  at  a  huge  number 
of  pages  and  high  throughput,  “the  question  is 
if  all  that  iron  is  worth  it,”  she  says.  For  papers 
with  many  edition/zone  changes,  “it  doesn't 
appear  that  that’s  the  best  way  to  go,”  because 
recouping  the  cost  of  a  2-by-6  requires 
making  the  most  of  high-volume  throughput 
in  one  run  or  very  few  runs.  And  while  “it  may 
make  a  lot  of  sense  for  relatively  long  runs  for 
major  metropolitan  dailies,”  she  says  that,  no 
less  than  any  other  press  purchase,  a  six-wide 
means  running  the  numbers  to  justify  cost. 

Echoing  Ferguson,  PPSI  Chairman  Joe 
McManamon  says,  “We’re  looking  for  a 
publisher  who  has  the  guts.” 

First  out  of  the  factory 

McManamon  discussed  his  six-wide  while 
visiting  Daily  News  managers  recently  for 
installation  of  press  additions.  Though  “a 
good  concept,”  says  Michael  J.  Aiello,  the 
Neus  executive  vice  president  for 
manufacturing,  among  publishers  shopping 
for  heavy  equipment,  the  2-by-6  remains 
“secondary  to  their  main  concern”  —  adding 
color  capacity  and  perhaps  converting  to 
50-inch  webs.  Moreover,  only  new  plants  are 
candidates  for  six-wide,  he  maintains, 
noting  that  the  buildings  must  be  designed 
with  press  width  in  mind. 

McManamon  agrees  that  new  plants  are 


Wideboys’  likeliest  homes.  But  Klutnick  sees 
other  possibilities.  “Because  of  increased 
throughput  per  press,”  she  says,  “you  could 
gain  space  by  replacing  three  presses  with 
two,  in  the  same  or  smaller  total  area,  with 
the  associated  personnel  and  material  savings 
for  the  same  amount  of  product.”  She  notes 
that  any  extra  weight  at  each  position  must 
also  be  considered.  According  to  PPSI 
Managing  Director  David  McManamon 
(son  of  Joe  McManamon),  a  Wideboy  of  75 
inches  or  less  can  be  engineered  to  fit  on  an 
existing  substructure. 

Buving  his  wider  press,  says  David 
McManamon,  doesn't  necessarily  mean 
jumping  into  six-wide  production.  Its 
centerline  is  the  same  as  a  2-by-4’s,  and  it 
can  be  set  up  to  run  four-page  rolls,  providing 
a  built-in  capability  to  switch  to  wider  rolls 
when  a  publisher  is  ready. 

Wideboy  takes  a  73V2-inch  web,  yielding 
six  12V4-inch  pages,  the  triplevvide  equivalent 
of  the  49-inch  doublevvide  web  run  by  a  few 
papers,  including  The  Neu's  ^  Ohseri'er  in 
Raleigh,  N.C.  A  few'  dailies  have  seriously 
considered  going  to  48  inches,  which  would 
permit  the  widest-imagined  Tristream  to 
print  eight  pages  across. 

PPSI  tested  a  two-high  Wideboy  at  speeds 
of  more  than  100,000  copies  per  hour.  “Well 
make  it  four-high,  eventually,”  says  David 
McManamon.  For  the  press,  Technotrans/ 

Ryco  made  a  wide  spray  bar  and  Megtec 
Systems  provided  a  reelstand. 

David  McManamon  says  a  sbc-wide’s 
two-high,  three-wide  formers  are  more 
compact  than  a  doublewide’s  two-wide,  three- 
high  formers.  He  sees  opportunities  for  less 
mailroom  inserting  (and  possibly  higher  press 
sjjeeds  as  a  result)  Irom  running  nine  sections 
on  nine  formers  in  straight  mode,  and  little, 
if  any,  need  for  angle  bar  leads.  With  four-, 
five-,  and  six-page-vvide  reels,  it  can  fulfill 
32-to-96  broadsheet  page  requirements  in 
two-page  increments.  PPSI,  he  says,  will 
engineer  Wideboy  for  multiple  web  widths. 

All  Wideboy  adjustments  are  pneumatic. 

Rather  than  the  48  page  packs  that  might  be 
e.xpected  to  ink  a  six-wide  four-high,  PPSI 
uses  eight  of  its  own  recirculating  rails, 
meaning  fewer  moving  parts  and,  says  David 
McManamon,  less  maintenance.  He  also  cites 
easy  access  to  the  face  of  the  rails,  swing-open 
electrical  panels,  and  three  operator  levels  per 
tower.  A  six-foot-four-inch  operator,  he  says, 

“can  comfortably  stand  up  in  the  unit  arch.” 

It  may  save  space,  labor,  electricity,  perhaps 
even  web-break  waste,  but,  for  the  same 
capacity,  will  a  six-wide  cost  less  than  a  four- 
wide?  With  less  gearing  and  few  er  subsystems  ; 
(inking,  dampening,  blanket  cleaning),  savs 
Joe  McManamon,  “You’re  really  only  adding 
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the  body”  for  wider  cylinders.  David 
McManamon  points  to  units’  box  columns 
on  both  sides,  towers’  rigid  cast  iron  braces 
at  every  other  level,  and  the  industry’s 
largest  diameter  eccentric  cylinders 
bearings.  Bigger  reels  cost  more,  but,  as 
with  printing  units,  fewer  are  needed. 

“Capital  cost  of  the  equipment  is  approxi¬ 
mately  20%  less  [than]  a  similar-pagination 
four-wide  press,”  David  McManamon  says. 
Twelve-inch  pages  require  the  72-inch  rolls 
that  “many  existing  reelstands  can  already 
accommodate,”  he  says,  adding  that  some 
Australian  dailies  run  68-inch  rolls. 

“You’re  now  into  commercial  rollstands,” 
which  cost  more,  Hollinger’s  Ferguson 
warns.  “Systems  that  feed  those  rollstands 
have  to  be  up  to  speed  as  well”  —  including 
mills  that  make  the  newsprint  and  rail  cars 
and  trucks  that  carry  it.  While  not 
dismissing  six-wide’s  potential  benefits,  “for 
me,”  he  says,  “they’d  be  outweighed  by  the 
disadvantages.”  Among  considerations,  he 
lists  “different  tension  conditions  on  the 
press”  created  by  three-across  formers, 
effective  infeed  and  outfeed  functioning, 
and  magnified  challenges  for  inking  and 
spray-bar  dampening  systems. 

According  to  PPSI,  paper  suppliers  will 
supply  75-inch  rolls,  though  at  an  initially 


!  higher  price  owing  to  setup  costs.  But  here, 
i  too,  David  McManamon  expects  “gains  to 
I  outweigh  the  losses.”  Conceding  greater 
I  difficulty  in  roll  handling,  he  recommends 
I  AGVs  and  automatic  loading.  As  for  control 
!  systems,  he  says  all  manufacturers  informed 
i  PPSI  that  a  six-wide  imposition  system 
I  “should  not  be  a  problem.” 

Satellite  re-entry 

I  At  least  one  difference  is  certain  between 
Wideboy  and  Tristream  and  the  two 
i  German  designs:  the  former  print  blanket- 
[  to-blanket  and  the  latter  use  nine-cylinder 
design,  in  which  four  blanket  cylinders 
j  arranged  in  an  H-type  unit  print  process 
!  colors  and  black  on  one  side  of  a  web.  A 
stacked  second  unit  prints  the  other  side, 
i  Nine-cylinder  satellite  units  have  the 
distinct  advantage  of  avoiding  fan-out,  a 
1  problem  in  printing  four-color  on  four-high 
I  towers.  Water  applied  at  each  impression 
I  allows  a  sheet  to  expand  with  time.  By  the 
j  time  a  color  page  reaches  a  tower’s  fourth 
‘  tier,  it  has  been  wet  enough  for  long  enough 
;  for  the  web  to  spread  —  fan-out  that 
I  misregisters  the  successive  overprinted 
'  colors  nearest  the  edges  of  a  web.  A  wide 
[  tower  can  magnify  the  problem  by  providing 
i  a  greater  area  for  fan-out.  In  contrast,  a 


web  travels  a  very  short  distance  between 
blankets  arranged  around  a  satellite  unit’s 
common  impression  cylinder.  As  a  result, 
color  inks  are  applied  accurately  in  rapid 
succession,  before  moisture  can  fan  out  the 
web  and  misregister  an  image. 

Last  October,  MAN  announced  nine- 
cylinder  double-  and  triplewide  versions  of 
its  Colorman.  For  its  86,000-cph,  84-inch- 
wide  Colorman  XXL,  MAN  modifiefl  its 
Aurosys  roll-handling  system,  its  core-driven 
splicers,  and  PECOM  controls.  At  the  same 
time,  KBA  announced  a  triplewide  version 
of  its  90,000-cph  Commander  —  a  non- 
reversible  nine-cylinder  model  with 
cylinders  as  wide  as  94V2  inches  and 
featuring  four-roller  spray  dampening  and 
ink  ducts  in  full  or  one-third  widths. 

I  PPSI  offers  several  solutions  to  fan-out. 
j  Up  to  75  inches,  a  bustle  roller  controls 
!  lateral  register  of  affected  plates. 

I  Alternatively,  closed-loop  register-control 
I  may  be  used.  Beyond  75  inches,  however, 
j  “we  go  to  satellite,”  says  David 
McManamon.  (Blanket-to-blanket  or 
common-impression,  Wideboy  rises  20  feet.) 
i  On  the  stacked  10-cylinder  units,  the  upper 
common  impression  cylinders  are 
automatically  cleaned  “every  four  or  five 
1  thousand  impressions  ...  so  you  have  no 
set-off,”  he  says. 

Similarly,  Heidelberg  will  counter  the 
effect  of  fan-out  on  four  color  through 
closed-loop  control  of  plate  register. 

In  general,  Ferguson  is  satisfied  with 
blanket-to-blanket  printing  productivity. 

But  fan-out,  he  says,  is  “still  a  significant 
problem  in  color  tower  technology. ...  It 
becomes  a  bigger  problem  the  wider  your 
press  is,”  and  technology  isn’t  the  only 
answer.  Bustle  wheels  or  compensated 
register  of  upper  plates  for  a  known  amount 
of  fan-out  under  known  conditions  (speed, 
water  volume,  a  specific  mill’s  or  machine’s 
paper)  don’t  help  when  an  ad  department 
persists  in  allowing  or  creating  ads  with 
small  reverse  type  or  other  components  that 
may  present  no  problems  for  magazine 
printing  but  are  hell  for  absorbent  newsprint 
running  through  comparatively  distant 
color  couples.  “That’s  why  I  like  the  nine- 
and  10-cylinder  concepts  that  were  widely 
used  in  Germany ...  a  generation  ago,” 
Ferguson  says. 

WTiile  sbc-wide  “is  kind  of  an  update  of 
an  old  idea,”  says  Klutnick,  the  basic  idea  in 
assessing  any  design  is  to  “match  the  press 
to  the  product  you  want  to  produce”  —  a 
1  situation  now  becoming  closer  to  that  of 
commercial  printers.  So  when  replacing 
equipment,  she  says,  it’s  not  just  the  price 
of  a  press:  “The  cost  of  production  is  key.”  11 


Pain  Reliever. 


Take  2  For 
Revenue  Pain 
Relief 


Revenue  and  lineage  grow,  ad  production  gets  easier,  credits  are  eliminated,  deadlines  are  shortened, 
customer  relationships  improve.  With  Ceiebro's  web-based,  multimedia  advertising  systems  Mb  is  good. 

Put  an  end  to  your  real  estate  and  automotive  revenue  headaches 
Call  800-801-3771  or  visit  us  at  www.celebro.com  today. 


GMn 
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See  us  at  NEXPO,  booth  1300! 


Celebro 
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PROFILES 


ABB  Inc.  Booth  i;{  t7 

EXHIBIT;  ABB  supplies  a  range  of  solutions  for  newspaper  work  flow  and 
press  automation.  Its  product  offerings  Include  Integrated  systems  from 
prepress  to  press  output  —  all  from  one  supplier. 

New  Berlin,  Wis. 

(262)  785-3394;  Fax:  (262)  785-6295 

Web  site:  http://www.abb.cam/prlnting  I 

Aft  R.4P1.Y  iNf.  Booth  2S()I  I 

EXHIBIT:  Accraply  will  demonstrate  the  5203  HS  Publication  Labeler  | 
applying  Post-it  Note  advertising  to  the  front  page  of  newspapers. 

Application  speeds  In  excess  of  60,000  per  hour  are  attainable.  | 

Ontario,  Calif. 

(909)  605-8200;  Fax;  (909)605-6203 
Web  site:  http://www.accraply.com 

Acfl  WliAtHKK  Booth  4 17 

EXHIBIT:  AccuWeather  Is  a  leading  content  supplier  for  newspaper  pages 
and  Web  sites.  AccuWeatber's  pages  are  customized  for  the  readers  of 
each  newspaper  and  transmittk  electronically,  prepress-ready. 

State  College,  Pa. 

(814)  235-8600;  Fax:  (814)  235-8609 

Web  site:  http://accuweather.com  | 

.Ai>Ij/ari>  Booth  l(i27 

North  Sydney,  Australia 

(Oil) 61-2-8920-9200;  Fax;  (Oil)  61-2-8920-9201 
Web  site:  http://www.adllzard.com 

Ad  l4M)K.s  iNt.  Booth  1421 

EXHIBIT:  Ad  Looks  provides  electronic  tear  sheeting  and  certified  third- 
party  online  electronics.  Ad  Looks  also  provides  Web  bosbng  and  services, 
as  well  as  digital  conversion  to  CD-ROM  and  alternate  media.  It  also  can 
send  advertisers  certified  reproductions  of  their  published  ads. 

Rocklin.  Calif. 

Web  site:  http://www.ad-looks.com 

.Auobi.  SvsrK.MS  Inc.  Booth  7H^ 

San  Jose,  Calif.  ; 

(408)  536-6000;  Fax;  (408)  537-6000  I 

Web  site;  http;//www.adobe.com 

.\DV.\Nf  El)  Pi  HI.I.SHI.N’G  TEX  HNOI.lMiV  Booth  ()1 1 

EXHIBIT:  Advanced  Publishing  Technology  will  showcase  Its  line  of 
publishing  software.  Including  ACT  Advertising,  a  fully  Integrated 
solution  for  classified,  display,  ad  entry,  and  Other  major 
components  of  the  ACT  system  Include  ACT  Editorial  (with  archiving), 

ACT  Circulation,  ACT  Web,  AdMaster  for  ad  tracking,  and  VltalSIgns,  a 
real-time  production  and  financial  monitoring  program. 

Burbank,  Calif. 

(818)  557-3035; Fax;  (818)  557-1281 
Web  site:  http://www.advpubtech.cam 

.Adv.\nced Tec HMi  ai.  Soi.f  rio\s  Inc.  Boolh  ll)2() 
EXHIBIT;  ATS  will  demonstrate  new  versions  of  the  Advisor  PowerSales 
Systems  for  order  entry  and  rating  of  all  sales  through  one  application  and 
database,  complete  with  new  ATS  solutions  for  accounts  receivable  and 
pagination;  MedlaDesk,  a  cross-content  management,  work-flow,  and 
production  solution  for  print  and  electronic  publishing  In  collaborative,  I 
distributed  editorial  envlronmentS;and  the  Remote  Ad  Management  and  I 
Circ2000  Circulation  Systems. 

Wilmington,  Mass. 

(978)  657-6500;  Fax;  (978)  657-6543  j 

Web  site:  http://www.atsusa.com  { 

.Am.VNCKl)  W'lREl.lJ).sS<)l.lTlONS  Booth  })<)4  i 

EXHIBIT:  AWS  provides  Innovative  customer-service  systems  that  I 
improve  efficiency  and  stien^en  subscriber  relationships.  Today,  more  | 
than  70  newspapers  nationwide  trust  AWS  to  develop  and  support  their  I 
wireless  delivery  and  redellvery  systems.  \ 

Tampa,  Fla. 

(813)  915-0882;  Fax:  (813)  915-1986 
Web  site:  http://www.adwireless.com 

A1111.K  Enterprise  Booth  1120 

EXHIBIT:  Agile  will  feature  Its  Integrated  picture  desk,  Image  and  text 
archives,  PDF  work  flows,  IPTC  compliance,  automated  Web  publishing, 
and  a  feature-rich  remote-access  Web  client — the  latest  additions  to 
the  TeamBase  cross-platform  editorial  system.  A  new  version  of  the 
TeamBase  work-flow  system  Is  available  for  small  and  midsize  papers. 
Nashua.  N.H. 

(603)  860-6440;  Fax;  (603)  880-6450 
Web  site:  http;//www.AgileEnterprise.cam 

AGV'  Prodhts  iNf.  Booth  2807 

EXHIBIT:  AGV  Products  will  feature  a  demonstration  of  automated  roll¬ 
handling  using  automated  guided  vehicles  (AGVs).  Guidance  technologies 
Include  laser,  wire,  and  Inertial.  AGV  Products  has  experience  In  new  and 
retrofit  AGV  systems,  both  roll  handling  and  reel  loading. 

Charlotte,  N.C. 

(704)  854-1110  I 

Web  site;  http://www.agvp.com 

A1,PHEI'S,  CAE  CO.MP.ANY  Booth  1709 

EXHIBIT:  Alpheus  will  Introduce  the  PowerPTX,  a  dry-ice  pellet  blaster. 

The  PowerPTX  features  a  single-hose,  pneumatic,  airlock  system.  Dry  Ice 
disappears  upon  striking  the  surface  and  Is  used  to  clean  core  boxes  and 
permanent  molds  In  place  without  damaging  the  substrate. 

Rancho  Cucamonga,  Calif. 

(909)  481-6444;  Fax;  (904)  481-9721 


Web  site:  http://www.drylceblastingcom 

.American  Pri-.ss  Insu  i  ri  e  Booth  ifil  1 

Reston,  Va. 

(703)  620-3611;  Fax:  (703)  620-5814 
Web  site:  http://www.mediacenter.arg 

A.N(K()ii,Ci)RP.  Booth  lf>4() 

EXHIBIT:  Anocoll  presents  a  demonstration  of  stochastic  imaging  on  Its 
830-nanometer  thermal  positive  plate.  Imaged  on  a  Creo  TrendsetterNews  i 
too  plate-per-hour  CTP  engine. 

Rockville,  Conn. 

(860) 871-1200;  Fax;  (860)  872-0534 
Web  site;  http://www.anocoil.com 

.Applied  Sem.antks  Inc.  Booth  12  E  ' 

EXHIBIT:  Applied  Semantics  develops  Innovative  software  solutions  that  ; 
enable  businesses  to  organize,  manage,  and  retrieve  digital  Information 
with  solutions  based  on  the  company  s  Circa  Technology,  which  under¬ 
stands,  organizes,  and  extracts  knowledge  from  unstructured  content. 

Los  Angeles,  Calif.  ! 

(310)  446-8162;  Fax:  (310)  446-8172  ' 

Web  site;  bttp;//www.appliedsemantics.com 

The  A-ssik  i.vrKD  PRE.SS  Booth  1212  I 

EXHIBITOR:  The  Associated  Press  Introduces  AP  Advantage:  end-to-end  | 
planning,  placement,  delivery,  tear-sheet,  and  billing  services  for 
newspapers  and  advertisers.  AP  will  feature  this  and  other  offerings, 
including  new  digital  services  for  Interactive  multimedia  with  audio,  video, 
and  graphics,  as  well  as  AP  Wireless  Headline. 

New  York,  N.X 

(212)  631-1500;  Fax:  (212)  621-1723 
Web  site:  http://www.ap.org 

A. snECH  Intermedia  B<Mith  < 

EXHIBIT:  Astech  InterMedla.  a  marketing  technolo^  and  consulting  | 
company,  will  demonstrate  all  of  Its  software  solutions,  which  Include  | 
R-Logic,  the  industry  standard  for  retention  measurement:  Media  Sens.  ! 
a  Web-based  sales-automation  tool;  and  Analytlx  for  Newspapers,  a 
data-mlning  and  campaign-management  tool 

Denver,  Colo. 

(303)  296-9966;  Fax:  (303)  296-9969 
Web  site:  http;//www.astech-lntermedla.com 

'.Aiabdv  Inc.  B<Milh  'IB.V  i 

EXHIBIT:  Ataboy  will  display  Its  solutions  to  Goss.  FIncore.  and  Ferag  ! 
product  obsolescence.  Including  Its  solution  to  Goss  drink  and  hydraulic-  i 
Impression  problems,  as  well  as  upgrades  for  dampener  chassis  and  i 
static  belt  reel  controls.  It  also  will  feature  upgrades  to  Ferag  SIAs  and 
FIncore  motorized  MOPS 
Burlington.  N.1 

(609)  387-4908;  Fax:  (609)  387-7165 
Web  site:  http://www.ataboyinc.com 

Apex  Media  Soi.moNS  Brioth  21,">  j 

Bedford,  Mass.  I 

(781)  275-2323; Fax:  (781)  276-1254 
Web  site;  bttp://www.atex.com 

The  Ai  stin  Co.  Boolh  2101 

B(HIBIT:  The  Austin  Co.  offers  end-to-end  facing  services  for  the 
printing  and  publishing  Industry,  Including  planning  site  location, 
transportation/distribution  consulting,  design,  engineering,  and  . 

constiuctlon.  Projects  Include  new  construction  and  renovation.  ' 

Austin  offers  services  on  a  design/bulld  basis  or  In  any  combination. 
Cleveland,  Ohio 

(440)  544-2600;  Fax;  (440)  544-2684  I 

Web  site;  http://www.theaustin.com  | 

.Ai'Toi.tKiic  Booth  1901  i 

EXHIBIT:  Autologic,  an  Agfa  company,  will  show  solutions  and  services  j 
for  newspapers.  Agfa  and  Autologic  products  on  display  Include  ad. 
editorial,  and  work-flow  systems:  online  CTP  with  punch  and  bender;  i 
CTF:  digital  and  analog  film  and  plate  consumables:  and  color  proofing  | 
Thousand  Oaks,  Calif. 

(201)  440-0111,  (805)  498-9611;  Fax:  (805)  499-1167  I 

Web  site:  http://www.autolagic.com 

W.ll.  Bahsh.avv  Co.  Ini  .  Boolh  .'ll  17 

Nashua,  N.H. 

(603)  883-7758;  Fax:  (603)  882-2651  1 

Web  site:  http://www.whbagshaw.com 

Baldwin  TECHNOLiKiv  Co.  Inl.  Booth  2;( 46 

EXHIBIT;  Baldwin  will  display  Its  line  of  press  accessory  and  control 
equipment.  Including  Impact  Global  Automatic  Blanket  Cleaning 
systems,  LIthoSpray  spray-dampening  systems.  DallyLlner  fountain-  ' 

solution  units,  press-protection  systems,  a  guide-roller  cleaning  1 

system,  and  an  automatic  ink-train-cleaning  system. 

SheHon,  Conn. 

(800)  654-4999,  (203)  925-1100;  Fax:  (203)  929-7856 

Web  site:  http://www.baldwintech.cam  1 

B. asevtew  Proditts  Boolh  1046  j 

EXHIBITOR:  Baseview  will  demonstrate  new  versions  of  CIrculationPro.  1 
AdManagerPro.  LIvelQue,  IQueWeb,  and  ProductlonManagerPro.  and  It  will  I 
offer  demos  of  its  Baseview  Internet  Technology  Services  (BITS).  Baseview  1 
provides  software  tools  for  publishing.  Including  editorial,  advertising,  I 
circulation,  production,  and  Internet  solutions. 

Ann  Arbor,  Mich. 


(734)  662-5800;  Fax:  (734)  662-5204 
Web  site:  http://wwwba$eview.com 

BasysPrint  Booth  26is 

EXHIBIT:  BasysPrint  will  feature  a  computer-to-conventlonal-plate 
platesetter.  The  57Z  uses  UV  light  to  expose  either  conventional  negative 
or  positive  offset  printing  plates.  The  plate  magazine  holds  up  to  500 
plates,  and  the  Interleaf  paper  Is  removed  automatically. 

Fairbum,  Ga. 

(770)  306-9631:  Fax:  (770)  306-9632 
Web  sHe;  http://wwwbasysPrint.com 

BEK  Sv  .VI  EMS  iNf.  BxMith  26.V. 

EXHIBITOR:  BEK  Systems,  a  leading  designer/manufacturer  of  ink- 
fountaln-solutlon  and  cooling  systems,  will  feature  examples  of  Its  ability 
to  maximize  press  and  support  equipment  Integration. 

Addison.  III. 

(630)  268-0880:  Fax:  (630)  268-0923 
Web  site;  http://wwwb«ksystem$.com 

Bei.iatkix  Systems  Im  .  BxMith  2907 

EXHIBIT:  Bellatrix  will  feature  its  Impact  poInt-of-purchase  news  rack  that 
increases  single-copy  sales  and  enhances  a  newspaper  's  image  Also  on 
display  will  be  Its  electronic  coin  mechanism  and  Single-Trak  data- 
acqulsltion  system. 

Bend.  Ore. 

(541)  382-2208;  Fax:  (541)  385-3277 
Web  site:  http://wwwbellatrix.com 

Beico  Booth  1711 

EXHIBIT:  Betco  Is  a  one-stop  digital  prepress  Integrator  of  publishing 
color  separation,  management  and  proofing  Image  manipulation, 
editorial  systems,  and  other  newspaper  solutions. 

Stuart  Fla. 

(561)  287-1187;  Fax:  (561)  382-0209 
Web  site:  http://wwwbergesetco.cam 

Binders  AiTOMArioNS  Brmth  22(19 

EXHIBIT:  Bindery  Automations  will  be  displaying  a  completely  remanufac- 
tured  MullerMartini  227,  with  a  state-of-the-art  electronics  package. 

Newton,  N.C. 

(828)  465-6900:  Fax:  (828)  465-0033 

Cul  t  K  Blevins  &  .Assox  i.atezi  Im  .  BiHith  29.'T9 

EXHIBIT:  Chuck  Blevins  &  Associates,  a  pnnt-medla-consultingfirm. 
helps  clients  navigate  the  complexities  of  strategic  planning  process 
development,  equipment  procurement,  distribution,  and  facility  design. 
Vienna,  Va. 

(703)  883-2200;  Fax:  (703)  242-7712 
Web  site:  http://wwwchuckblevins.com 

Br.\inw(irk.s  Soeiavare  BiMilh  647 

EXHIBIT:  Brainworks  provides  an  integrated  publishing  solution, 
including  classified  and  display  advertising  accounts  receivable, 
editorial,  pagination,  contract  and  credit  management,  sales  force 
automation,  marketing  ad-hoc  reporting  Web  publishing  electronic  tear 
sheets,  and  Web-bas^  customer  service. 

Sayville,  N.Y 

(800)  755-1111;  Fax:  (631)  563-6320 
Web  site:  http;//wwwbrainworks.com 

The  BR()ArK  .ASrTi:,\.M  Biwxih  i62H 

Ormond  Beach.  Fla. 

(800)  353-1420:  Fax:  (386)  676-1127 
Web  site:  http;//wwwtbteam.com 

Bl  HR.S  .A.MERK  AS  Ini  .  Boolli  1729 

Plymouth,  Minn. 

(763)  597-9100:  Fax:  (763)  557-9700 
Web  site:  http://wwwbuhrs.com 

Bl  Ri  Te(  HNOi  Inc.  Booth  .■ti;i9 

EXHIBIT:  Burt  Technologies,  a  leading  provider  of  packaging  and 
distribution  software,  will  demonstrate  e-Burt,  the  ASP  version  of  the  Burt 
System  and  Burt  LIneManager.  E-Burt  offers  all  the  functionality  of  the 
Burt  System  at  an  affordable  cost  to  virtually  any  size  operation. 
Evergreen,  (^lo. 

(303)  674-3232;  Fax:  (303)  670-0978 
Web  site:  http://wwwburtmountain.cam 

Can.xdi.vn  Web  Consi  li.ants  Ltd.  Booth  1B71 

B(HIBIT:  Canadian  Web  Consultants  specializes  in  turnkey  installations 
of  web  press  machinery  (newspaper  or  commercial),  rebuilds,  repairs, 
project  coordination,  equipment  evaluations.  In-house  hands-on  training 
Inclusive  of  pre-press,  press  and  post-press,  seminars,  and  designing 
preventative-maintenance  programs 
Port  Sydney  Ontario 
(70S)  385-8016;  Fax:  (70S)  385-8017 
Web  site:  http://wwwcwc4webs.com 

CvN-NON  Eqi'lPME:NT  Booth  2.11,'. 

G(HIBIT:  Cannon  Introduced  a  telescoping  bundle  conveyor  at  The 
Indianapolis  Star  In  an  Integrated  matenal-handling  system  Sections  of 
conveyor  automatically  retract  to  allow  forklift  access  to  and  from  the 
dock.  The  system  Includes  (seven)  NCL-II  Cart  Loaders  for  the  50-inch 
web.  Comet  Cart  Tracking  software,  and  1,500  carts. 

Rosemount,  Minn. 

(651)  322-6300:  Fax:  (651)  322-1583 
Web  site:  http://wwwcannonequipment.com 
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Customize 
Revitalize 
Your  Web  Site 


New  services  from  The  Associated 
Press  make  it  possible  for  newspapers 
to  provide  more  breaking  news  on  their 
Websites.  In  addition  to  The  WIRE, 
AP’s  hosted  Internet  news  site,  AP 
offers  an  array  of  online  services  rang¬ 
ing  from  state  news  to  updated  video 
summaries.  Whatever  your  needs, 
there’s  an  AP  solution: 

AP  State  New^s  Online:  compre¬ 
hensive  state  coverage 

AP  Online:  national  and  world 
news,  with  photos  and  audio  links 

Multimedia  Features  Online: 
interactive  news  packages 

AP  Video  Online:  video  sum¬ 
maries  of  national  and  world  news 

Fashion  Wire  Daily:  fashion  and 
celebrity  stories  and  photos 

AP  Online  en  Espanol:  breaking 
news  in  Spanish,  with  photos 

AP  Entertainment  Online:  film, 
music,  TV  and  entertainment  news 

To  learn  more  about  AP  member 
services  for  Web  sites,  contact  your 
bureau  chief 


AP 


Associated  Press 

www.ap.org 
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CCllNt.  Booth  TB.\  I 

Manchester,  N.H. 

(603)  625-0400;  Fax:  (603)  625-5755  j 

CCI  El  Hoi'K  Booth 

EXHIBIT:  CCI  Europe  will  demonstrate  CCI  NewsDesk  and  CCI  AdDesk. 
and  it  will  officially  launch  a  prototype  of  its  content-management 
platform  and  integration  architecture  for  the  next  generation  of 
news-publishing  systems. 

Kennesaw,  Ga. 

(770)  420-110;  Fax:  (770)  420-5558 
Web  site:  http://www.ccieurope.com 

Cl  1  KBRO  Booth  taoo  j 

EXHIBIT:  GMTI  offers  Celebro,  a  Web-based  multimedia  publishing  system  I 
that  fully  automates  the  process  for  producing  print,  Internet,  and  other  i 
multimedia  advertising.  Celebro  helps  newspapers  generate  higher  j 

revenue,  increase  advertising  lineage,  reduce  cost,  and  improve 
advertising  relationships.  The  Celebro  product  line  includes  HomesPlus, 
AutoChooser,  and  CitySen/er. 

Cincinnati.  Ohio 

(513)  665-3777;  Fax:  (513)241-7219 

Web  site:  http://www.celebra.cam  | 

CiM'RAi.  (iR.M'UK  s  In<  .  Booth  '['BA 

Romeoville,  III. 

(800)  284-7737 

Web  site:  http://www.centralgraphicscorp.com  ' 

ClIAri  l  RBO.X-lNNOWVI  lVi;  SiS  I  KMS  Di  SIliN  Bootll  221.5  I 

EXHIBIT:  Chatterbox,  from  Innovative  Systems  Design,  the  newspaper  IVR  I 
system,  processes  inbound  calls  for  vacations,  complaints,  account  i 
inquiries,  payments,  and  more.  Chatterbox  modules  are  also  available  for  j 
classified  and  Web-based  transaction,  and  host  interfaces  are  available 
for  most  popular  CIS  systems. 

Montreal,  Quebec 

(514)  696-8377 :  Fax:  (514)  696-9016 
Web  site:  http://www.isd.ca 

CKP  Ni  WSRXPKR  Sv.siFMs  IM .  Booth  729 

EXHIBIT:  CKP  will  demonstrate  the  Millennium  Aovertising  and  Editorial 
Systems,  which  feature  platform-independent  Java  user  interfaces,  indus¬ 
trial-strength  composition,  and  database  technologies.  CKP  solutions  are 
installed  at  the  Houston  Chronicle  and  The  Atlanta  Journal-Constitution. 
Bedford.  N.H. 

(603)  472-5825  Ext.  21;  Fax:  (603)  472-3082 
Web  site:  http://www.ckp.com 


platesetter,  the  CTP  solution  designed  for  newspapers.  Creo  Squarespot 
thermal  heads  image  with  precise  quality  and  process  control.  Four  I 

models  image  from  70  to  200  plates  per  hour.  Creo  also  will  show  1 

newspaper  CTP  work  flow  and  EverSmart  professional  color  scanners. 

Bedford,  Mass. 

(781)  275-5150;  Fax:  (781)  275-3430 
Web  site:  http://www.creo.com 

Dario  Dk.sions  Inc.  Booth  titHti 

EXHIBIT:  Dario  Designs  will  show  examples  of  its  newspaper  facility 
projects,  including  The  Wall  Street  Journal  color  project.  The  Bulletin  in 
Bend,  Ore.,  and  the  Union-News  in  Springfield,  Mass.,  which  will  house 
North  America's  first  MAN  Roland  Regioman  press. 

Framingham,  Mass. 

(508)  877-4444:  Fax:  (508)  877-4474 
Web  site:  http://www.dariodesigns.com 

Dai  aSi  ii-.M'K.s  I.M  .  Booth  711 

EXHIBIT:  DSI,  a  developer  of  newspaper  business  software,  will  feature. 
DSI/Circulation  software  and  DSI/Advertising  accounts-receivable 
software.  Both  products  feature  a  common  address  module,  unique  to 
DSI,  allowing  the  end  user  to  store  addresses  in  a  central  location  and 
append  information  to  address,  household,  person,  and  business  levels. 

Laurel,  Md. 

(301) 957-0100: Fax:  (301)  957-0111 
Web  site:  http://www.data-sci.com 

D.Ai  i'itiN  Graphk  MAritiNF.s  Inc.  Booth  21+7 

EXHIBIT:  DGM  will  have  on  display  the  DGM  4405  and  DGM  860  shaftless 
presses.  The  machines  are  both  shaftless  and  represent  state-of-the-art 
technology  for  singlewidth  offset  printing  presses. 

Elizabethville,  Pa. 

(717)  362-3243: Fax:  (717)  362-0978  ! 

Web  site:  http://www.dauphingraphic.com  | 

T.VV.  D.avi.s  Ei.kciric.ai.Contractor.s  Booth  2659  1 1 

EXHIBIT:  T.W.  Davis  is  a  leader  in  installations  of  double-  and  | 

singlewidth  newspaper  products  worldwide.  It  offers  a  total  package 
consisting  of  new  and  used  equipment  installation  relocation,  rebuilding, 
reconfiguration,  engineering,  drive  replacement,  press  start-up  and 
trouble  call  service,  circuit  board  repair,  and  control  upgrades. 

(407)  855-2608:  Fax:  (407)  859-6266 

Dav/Var.n  IMKR.VAIIONAI,  Boolh  1620 

Dayton,  Ohio 

(800) 877-8187; Fax:  (937)  226-1466 

Web  site:  http://www.dayintl.com  | 


Ci.FA  1.IA.VI)  Ei.w  i  RU  Co.  Booth  1970 

EXHIBIT:  Cleveland  Electric  has  a  team  of  qualified  technicians  who 
offer  a  full  range  of  services,  including  emergency  services,  installations, 
preventative  maintenance  programs,  upgrades  and  retrofits,  video 
thermographic  surveys,  circuit-breaker  testing,  and  repairs. 

Austell,  Ga. 

(800) 241-7345: Fax: (404) 505-4617 
Web  site:  http://www.clevelectric.com 

CNI  CoRf.  Booth  800 

EXHIBIT:  AdDesk  is  an  Internet  ad-dellvery  and  proofing  system.  AdSend, 
AdOirect.  and  AdTransit  ads  are  managed  in  the  AdDesk  database.  CNI  is 
demonstrating  a  fully  integrated  ad  production  work  flow,  including  the 
Xpance  ad  tracking  system.  CNI  provides  complete  pre-publishing 
solutions  for  editorial,  advertising,  and  prepress. 

Milford.  N.H. 

(603)  673-6600; Fax: (603)  672-6633 
Web  site:  http://www.cnicorp.com 

Coin  Norim  VVi.M)  I\i .  Booth  .'109 

EXHIBIT:  Cold  North  Wind  is  creating  a  worldwide  online  newspaper 
archive,  using  a  variet/  of  technologies  to  turn  newspaper  microfilm 
archives  into  high-resc  lution,  searchable  digital  images  on  the  Internet. 
Ottawa,  Ontario 

(613)  772-9886:  Fax:  (613)  772-9236 
Web  site:  http://www.coldnorthwind.com 

Coi.oR  I’RIN'  I  Sol.l TIONS  1m  .  Booth  TB.A 

Anaheim,  Calif. 

(714) 998-1455 

CONTROI.S  Groi  P  Im  .  Booth  28;i.'l 

EXHIBIT:  Controls  Group  specializes  in  precision-inking  systems  for  use 
on  continuous  web-printing  process,  and  offers  systems  for  use  in  both 
letterpresses  and  cold- set  applications.  Its  products  include  packages  to 
upgrade  pump  and  rail,  as  well  as  existing  open-fountain  systems,  for 
both  single-  and  doublewide  web  presses. 

Rockford.  III. 

(815)  227-0027: Fax: (815)  227-0025 
Web  site:  http://www.controlsgroupinc.com 

CRAfTs.M.AN  Nfw  si’APKR  Prodi  I'HON  B(H>th  26;i;i 

Sasi+ais 

EXHIBIT:  Craftsman  offers  products  encompassing  a  range  of  mailroom 
equipment  and  services,  including  machine  controls,  bundle  palletizers. 
press/delivery  gripper  conveyors,  and  inserting  products. 

Tampa,  Fla. 

(813) 969-2253: Fax:  (813)  969-2373 
Web  site:  http://www.craftsmansystems.com 

Crko  Booth  t9  l.7 

EXHIBIT:  Creo  (formerly  CreoScitex)  will  feature  the  Trendsetter  News 


j  Dl.NK.xlNt  .  Booth  2954 

I  EXHIBIT:  Denex  will  show  InfoTrack.  a  production  management  and 
i  information  system  that  handles  totalizing,  newsprint  inventory,  and 
production  reporting. 

Pittsburgh.  Pa. 

(412)  369-3590x240:  Fax:  (412)369-3599 
Web  site:  http://www.denex.se 

Dkm.in  Ei.KiTROMt  s  Booth  .'i.'l6 

EXHIBIT:  Devlin  manufactures  a  range  of  keyboards  for  use  with  editorial 
and  classified  systems.  These  include  compatibility  with  AE.  SSI.  Unisys, 
CCI,  DTI,  and  Quark  (MAC.  including  OS  X).  All  keyboards  are  customizable 
with  special  keycap  colors,  legends,  and  specific  keycodes. 

Basingstoke,  England 
(44)  1256-467367: Fax:  (44)  1234-210820 
^  Web  site:  http://www.devlin.co.uk 

!)ii.riAi.t  ()L,Li.t'ii<)N,s  Booth  l.'tOO 

EXHIBIT;  GMTI  provides  Digital  Collections  systems  for  news  libraries, 
photo  production  and  archiving,  and  the  archiving  of  ads  and  pages.  The 
dafabase  systems  are  accessible  using  a  common  Web  browser,  and 
serve  as  single-source  information  reservoirs  for  both  print  and  electronic 
publishing. 

!  Cincinnati,  Ohio 
(513)  665-3777; Fax:  (513)  242-7219 
:  Web  site:  http://www.digitalcollectlans.biz 

I  Dicm.ai.  Tiahnoi.oca  IvreRN.viiONAi.  Booth  8+6 
j  EXHIBIT:  DTI  will  feature  mature  databases  for  all  media  types  to  support 
I  the  print  and  electronic  publishing  work  flow.  Integrated  with  this 
I  foundation  are  client  applications  for  page  planning  and  layout,  text 
I  editing,  display  and  classified  advertising,  pagination,  asset  management. 

Web  publishing,  and  archiving. 

:  Springville,  Utah 

I  (801)  853-5000:  Fax:  (801)  853-5001 
!  Web  site:  http://www.dtint.cam 

Dimkn.sionai.  iNSiiiH  I  In(  .  Booth  1621 

I  EXHIBIT:  Dimensional  Insight  offers  newspapers  and  magazines 
I  technology  to  target  advertising  opportunities,  track  circulation,  and 
increase  readership. 

Burlington,  Mass. 

(800)  379-5899: Fax:  (781)  229-9113 
Web  site:  http://www.dimlns.com 

DISI’I  N.SA-M.AI  ll'  1*AK1.1.  Dl.Sl’FNSl  R.S  Bootli  1717 

EXHIBIT:  Dispensa-Matic  offers  a  line  of  pressure-sensitive  label 
dispensers.  These  dispensers  will  label  bottles,  cans,  boxes,  envelopes, 
or  anything  related  to  the  newspaper  industry.  All  units  are  in  stock  on  a 
21-day  free-trial  basis. 

St.  Louis,  Mo. 

'  (800)  325-7393: Fax:  (314)  621-1602 
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Web  site:  http://www.dispen$a-matic.cain  j 

DP-SIm.  Booth  TBA  ' 

Florence.  Ky . 

(859)371-5533;  Fax:  (859)  371-3729 

Web  site:  http://www.dps.coni  | 

Dr  \Ri  1  Rkoi.sifh  Svsikms  Ini  .  Booth  2 16  I 

EXHIBIT:  Duarte  has  registration  solutions  for  web  reductions.  ; 

Imagesetting,  platesetting,  plate  bending,  and  press  registration.  ' 

Duarte  is  a  leader  in  pin  registration  for  web  presses  and  provides  i 

precise  image  control  from  paste-up  or  electronic  output. 

Palo  Alto.  Calif. 

(800)  345-6445.  (650)  493-0174; Fax:  (650)  493-0178 
Web  site:  http:/Mww.duarteregister.com 

DYC  Si  I’l’i.s  Co.  Booth  18;{5  j 

EXHIBIT:  DYC  specializes  in  the  manufacture  of  newspaper  printing 
blankets.  Shown  will  be  the  NP-99  and  NP-21.  specifically  designed  for 
use  with  all  newspaper  presses,  especially  Goss  Metros.  Metroliners.  I 
Urbanities,  and  Communities,  as  well  as  TKS  presses.  i 

Teaneck.  N.J. 

(757)  486-0046;  Fax:  (757)  486-5689 
Web  site:  http://www.d-y-c.com 

Dsnakh  Im  .  Booth  l8,‘Si> 

EXHIBIT:  Dynaric  specializes  in  the  manufacturing  of  nonmetallic  I 

strapping  material.  It  will  be  exhibiting  its  high-speed  NP3000.  NP3.  Air 


Inline,  and  D2400A  strapping  machines  —  designed  specifically  for  use 
in  the  newspaper  industry. 

Teaneck.  N.J. 

(201)  692-7700;  Fax:  (201)  692-7757 
Web  site:  http://www.ijynaric.com 

E.\E  Gkoi  i>  Booth  27.">9 

EXHIBIT:  EAE  offers  controls-systems  products  specifically  for  the 
newspaper  industry.  It  will  show  models  of  its  enhanced  Press  Control 
Console,  Print  PP  Job  Planning  and  Presenting  System  for  the  Practical 
Pressroom,  and  Print4  Workflow  Planning  and  Presetting  Systems  for 
enterprise  integration  and  performance  optimization. 

Marietta,  Ga. 

(770)  421-9774;  Fax:  (770)  421-0731 
Web  site:  http://eaeusa.com  (After  July  2002) 

HVM-Mo.sf.i  CoRP.  Booth  16  K) 

EXHIBIT:  EAM-Mosca  will  show  strapping  systems  developed  specifically 
for  the  high-speed  environment  of  newspaper  mailrooms.  including  the 
TRZ-4  inline  bundler.  which  straps  at  speed  of  over  45  bundles  per  minute 
and  features  DC  drive  sealer  technology  and  contour  bundle  press.  Also 
exhibited  will  be  the  high-speed  ROMP-4  off-line  bundler. 

W.  Hazleton,  Pa. 

(800)  458-3420.  (570)  459-3426:  Fax:  (570)  455-2442 
Web  site:  http://www.eammosca.com 

Eixai  .\.s,s<H  i.viKN  In<  .  Booth  .914 

EXHIBIT:  Edgil.  a  supplier  of  payment  solutions,  will  be  showing  the 


latest  release  of  EdgCapture  Release  3.1  Also,  EdgCapture  e-commerce 
option  will  be  running  live  with  Adstar  s  Advertisel23.com.  a  portal  for  the 
placement  of  print  classified  ads  that  allows  advertisers  to  pay  for  their 
ads  online 

North  Chelmsford.  Mass. 

(978) 251-9932: Fax:  (978)  251-9970 
Web  site:  http://www.edgil.com 

Kdiior  Si  Hi  BI  ISIIKR  Booth  1221 

EXHIBIT:  Editor  &  Publisher  products  and  services:  Editor  &  Publisher 
magazine,  featuring  breaking  news,  "NewsPeople  "  (weekly),  "E&P 
Technical  "  (monthly),  "Photo  of  the  Week  "  and  "Photo  of  the  Year Editor 
&  Publisher  International  Year  Book,  in  print  and  on  CD-ROM,  with  three 
volumes  of  data  —  (1)  U.S.  and  Canadian  dailies,  (2)  U  S.  and  Canadian 
weeklies,  and  (3)  "Who's  Where,”  a  personnel  directory  of  the  major 
players  in  the  newspaper  industry  —  as  well  as  the  Editor  &  Publisher 
Market  Guide-,  and  E&P  conferences  and  trade  shows,  including  the  E&P 
and  Mediaweek  Interactive  Media  Conference  scheduled  for  February 
2003  —  an  expanded  version  of  fSP’s  annual  Interactive  Newspapers 
Conference  that  will  include  topics  focusing  on  media  convergence  in 
local  markets.  This  premier  show  will  have  something  for  every  type  of 
newspaper  and  media  company. 

New  York.  N.Y 

(800)  336-4380;  Fax:  (646)  654-5360 
Web  site:  http://www.editorandpublisher.com 

EDIW'ISF  Booth  tVSltf) 

EXHIBIT:  Ediwise  will  highlight  its  latest  e-business  solubon  —  Abinet 


Picture  this.,. 

The  most  accurate  weather 
page  equals  increased 
readership  and  revenues. 


Cut  your  costs. 
Boost  your  revenues. 
See  how  at  AccuWeather’s 
NEXPO  Booth  #447. 


ACCUW 

Simply  The  Most  Accurate" 


e&p.#1  05  ©  2002  AccuWealher,  inc. 


385  Science  Park  Road.  State  College,  PA  16803 
Tel  814.235.8600  •  Fax  814.235  8609 

AccuWeather.com'' 


www.editorandpublisher.com 
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ASP  —  which  is  designed  for  paper-inventory  tracking  and  supply-chain 
management. 

Mississauga,  Ontario 

(905)  820-3038  Ext.  241;  Fax:  (905)  820-1498 
IWeb  site:  http://www.ediwi$e.coni 

E<;kmin  Automation  Inc.  Bootti  1972 

EXHIBIT:  Egemin  Automation  is  a  manufacturer  of  automatic  guided 
vehicle  (AGV)  systems,  both  new  and  retrofits  of  existing  systems.  Laser 
guidance,  as  well  as  inertial,  wire,  optical,  and  camera  guidance  are 
available  to  meet  a  given  project's  specifications. 

Holland.  Mich. 

(616)  393-0101;  Fax:  (616)  393-6163 
Web  site:  http://www.egeminusa.cam 


NewsView  Solutions  has  the 
industry's  most  AFFORDABLE 
digital  asset  management  tools. 
Yet  they  are  POWERFUL  enough 
to  give  you  all  the  archiving, 
searchability  and  redistribution 
capabilities  you  need  while 
saving  time  and  staff  resources. 


We  were  FIRST  to  base  our 
software  in  News  Industry  Text 
Format  standard  XML.  That 
means  your  data  is  kept  at  its 
most  flexible,  opening  the  door 
for  you  to  turn  content  into 
cash  by  SELLING  your  assets  to 
vendors  and  the  public  with  NO 
additional  staffing  or  EFFORT. 

Find  out  how. 

Visit  us  at  Booth  #1766 

NewsView 

solutions 

www.newsviewsolutions.com 


E^^T;RNK^  1.I.C  Kootli  2901 

EXHIBIT:  Enternet  produces  process  line-control  system  for  newspaper 
inserters/onserters  featuring  address-specific,  content-specific  TUC 
distribution.  NT-based  controls  are  easy  to  use.  provide  corporate  network 
connectivity,  and  can  interface  with  corporate  planning  software  for 
automation  downloading. 

Lombard,  III. 

(630)  268-2800;  Fax;  (630)  268-2809 
Web  site:  http://www.enternetworldwide 

Enstsion  D.via  Sv  si  km.s  BodIIi  722 

F*sskx  I’Kom  tTsGKoi  r  Booth  llfi.S 

EXHIBIT:  Keycolor  Ink  Key  controllers  by  EPG  are  the  heart  of  printing 
systems  featuring  significant  reductions  in  makeready  costs  while  main¬ 
taining  consistent  color  quality.  Keycolor  systems  combine  with  Autoset. 
Autopage,  and  Autokey  software  providing  presetting  from  CIP3  Files,  set¬ 
up  and  adjustment  by  page  number  add  closed  loop  with  color  scanners. 
Centerbrook,  Conn. 

(860)  767-7130:  Fax:  (860)  767-9137 
Web  site:  http://www.epg-inc.com 

Ekrai;  A.mkric.as  Booth  2fi2I 

EXHIBIT:  Ferag  Americas  will  display  the  UTR  universal  conveyor 
system,  MultiDisc,  ICS  (Integrated  Control  System),  Speedliner 
Stitcher,  Journomat  vending  machine,  cross-strapping  SSB  2400  LP 
Bristol,  Pa. 

(215)  788-7031;  Fax:  (215)  788-7031 
Web  site:  http://www.ferag-america.com 

Fincor  El  it  ironu'S  Booth  2.‘i<>7 

EXHIBIT:  Fincor  is  introducing  a  shaftless  drive  for  unit  additions  that  just 
do  not  quite  fit,  whether  for  mechanical  or  floor-space  reasons. 

York,  Pa, 

(717) 751-4311; Fax:  (717)  751-4263 
Web  site:  http://www.fincor.net 

FKI  IxKiisTKX,  .Ai.vfv  Sv.sn.Ms  Booth  29<I7 

Danville,  Ky. 

(877) 935-4564 

Web  site:  http://www.fkilogistex.cam 

F'i.intInk  Booth  2017 

EXHIBIT:  Flint  Ink  provides  high-performance  inks  and  technical  services 
designed  to  help  newspapers  meet  expectations  of  readers  and 
advertisers.  Learn  how  Flint  Ink's  Intelliprint  pressroom  audits  help 
identify  stren^s  and  opportunities  for  quality  improvement. 

Ann  Arbor,  Mich. 

(734)  622-6000;  Fax:  (734)  622-6131 
Web  site:  http://www.llintink.com 

FMCTk(tinoi,(k;irsIn('.  Booth  1821 

EXHIBIT:  FMC  provides  integrated  solutions  for  all  material-handling 
challenges  in  the  newsprint  industry,  including  automated  roll  storage, 
delivery  of  rolls  toArom  the  stripper,  delivery  of  rolls  to  the  presses, 
loading  of  the  presses,  and  storage  of  inserts  in  the  mailroom. 

Chalfont,  Pa. 

(215)  822-4300;  Fax:  (215)  822-4553 
Web  site:  http://iMww.fmcsgvs.com 

FoI.F,V,  roRRKCl.ANT  &  AS.S(H  FVTF-S  Im  .  Booth  1-21 

Westport,  Conn. 

(203)  222-0496:  Fax:  (203)  227-8225 
Web  site:  http://www.ftapre-press.com 


Ford  Mo  ior  Co.  - 
Dearborn.  Mich. 


AI.TFRN.ATIVF  Fl  FI. 


Web  site:  http://www.ford.com 

Fi  ji  Photo  Film  U.S.A.  Booth  127 

EXHIBIT:  Fuji's  Graphic  Systems  Division  supplies  the  printing  and 
publishing  industry  with  a  full  line  of  thermal  and  visible-light  platesetters 
and  plates,  digital  color-proofing  products,  imagesetters,  scanners,  RIPs, 
color-management  software,  and  work-flow  solubons,  as  well  as 
conventional  film,  plates,  analog  proofing,  and  chemistry. 

Hanover  Park,  III. 

(800)  877-0555;  Fax:  (630)  259-7897 
Web  site:  http://www.fujifilm.com 

(lAMMFRl.l  rCorp.  Booth  18,59 

EXHIBIT:  Gammerler,  a  manufacturer  of  inline  finishing  equipment,  is 
featuring  the  latest  innovations  in  stacking  equipment  as  well  as  the 
newly  launched  PowerLift  Palletizing  System.  The  PowerLIft  provides 
printers  with  an  affordable  alternative  to  fully  automated  robotic  systems. 
Engineered  to  assist  the  operator  with  the  lifting  process,  the  PowerLift 
allows  one  jogger  to  pick  up  multiple  bundles  at  one  time. 

Hanover  Park,  III. 

(630)  582-7766;  Fax:  (630)  582-7770 
Web  site:  http://www.gammerler.com 

G.XNNi.rr  Mfdia  Tfatinoi.ikiif-S  Booth  l.’JOO 

INTFRNAIIONXI, 

EXHIBIT:  GMTI  offers  the  Celebro  and  Digital  Collections  systems  for 
multimedia  information  management  and  Web-publishing  solutions. 
Celebro's  suite  of  applications  automates  print  and  electronic 
advertising  production  creating  opportunities  to  improve  customer 
relationships,  grow  revenue,  and  manage  costs.  Digital  Collections 
systems  provide  online  multimedia  databases  for  digital  asset- 
management  and  information  commerce. 

Cincinnati,  Ohio 

(513)  665-3777:  Fax:  (513)  241-7219 
Web  site:  http://www.gmti.com 

GI)T-No\  A  Boollr  924 

EXHIBIT:  AdEz  Online  Ad  Creation,  costing  and  preview  in  real-time: 

Digital  Government  Publishing  on  the  Internet;  Online  Photo  processing 
with  iPIX  Advertising  Agency;  and  ad  processing  on  the  Net  with  EZAgent. 
Rocklin,  Calif. 

(916)  434-5044 

Web  site:  http://www.gdtnova.com 

GlJXC  Pl  Rl  I.SIIINC  SVSTF.MS  Booth  I’BA 

See  Media  Command 

Gfobai  PrfPrf.ss  Sv.s'i  fms  Booth  TB.X 

Boca  Raton,  Fla. 

(561)  8839750 

Gi.i  nz  &  J i;n.si;n  Inc  .  Bootli  Itifiti 

EXHIBIT:  Glunz  &  Jensen  will  demonstrate  a  complete  portfolio  of  CTP 
plate-processing  solutions  including  the  InterPlater  HD  high-throughput 
series  and  new  Raptor  medium-throughput  family  for  photopolymer, 
thermal,  silver  diffusion  and  violet  CTP  applications.  Its  NewsLink  PRO 
and  MultiLink  PRO  on-line  film  processing  systems  will  also  be  on 
display  for  imagesetter  applications. 

Elkwood,  Va. 

(540)  825-7300:  Fax:  (540)  825-7525 
Web  site:  http://www.glunz-jensen.com 

GMA  Biiiith  2,SOI 

EXHIBIT:  GMA  will  be  demonstrating  Print-on-Demand,  a  revolutionaiy 
new  way  to  generate  more  revenue  in  the  mailroom.  Print-on-Oemand 
allows  for  later  ad  acceptance  and  deadlines  by  printing  inserts  as  they 
are  being  fed  into  the  inserter  at  operating  speeds. 


WE  deliver; 


Planning 


Architecture/Engineering 


Construction  Management 
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PROFILES 


Bethlehem,  Pa. 

(610)694-9494 

Web  site:  http:/A*ww.gina.com 

GOS,S  InTER-N  VI  lONAI.  CORP.  Bootli  i;s;57 

EXHIBIT:  Goss  will  feature  its  portfolio  of  double-  and  singlewidtb 
presses,  as  well  as  Its  efforts  to  help  existing  users  through  parts 
support,  service,  enhancement  products,  and  training 

Westmont,  III. 

(630)  850-5600;  Fax:  (630)  850-5697 
Web  site:  http://www.goss.intemational.com 

GRAFtKO-NTROl.  A.MKRIC  A  Booth  .1121 

EXHIBIT:  Grafikontrol  America  is  the  North  American  distributor  for 
Grafikontrol,  and  will  feature  a  closed-loop  automabc-register-control 
system.  The  control  unit  recognizes  patterns  and  anticipates  potential 
register  errors.  Grafikontrol  America  also  represents  the  Elettra 
automatic  blanket-wash  systems. 

York,  Pa. 

Graphic  Entkrpri.sf.s  Inc.  Booth  1712 

EXHIBIT:  GEI  offers  Internet  ad  proofing,  press-matched  color  proofing, 
output  management  (OPI,  spooling  multiplexing),  naming  convention 
translation,  page  pairing,  production  trackin^reporting,  pressroom 
proofing  electronic  tear  sheeting  and  invoicing,  RIPs,  ink  presetting,  B&W 
broadsheet  proofing  and  copy  dot  scanning.  GEI  is  also  introducing  a 
large-format  color  poster  kiosk  system. 

North  Canton,  Ohio 

(330)  305-6960;  Fax;  (330)  497-5562 

Web  site:  hltp://www.geiworldwide.com 

Graphics  Microsysikms  Inc.  Booth  lf)71 

EXHIBIT:  GMI  will  demonstrate  its  new  PrintQuick  automatic  color-to-color 
registry  system  with  superior  optics,  small  marks,  and  a  wide  field  of 
view,  along  with  a  flat-panel  touch  screen. 

Sunnyvale,  CalH. 

(408)  745-7745;  Fax;  (408)  747-0222 
Web  site:  http://www.gmicolor.com 

GSI  Mi  orAGROi  p  Booth  2.<117 

EXHIBIT:  GSI  Media  Group,  a  subsidiary  of  GSI  Architects  Inc.,  is  a 
business  and  production  planning,  design,  engineering,  and  construction 
services  firm  specializing  in  consulting  services  to  the  newspaper  and 
printing  industries. 

Cleveland,  Ohio 

(216)  363-0000;  Fax:  (216)  363-1990 


;  Web  site:  http://www.gsiarchitects.com 

GSP  Inc.  Biwith  2820 

EXHIBIT:  GSP  will  demonstrate  in-line  labeling  with  the  Barstrom  Labeler 
for  TMC  and  Post-It  Note  front-page  advertising  rebuilt  press  equipment, 
i  Motterstitch  in-line  stitching  equipment,  parts  and  supplies  for  web 
presses,  electronic  drives,  and  controls  tor  web  presses. 

Mystic,  Conn. 

(860)  572-8951;  Fax;  (860)  536-3961 
Web  site:  http://www.gsptodayLcom 

Gi  (iROK  R.  IIai.i.  CoNTRAcn  in(;  Booth  26.>.‘1 

I  EXHIBIT:  Hall  —  specializing  in  press  rebuilding  press  upgrading. 

web-width  reduction,  and  press  and  mailroom  installation  services  — 

I  is  introducing  the  Americolor  tower:  a  50-inch-wide  shaftless  tower 
addition  for  any  doublewidth  press. 

!  Avon  Lake,  Ohio 

:  (440)  933-4100;  Fax;  (440)  933-7070 

Harlanh  Simon  B<M>th  1 1.7B 

EXHIBIT;  Harland  Simon  will  feature  a  range  of  systems  and  products  for 
control,  planning,  monitoring,  and  reporting  in  the  production  environment, 
including  press  drives,  control  and  management  systems,  totalisers. 
digital  presetting  systems,  softproofing  newsprint  inventory 
management.  Esprit  auto  impositioning  and  ^e  ColorWare  for  optimum 
press  utilization. 

Oak  Brook,  III. 

(630)  572-7650;  Fax:  (630)572-7653 
I  Web  site:  hltp://www.haiiandsimon.com 

Harri.sPi'bi.ishingSvstkms  Booth  1046 

EXHIBIT;  Harris  will  showcase  Jazbox  —  a  cross-media  content- 
management  and  work-flow  solution  for  dynamic  Web  and  print  publishing 
in  collaborative,  distributed,  authoring  environments  —  and 
AdPower,  a  powerful  WYSIWYG  application  for  classified-ad  order  entry. 

The  Jazbox  foundation  is  the  perfect  solution  for  enterprisewide  content 
'  management  and  publishing  that  can  grow  with  the  organization. 
Melbourne,  Fla. 

(321)  242-5000;  Fax;  (321)  242-5151 
Web  site;  http;//www.jazbox.com 

llFlHKl  BKRt;  USA  Bmrth  2414 

EXHIBIT;  Heidelberg  will  feature  press  and  post-press  solutions,  including 
the  world's  first  gapless  newspaper  press,  the  industry  ’s  fastest  inserters, 
and  a  range  of  conveying,  bundle-handling  storage,  and  auxiliary  prod¬ 
ucts. 

Kennesaw,  Ga. 


(770)  419-6500;  Fax;  (770)  419-6665 
Web  site:  http://wwYiiiheldelbergcom 

j  HKSvstk.msInc.  R<M>thl02t) 

EXHIBIT:  Material-handling  solutions  for  the  newspaper  industry  focusing 
on  RF  Technologies,  bar-coding  for  Sfis  and  newsprint,  as  well  as 
automated  storage  retrieval  and  delivery  to  press.  Booth  materials  will 
include  graphics,  video.  RF  scanning  equipment,  literature,  and  other 
product  and  service  information 
Milwaukee.  Wis. 

(800)  HKSYSTEMS,  (262)  860-7000:  Fax:  (262)  860-7020 
I  Web  site:  http://wwwhksystems.com 

'  Hi  mmincbird  I.ii).  BiKith  TB.\ 

(877) 359-4866 

Weh  site:  http://www.hummingbird.com 

Hl  RTl.F.lRON  1M'.  BiMith  llR.'i 

:  EXHIBIT:  Hurtletron  is  announcing  the  release  of  its  third-generation 
I  ElectroCard,  a  high-speed,  on-press  application  that  can  be  configured  to 
I  affix  response  cards,  with  or  without  pinfeed  holes.  FYist-it  products. 

;  samples,  and  other  promotional  materials  at  80.000  pieces  per  hour 
Libertyville,  III. 

(847)  680-7022;  Fax:  (847)  680-1338 
Web  site:  http://www.liurtletron.cem 

IBM  BiM>th  111 

Cary  N.C. 

(561) 640-6344; Fax:  (561)  689-1020 
Web  site:  http://wwwibm.com/solutions/media 

k  A.NON  AS.'RK  lATFS  Inc.  Booth  t-.l."; 

EXHIBIT:  Discrete  modules  of  the  Newzware  business  system  software  — 
circulation  management,  display  advertising  general  ledger,  accounts 
payable,  and  payroll  —  can  be  deployed  separately  or  integrated  as  a 
complete  business  environment.  Icanon's  new  products  include  a 
I  mapping  module  for  routing  and  saturation  analysis,  integrated  cash 
I  drawer,  plus  integrated  insert  management  for  pre-print  work  flow, 
i  insert  inventory  management,  and  automated  Distributor  manifest 
I  and  compensation 
Blue  Bell,  Pa. 

I  (610) 313-1850;  Fax:  (610)  313-1848 
Web  site;  http://wwwicanon.com 

1fr,a  BiHith  414 

EXHIBIT:  Ifra  is  an  association  for  media  publishing  with  more  than  2.000 


IMC  Clier  / designALLlANCE 

htkiJriitcJ  Solutions  for  ii  ( om/)ffifii’f  UorU 

Featured  projects  include  End-to-End Process  Analysis^,  Feasibility 
Studies,  Architecture  /  Engineering  and  Design  /  Build  services. 


Visit  us  at  NEXPO 
Booth  #1 847 


♦  The  Atlanta  Journal-Constitution 

♦  California  Community  News 

♦  Bucks  County  Courier  Times. 

♦  Orlando  Sentinel 


♦  The  (Knoxville)  News-Sentinel 

♦  ScrippsTreasure  Coast  Publishing 

♦  Sf.  Petersburg  Times 

♦  The  Tuscaloosa  News 


Consulting 


Design  \ 
Build 


Architecture  \ 
Engineering 


Denver,  Colorado 
303.228.3050 


www.mcclier.com 


Chicago,  Illinois 
312.373.7700 
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Web  site:  http://www.baldwinkansa.com 


members.  Information  will  be  available  on  the  annual  IfraExpo.  the  virtual 
ItraExpo.  special  events,  publications  including  the  monthly  magazine 
newspaper  techniques,  and  the  international  suppliers  directory,  the 
Ifra  Web  site,  technical  consultancy,  and  more. 

Darmstadt,  Germany 

(49)  6151  733  E;  Fax:  (49)  6151 733  802 

Web  site:  http://www.ifra.com 

IMC  Ami.RIC  A  Booth  312) 

EXHIBIT:  IMC  America  is  the  distributor  in  North  America  for  the  Metso 
roll-handling  customized  systems  for  storing,  transporting,  and  loading 
paper  rolls.  IMC  also  supplies  the  Gratikontrol  closed-loop  automatic- 
register-control  system  through  its  subsidiary  Gratikontrol  America,  along 
with  Elettra’s  blanket  washers. 

Vork,  Pa. 

(717)  845-4807;  Fax:  (717)  845-8828 
Web  site:  http://www.imcamerica.com 


classified  ads  by  automating  the  capture,  processing,  management,  and 
distribution  of  classified  images  and  online  and  in  print. 

San  Ramon.  Calif. 

(800) 303-5400: Fax:  (925)  277-9494 
Web  site:  http://www.ipix.com 


K.4.si>ak  Sho-Rack  Booth  13.' 

EXHIBIT:  Sho-Rack  manufactures  and  sells  coin-operated  newspaper 
racks,  including  new  "Security  See-Thru"  racks  and  50-inch  web 
design  racks.  It  also  offers  news-rack  refurbishing,  electronic  coin 
mechanisms  that  include  smart  card  capabilities.  TK-Advantage  single¬ 
copy  information  management  software;  a  newly  expanded  line  of 
in-store  displays  and  merchandisers  (including  new  50-inch  web 
designs):  a  line  of  distribution/mailroom  equipment;  and  new 
retrofitable  Sho-Rack  Security  Guards. 

Shiner,  Texas 

(800)  527-1134: Fax:  (361)  594-4264 
Web  site:  http://www.shorack.com 


Jardis  Indi  strif.s  Ini  .  Booth  23.>9 

EXHIBIT:  tardis  Industries  will  display  a  full  line  of  auxiliary  pressroom 
equipment,  highlighted  by  the  FP  series  f;ying  faster  and  ZS  series  zero 
speed  splicer,  jardis  also  provides  a  complete  line  of  productivity 
enhancements  such  as  pneumatic  throw-ofts,  motorized  registry  controls, 
and  ribbon  decks. 

Itasca.  III. 

(630) 860-5759: Fax:  (630)  860-6515 
Web  site:  http://www.JARDIS.com 


KBA  NoRTlt  Amkrica  Booth  2(>47 

EXHIBIT:  A  member  of  the  Koenig  &  Bauer  AG  group  with  facilities  in 
five  German  cities.  KBA  North  America  offers  a  complete  line  of 
singlewidth  and  doublewidth  flexographic  and  offset  printing 
machinery:  the  Colormax/ll/SW  tor  flexography,  the  Colora/Prisma/ 
Commander  tor  doublewidth  offset,  the  Continent/Comet  for 
singlewidth  applications.  Shaftless  drives  are  featured  as  standard. 
Keyless  inkers  are  an  option. 

York,  Pa. 

(717)  505-1150:  Fax:  (717)  505-1161 
Web  site:  http:/./www.kba-print.de 


Jkrvis  B.  Wkbb  &  AHSJ  Booth  281. 

EXHIBIT:  Webb  Reelroom  systems  are  reliable,  ru^ed.  and  Intelligent 
high-volume  newsprint,  bundle,  and  pallet-handling  solutions. 

Improve  throughput,  increase  productivity,  and  reduce  handling  costs 
in  roll  preparation,  laydown,  delivery,  and  reel  loading  using  AGVs. 

ASRs,  automation,  and  Webb  Reel  )/iew  supervisory  controls 
designed  specifically  for  newspapers  with  more  than  100.000  copies 
in  circulation. 

Farmington  Hills,  Mich. 

(248)  553-1220:  Fax:  (248)  553-1228 
Web  site:  http://www.jerviswebb.com 


Booth  1830 


IMSGrou-Inc. 

Atlanta.  Ga. 

(404)  691-9119:  Fax:  (404)  472-1385 
Web  site:  http://www.imsgroupinc.com 


Inforxlvi'KI.  Booth 

EXHIBIT:  Informatel  will  present  a  range  of  advertising  solutions, 
including:  AdPlus  Classified  and  Retail,  AdPlacer.  Prism-Internet. 
Prospector,  and  A/R. 

(450)’975'-9000;  Fax:  (450)  975-8005 
Web  site:  http://www.informatel.com 


J.J.  Kki.i.fr  &  A.ss(k  i,atks  Booth  2813 

EXHIBIT:  J.J.  Keller  will  display  examples  of  newspaper-specific  safety 
and  health  training  programs  as  well  as  other  customized  safety  and 
compliance  materials. 

Neenah,  Wis. 

(800)  843-3174 

Web  site:  http://www.jjhelter.com 


R&M  Nkw  sfapi  r  Sk.rxh  ks  Im'.  Booth  2913 

EXHIBIT:  K&M  will  showcase  the  G3  Rotary  22  station  servo  inserting 
system.  Titan  rotary  inserting  system,  K  track  belt  conveyor,  Mattop 
conveyor,  Rollertop  conveyor.  Dock  conveyor,  HL  2000  mini-hopper 
loader,  KMS  X-50  jogging  tables,  and  Image  PC/NT  packaging  and 
distribution  software. 

Monroe,  N.Y. 

(800)  828-0242: Fax:  (845)  783-2972 
Web  site:  http://www.kmnewspaper.com 


IMAM)  NKWSI’APKR  \L\chinkrx  Corf.  Booth  22.’;2 
EXHIBIT:  Inland  has  been  in  the  newspaper  machinery  business  since 
1910  and  specializes  in  pre-owned  web  offset  presses  and  offers  services 
such  as  removal,  transportation,  reconfiguring,  upgrading,  reconditioning, 
and  installation.  Inland  pays  cash  for  press  equipment  or  can  act  as  an 
exclusive  selling  agent. 

Lenexa.  Kan. 

(913) 492-9050: Fax:  (913)  429-6217 
Web  site:  http://www.inlandnews.com 


Jim  Kki.i.ia  &  As.s<k  i.atks  Booth  1  WO 

EXHIBIT:  Jim  Kelley  &  Associates  will  introduce  the  DCP  800  for 
processing  digital  tear  sheets  and  archiving.  JK&A  will  also  demonstrate 
the  Digital  Dot  1270  copy  dot  scanner  and  its  ability  to  eliminate  the  need 
fora  camera  room. 

Dallas,  Pa. 

(570)  675-7797:  Fax:  (570)  674-7004 
Web  site:  http://www.jkapubsys.com 

Thf  Kkn.nedv  Groi  f  Booth  313.) 

EXHIBIT:  Providing  innovative,  removable.  {continued  on  page  32} 


K.\nsa  Corf.  Booth  2346 

EXHIBIT:  Kansa  will  introduce  the  Twister  Multi-Feeder  to  run  on 
circular-type  inserters.  Demonstrated  will  be  the  eight  station 
Multi-Feeder  (featuring  shaftless  design),  760  Inserter.  480  Inserter, 

320  Inserter.  Mail  Base,  600  Feeder  Base.  550  Pressure  Sensitive  belt 
conveyor  system.  Quadracarts  and  Joggers. 

Emporia,  Kan. 

(620)  343-6700:  Fax:  (620)  343-2108 


IPIX  Booth  223 

EXHIBIT:  IPIX  provides  mission-critical  imaging  solutions  that  improve 
the  classifieds  user  experience  and  create  new  revenue  streams  for 
publishing  customers  See  how  iPIX's  Rimfire  technology  revolutionizes 
the  labor-intensive  process  of  adding  photos  and  other  rich  media  to 


■  Streamline,  simplify  and  save 


Welcome  to  the  world  of  ppi  workflow  management  soft¬ 


ware.  We  can  help  you  unlock  the  hidden  value  in  your 


production  operations.  Optimize  your  workflow.  Reduce 


waste.  Minimize  plate  changes.  Benefit  from  efficient  ad. 


page  and  plate  production.  Optimize  today  with  solutions 


from  ppi,  the  world  leader  in  newspaper  manufacturing 


software. 


Media  Workflows 


ppi  Media  US 

Tel.;  630.499.5554  •  Internet:  www.ppimedia-us.com 
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-FEATURES  AVAILABLE- 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


SYNDICATION  SERVICES 


NEW  SYNDICATE 

Wants  New,  Unpublished 
Comic  Strips.  Pros  Only! 
Send  Samples,  SASE  to: 

All  MEDIA 
P.O.  Box  10532 
Burbank,  CA  91505 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


PUBLISHER  SEEKS  investor/partner,  active 
or  inactive,  to  help  establish  new  San  Fran¬ 
cisco-based  regional  book  publishing  com¬ 
pany.  Contact  Laurence  Hyman  at:  (415) 
934-1163  or  laurencejh@earthlink.net. 


Leader  in  Sale 
of  Community 
Newspapers 

Check  tmr  references 

(214)  265-9.MM) 


Kic'konl>ai.*hor  (Vlcclia 

^>73  I  Dcsco  l>r..  Daila 
^>731  Dcsco  Hr..  Dallas.  I'X  7522^ 
w  w  \v  .rickciihachcrnicLlia.CL>ni 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list, 
(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


PRFISSES 


FOR  SALE:  Long  established  community 
weekly  in  Southwest  Florida.  For  details, 
call  (941)722-1088  or  E-mail  to: 

nrnews@gte.net 


FOR  SALE:  Goss  Community  stacked 
1974  5/u  w/SC  folder,  $60,000;  2  1978 
Harris  V15A  units  $8,000  ea;  6/u  stacked 
News  King  w/running  circ  register  on 
all  units,  w/kj6  60  HP  upper  former, 
$58,000  guaranteed;  Goss  Community 
SC  folder  w  1/2  1/4  &  dble  parallel 
W/50HP  drive,  best  offer;  8/u  1986  Ur¬ 
banite:  Call  John  Newman  (913)  648-2000. 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber&/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

'  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


GOSS  Urbanite  1000  series  6  units,  3/c 
GOSS  Urbanite  800  series  4  units,  3/c 
GOSS  Urbanite  12  unit  pressline,  2  folders 
NCH  400  12  units,  21”  x36’  2  JF  40  folders 
NCH  400  10  units,  22  3/4  x36”  2  JF  40  folders 
GOSS  Cl 50  and  4  highs,  21.5”  cutoff 
GOSS  SC  folders,  22  3/4  cutoff 
Enkel  splicers 

GOSS  SSC  combo  folder.  21.5”  cutoff 
Martin  splicer 
Baldwin  105  count-o-veyor 
GOSS  Suburban  9  units  1500  series  folder 
GOSS  1500  series  units,  22  3/4 
GOSS  Magnum  4  highs,  21”  cutoff 
2-RBC  21  half  folders 
2-Butler  6000  splicers 

Webeq  International,  Inc. 
email:  presssales@aol.com 
(847)  459-9700;  Fax:  (847)  459-9707 


PRESSES 


PRESSES 

>  Goss  3:2  Folders  23  9/10”,  22  3/4”, 
22”,  21  1/2”,  21” 

’  New  or  Rebuild  Goss  R.T.P.  42”  -r  45” 
•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


22"  METROLINER  22" 
PRESSES  AVAILABLE 


•  22”  cut-off  manufactured  1986-88 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45”  GOSS  digital  autopasters  modern 
angle  bar  assemblies 


Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PRICED  TO  MOVE!  4-unit  1978  Web  Leader 
press  with  folder.  Can  be  seen  running 
until  5/31/02.  Asking  $75,000. 

Call  (843)  248-667 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


NEWSP.\PER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 


Over  the  years  we've  prcKfuced  tup  values  fur  pulilishing  cimipanies,  in 
gnuu 


thousands  t>f  transactitrns  thmughiiut  the  countrx'.  We  have  built  this 
awrd  un  hard  vx'ork,  experience  and  trust,  and  we  w  elcome  your  call 
to  confidentiallv  discuss  what  we  can  do  for  you  and  your  company. 


John  Cribh 
Tom  karavukis 


Jim  flicks 
’  dan’  (ireene 


CRIBB 


&  ASSOC  lA  I  ES 


Pdblication  Brokerage  &  Appiaisai 


cribtf.  com 

^fsUnijs  Topics  More ' 


(406)  586-6621 

Bo/cman.  Montana 
into"  crihh.com 


For  Space 


a  t  e  r  i  a 


ichele  Golden  at  (646)654-5304 


www.edltorandpublisher.com 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops,  Starts 
Conversion,  Nonpays 
Call  Joel  Bittner@6 19-308-0088 
www.ncd.evisionsite.com 
ncd@sbcglobal.net 

PRO  STARTS 

PROEESSIONALTELEMARKETING  SERVICES 
EOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Eulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOETWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


-HELP  WANTED- 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs  ; 
looking  for  fantastic  career  opportunity.  \ 
Bigfoot  Media,  publisher  of  the  award-winning  ] 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to:  I 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)841-5695  , 


-HELP  WANTED- 


ADVERTISING 


ADMINISTRATIVE 


GM/PRESIDENT 

Zone  1  privately  held,  small  chain  invites 
qualified  applicants  to  apply  for  existing 
opening,  to  manage  all  aspects  of  80,000 
circulation  shopper  and  paper  (both  week¬ 
lies),  and  commercial  printing  operation. 
Candidates  need  strong  skill  sets  in  sales 
and  marketing,  printing/production  and  edi¬ 
torial.  This  is  a  hands-on  management  po¬ 
sition  that  requires  a  track  record  of  achiev¬ 
ing  profit  plans,  and  negotiating  skills. 
Competitive  compensation  plan  includes 
base  and  performance  bonus. 

Please  reply  in  strict  confidence  to: 

Box  2767,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 
EOE 

PUBLISHER 

A  New  England  community  daily  Is  seeking 
a  hands-on  publisher,  A  strong  background 
in  advertising,  circulation  and  news  is  a 
must.  We  offer  a  competitive  salary,  bonus 
and  benefits  package  with  a  growing  New 
England  group  of  newspapers.  Please  send 
cover  letter  specifying  salary  requirements 
and  resume  to: 

hpreuss@editorandpublisher.com 
With  Box  2766  in  the  subject  line 


TALENTED  MANAGERS  NEEDED! 

Are  you  somewhat  under-appreciated  in 
your  current  position?  Need  a  fresh  challenge 
or  change  of  scenery  to  a  new  environment? 
We've  got  some  great  ones! 

www.BrehmCommunications.com 
Check  out  our  "unique  market” 
opportunities. 


ADVERTISING 


ADVERTISING  DIRECTOR 
A  wonderful  opportunity  to  work  for  a  dy¬ 
namic  newspaper  in  the  beautiful  foothills  of 
western  North  Carolina.  We  are  looking  for 
a  creative,  aggressive  and  organized  adver¬ 
tising  professional  to  carry  on  and  expand  a 
diverse  program.  This  paper  is  a  member 
of  a  quality  newspaper  group.  Pay  based  on 
experience  and  is  a  combination  of  salary 
and  incentive.  Budgeting  experience  pre¬ 
ferred.  Send  cover  letter  and  resumes  to: 
jrbpub@blueridge.net 
An  equal  opportunity  employer 

ADVERTISING  DIRECTOR 
The  Record-Courier,  a  state  press  association  ^ 
General  Excellence  award-winner  for  ! 
four  of  the  last  five  years,  is  searching  for  i 
its  newest  management  team  member.  Our  j 
growing  twice  weekly  newspaper  is  located  j 
25  minutes  from  Lake  Tahoe  in  the  beautiful 
Carson  Valley.  If  you  have  a  great  working 
knowledge  and  experience  in  print  display 
or  related  advertising  that  it  takes  to  lead 
our  strong  sales  team,  we  are  ready  to  talk 
with  you  about  your  next  career  move. 
Send  your  resume  to: 

Jonathan  Crawford,  Director  of  HR 
Tahoe-Carson  Area  Newspapers 
P.0,  Box  2288 
Carson  City,  NV  89702-2288 
Fax:  (775)  887-2419  E-mail:  hr@t-can.org 

ouk  of  ihc*  <1  >ninuiniiy,  s«.*parai 


ADVERTISING  DIRECTOR  i 

CLASSIFIED  REGIONAL  DIRECTOR  : 

If  you  have  a  proven  record  of  success,  are  : 
interested  in  joining  a  committed  team  of  I 
professionals,  pursuing  the  great  opportu¬ 
nities  and  benefits  that  exist  today,  please 
send  cover  letter,  salary  requirements  and 
resume  to:  Human  Resources,  Abilene  Re¬ 
porter-News,  P.O.  Box  30,  Abilene,  TX, 
79604.  E-mail:  carterr@abinews.com 

FAX:  (915)  670-5270.  I 

View  position  description/requirements  at:  [ 
www.scripps.com  EOE.  i 

ADVERTISING  WRECTOR^^ . .  i 

Come  be  a  prominent  part  of  our  highly  sue-  [ 
cessful  team.  We  need  a  motivated,  dynamic  ! 
leader  to  help  us  build  on  the  strong  recent  j 
performance  of  the  Walla  Walla  Union 
Bulletin’s  17  member  sales  and  composing 
staff.  A  15k  circulation  daily,  we  offer  a 
comprehensive,  very  competitive  j 
wage/bonus/benefits  package  and  a  great 
work  environment  in  a  growing,  vibrant  i 
community.  A  part  of  The  Seattle  Times  * 
Co.,  we  are  committed  to  a  positive,  | 
diverse  workplace.  Send  resume,  cover  letter  ' 
to:  H.R.  Dept.,  Union  Bulletin,  Box  1358,  ' 
Walla  Walla,  WA  99362.  EOE.  I 

ADVERTISING  DIRECTOR:  Need  experienced 
j  pro  with  proven  track  record  to  join  our  dy¬ 
namic  team  at  one  of  America’s  best  medi-  ’ 

I  um-sized  markets.  Excellent  earnings  and 
;  benefits.  Send  resume  to:  Publisher,  Elko 
I  Daily  Free  Press,  3720  Idaho  St.,  Elko,  NV 
89801  or  E-mail  to: 

dandreasen@elkodaily.com  I 

'  ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity  j 
working  with  an  award-winning  group  of  ' 
community  newspapers.  Excellence 
j  required  in  working  with  staff,  strong  on 
'  spec  layouts  and  cold  calls.  Best  fringe 
I  benefits.  Send  letter  about  past  accom- 
i  plishments  and  resume  to  Box  2640,  Editor 
j  &  Publisher  Classified,  770  Broadway,  7th 
'  Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 

COME  TO  THE  CITY  BY  THE  BAY!  i 
Ever  thought  of  working  in  one  of  the  U.S.’s  i 
most  exiting,  most  interesting  and  highest 
paying  cities?  The  San  Francisco  Chronicle 
IS  looking  for  a  sales  pro  to  run  our  classified 
advertising  call  center.  In  this  high  profile  po¬ 
sition,  you’ll  be  responsible  for  taking  ! 
our  successful  call  center  to  a  higher  level. 
Coupled  with  strong  sales  management  ex-  ; 
perience,  you  must  possess  strong  organi-  i 
zational  skills  and  be  100%  focused  on  ; 
business  needs.  Our  ideal  candidate  is  a  | 
high-energy,  persistent  sales  manager  who 
leads  by  example.  Excellent  communication 
and  presentation  skills  are  essential.  Ability 
to  motivate,  train  and  create  incentives  for 
a  team,  as  well  as  budgeting  and  forecasting 
experience  is  a  must.  We  strongly  | 
prefer  applicants  with  a  classified  advertising  ; 
call  center  management  background. 
Excellent  salary  and  benefit  package.  Quali-  ' 
tied  applicants  submit  resume  to: 

elittle@sfchronicle.com  or 
FAX  to:  (415)  974-0540 


waicT-L « X  )k*r  talk  from  iht*  iriiih." 
-I>an  Kailu-r,  OHS  Nows  an<  hor.  199H 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Tuscaloosa  News,  a  40,000  daily  locat¬ 
ed  in  Tuscaloosa,  Alabama,  is  seeking  an 
experienced  leader  to  serve  as  Retail  Ad¬ 
vertising  Manager  and  direct  its  retail  adver¬ 
tising  staff  of  10.  The  successful  candidate 
must  have  an  overall  knowledge  of  newspa¬ 
per  operations  and  a  minimum  of  5  years 
experience  in  newspaper  advertising.  Man¬ 
agement  experience  is  preferable.  Candidate 
should  be  creative,  energetic,  enthusiastic,  in¬ 
novative  and  passionate  for  achieving  goals. 
Please  send  resume,  cover  letter 
and  salary  requirements  to:  Advertising  Di¬ 
rector,  The  Tuscaloosa  News, P.O.  Box 
20587,  Tuscaloosa  AL  35402. 

E-Mail:  lisa.ferrell@tuscaloosanews.com 
FAX:  (2051-349-0855 

SPECIAL  PROJECTS/Clj-OP  MANAGER 
The  New  Haven  Register  has  a  manager 
opening  for  a  creative,  organized  leader  to 
initiate,  sell  and  manage  special  accent 
issues.  Other  responsibilities  include  assist¬ 
ing  customers  with  utilizing  co-op  funds  and 
developing  vendor  programs.  The  successful 
candidate  will  have  a  minimum  of  3 
years  advertising  sales  experience.  Man¬ 
agement  experience  is  helpful,  but  not  es¬ 
sential.  The  New  Haven  Register  offers  a 
competitive  base  salary  plus  a  quarterly  bo¬ 
nus  program  based  on  goal  achievement. 
Interested  candidates  should  send  their  re¬ 
sume  and  cover  letter  detailing 
qualifications  and  salary  expectations  to: 

Dan  Kollar,  Display  Advertising  Manager 
dkollar@nhregister.com 
New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  0651 1 
(203)  789:5200 

WANTED:  SALES  CONSULTANTS! 
Looking  for  entrepreneurial  individuals  to 
perform  sales  consulting  services  at  client 
newspapers.  Candidates  must  possess  a 
keen  knowledge  of  small  market  media 
sales  with,  true  "street  fighting”  experience 
in  their  background.  Excellent  training  skills 
a  must!  Understanding  of  small  business  es¬ 
sential.  Comprehension  of  online  marketing 
applications  a  plus.  If  you  are  a  genuine 
leader;  If  you  know  how  to  win  the  hearts  of 
salespeople  and  the  trust  of  advertisers;  if 
you  know  what  “consultative”  sales  means, 
then  apply  now!  Excellent  compensation 
with  required  offsite  travel.  E-mail  or  mail 
resume,  cover  letter  and  video  of  training 
skills  (if  available)  to: 

profit@mikeblinder.com 
6139  Fjord  Way 
New  Port  Richey,  EL  34652 


CIRCULATION 


CIRCULATION  MANAGER 
The  News-Sun,  a  tri-weekly  in  Sebring,  EL  is 
seeking  a  performance  driven  Circulation 
Manager.  Candidate  must  have  complete 
knowledge  of  the  circulation  and  mailroom 
departments.  Send  resume  to:  News-Sun, 
2227  U.S.  27  South,  Sebring,  EL  33870. 

E-mail:  rcupstid@earthlink.net 


“Making  the  simple  complicated  is 
commonplace;  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Princeton  Packet,  Inc.  is  a  family-owned 
group  of  award-winning  weekly  publications 
covering  Central  NJ  and  Bucks  County,  PA. 
We  have  a  key  opening  for  Circulation  Direc¬ 
tor  at  Princeton,  NJ  headquarters.  Respon¬ 
sibilities  include  the  direction  and  oversight 
of  the  department  including  telemarketing 
sales,  door-to-door  and  kiosk  sales,  market¬ 
ing,  NIE,  transportation,  single  copy  sales, 
budgeting,  forecasting,  customer  retention, 
postal  relations  and  community  relations. 
Must  have  significant  experience  in  newspa¬ 
per  circulation,  preferably  with  a  sales  ori¬ 
entation;  college  degree  is  preferred. 
Knowledge  of  postal  regulations  (primary 
delivery  through  mail  and  newstands)  and 
Audit  Bureau  of  Circulation  a  plus.  Experience 
in  single  copy  sales,  subscription  promotion, 
budgeting  and  community  sales  essential; 
some  carrier  delivery  system  experience 
helpful.  Must  be  thoroughly  educated 
in  transportation  management.  PC  literacy, 
excellent  skills  in  MS  Excel  and  Word  and 
familiarity  with  the  Web  required.  Experi¬ 
ence  with  circulation  computer  systems  and 
a  valid  driver’s  license  required.  Qualified 
applicants  should  send  their  resume,  in¬ 
cluding  cover  letter  and  salary  history  to: 

The  Princeton  Packet,  Inc. 

P.O.  Box  350,  Princeton,  NJ  08542 
FAX  to:  (609)  921-8648 
Or  E-mail  to:  HR@pacpub.com 
Visit  our  website  at:  www.packetonline.com 
EOE 

CIRCULATION  SALES  MANAGER 
The  Lincoln  Journal  Star,  an  80,000-1-  daily 
circulation  paper,  is  looking  for  an  experi¬ 
enced  circulation  professional  to  help  con¬ 
tinue  our  trend  of  circulation  growth.  The 
ideal  candidate  must  demonstrate  a  record 
of  circulation  growth,  strong  management 
capabilities,  analytic  skills  and  experience 
with  an  in-house  telemarketing  operation. 
Duties  include  developing  and  implementing 
successful  sales  and  retention  strategies, 
employee  supervision  and  careful  inspection 
of  all  aspects  of  a  telemarketing  department. 
In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  )oin  both  an  exciting  and  successful 
team. 

Competitive  salary  and  excellent  benefits 
package  provided.  Please  submit  resume 
and  salary  history  to  Circulation  Sales  Man¬ 
ager,  Lincoln  Journal  Star,  926  P  Street, 
Lincoln,  NE  68508  or  online  at: 
hr@journalstar.com 

OR  visit  our  website  at:  journalstar.com. 

Candidates  chosen  for  an  interview  will  be 
contacted  by  phone. 


CIRCULATION 

We  are  a  new  company  operating  some 
well  established  community  newspapers  in 
the  central  valley  of  California  and  we  are 
looking  for  circulation  professionals  to  join 
our  team.  This  is  a  great  opportunity  for 
experienced  District  Managers  to  run 
his/her  own  operation.  We  specialize  in 
small  to  medium  size  community  newspa¬ 
pers.  Send  resume  in  strictest  confidence 
to: 

Pacific  Sierra  Publishing 
Attn:  Circulation  Dir.  Recruitment 
Post  Office  Box  739,  Merced,  CA  95341 
E-mail:  belles@pspub.com 


CIRCULATION 


GANNEH  CIRCULATION  OPPORTUNITIES 
CIRCULATION  MANAGERS 
Gannett  Co.,  Inc  is  seeking  performance 
driven  newspaper  professionals  to  join  our 
team  of  circulation  executives.  We  are  looking 
for  hands-on  circulation  managers  with  a 
proven  track  record  in  implementing  circula¬ 
tion  strategies  with  an  in-depth  understanding 
of  marketing,  budgeting,  home  delivery, 
single  copy  and  customer  service.  Candi¬ 
dates  should  have  4-6  years  progressive 
circulation  management  experience  in  com¬ 
petitive  markets.  A  strong  work  ethic  and  a 
desire  to  succeed  are  essential. 

CIRCULATION  SALES  MANAGERS 
Gannett  also  seeks  results-oriented  newspa¬ 
per  sales  and  marketing  professionals  to 
coordinate  circulation  sales  plans  and  mar¬ 
keting  programs  to  meet  our  budgeted  ob¬ 
jectives.  Candidates  should  have  a  proven 
track  record  in  developing  and  imple¬ 
menting  successful  sales  programs  in  com¬ 
petitive  markets,  as  well  as  significant  re¬ 
cruiting,  training,  customer  relations  and  su¬ 
pervisory  experience.  The  managers  we  are 
seeking  must  be  excellent  communicators 
with  strong  leadership  and  management 
skills. 

Gannett  offers  an  excellent  compensation 
and  benefits  package,  including  medical, 
dental,  life  insurance,  retirement,  401(k) 
and  great  growth  opportunities  in  various  lo¬ 
cations. 

If  you  are  Interested  in  these  opportunities, 
RUSH  your  resume  and  salary  history  to: 

Rob  Althaus,  Vice  President 
Gannett  Co.,  Inc 
E-mail:  ralthaus@gannett.com 
Leo  Harley,  Manager/Executive  Recruiting 
Gannett  Co.,  Inc. 

E-mail:  lharley@westches.gannett.com 


HOME  DELIVERY  MANAGER 
Mid  sized  seven  day  newspaper  in  Zone  2 
looking  for  a  professional,  aggressive,  and 
results  oriented  home  delivery  manager  to 
take  command  of  our  sales,  service  and 
collections.  Should  have  PC  skills,  be  able 
to  motivate,  and  assume  the  customer  as 
first  priority.  Should  lead  by  example.  Send 
resume  and  salary  history  to  Box  2764,  Edi¬ 
tor  &  Publisher  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003. 
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ASSISTANT  CITY  EDITOR 
Telegraph  Herald,  Dubuque,  Iowa 
Requirements  include:  Bachelor's  degree  or 
equivalent,  minimum  five  years  of  newspaper 
or  related  media/communications  expe¬ 
rience,  some  supervisory  experience  pre¬ 
ferred.  Full-time  benefits  include:  competitive 
salary,  employee  stock  ownership  plan, 
401(k),  vacation/holiday  pay,  insurance  and 
continuing  education  assistance.  If  you  want 
to  work  for  a  family-owned,  award-wining 
newspaper,  please  send  a  resume  to  one  of 
the  following:  E-mail:  bfarrey@wcinet.com 
(ASCII  text  only)  or  FAX:  (563)  588-5739;  or 
Mail:  Attn:  Employment/Compensation  Man¬ 
ager,  Woodward  Communications  Inc.,  801 
Bluff,  Dubuque,  lA  52001.  All  qualified  appli¬ 
cants  are  encouraged  to  apply.  EOE/AA. 


“There  cUe  three  ingredients  in  the  good 
life:  learning,  earning  ctnd  \  earning." 

-Christopher  Morles 


_ EDITORIAL _ 

CAPITOL  BUREAU  CHIEF 
Person  to  serve  as  a  governmen¬ 

tal-political-investigative  reporter  and  help 
direct  the  other  three  reporters  in  the  capital 
bureau  (in  cooperation  with  the 

state-political  editor  in  New  Orleans)  on 
daily  and  long-term  coverage,  including  the 
Legislature,  state  government  and  agencies, 
statewide  political  campaigns,  investigative 
and  explanatory  projects  and  general 
news  features. 

Person  would  represent  the  bureau  as  the 
main  contact  to  the  public  and  news  subjects 
and  would  perform  some  administrative  du¬ 
ties.  At  least  five  years  experience. 

Send  resume  and  clips  to: 

Lynn  Cunningham, 

Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Ave. 

New  Orleans,  LA  70125 
lcunningham@timespicayune.com 
An  EOE  M/F 

CITY  EDITOR  The  Appeal-Democrat,  Marys¬ 
ville,  Calif.,  seeks  community-oriented  jour¬ 
nalist  with  strong  editing  and  coaching  skills 
to  lead  staff  of  eight  in  growing  rural  com¬ 
munity.  Apply  to  Laura  Nicholson,  Editor, 
Appeal-Democrat,  1530  Ellis  Lake  Drive, 
Marysville,  CA,  95901; 

laura_nicholson@link.freedom.com 

COPY  EDITORS 

Stars  and  Stripes,  the  daily  independent 
newspaper  published  for  the  U.S.  military 
overseas,  has  immediate  openings  for  copy 
editors  in  our  Washington,  DC,  office  in  the 
National  Press  Building.  We’re  not  just  com¬ 
bat  boots  and  guns  -  we  also  cover  national, 
world,  features  and  sports  news.  We 
want  journalists  with  bright  layouts,  gripping 
headlines,  strong  time-management  skills 
and  lots  of  enthusiasm.  Daily  newspaper  ex¬ 
perience  and  a  proven  record  of  effective 
teamwork  are  musts.  Pluses:  knowledge  of 
the  military  and  Photoshop. 

Tell  us  about  yourself  in  a  letter,  and  send  it 
with  a  resume  and  page  clips  to: 

Walter  Reed  Army  Medical  Center 
Care  of  WRAMC-CPAC,  Bldg.  11  Room  2-72 
6900  Georgia  Avenue,  NW 
Washington,  DC  20307-5001 
Attn:  Sylvia  Webb,  Human  Resources 
Or  E-mail  us  at:  jobs@stripes.osd.mil 

Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 

DEPUTY  NEWS  EDITOR 
The  Albany  Herald,  an  award-winning 
mid-sized  daily  in  Southwest  Georgia,  has 
an  immediate  opening  for  a  deputy  news 
editor  who  wants  to  make  an  impact.  We 
need  a  person  who  will  take  charge  of  the 
presentation  of  our  weekend  packages  and 
be  a  leader  in  the  No.  2  position  on  our 
news  desk.  Strong  word  skills  and  experience 
with  QuarkXPress  are  required.  To  apply, 
send  a  resume,  list  of  references  and 
examples  of  your  best  work  to  Jim  Hendricks, 
managing  editor.  The  Albany  Herald, 
P.O.  Box  48,  Albany.  GA  31702. 

Or  E-mail:  jim@albanyh.surfsouth.com 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For 
info  call  Hanes  Byerly  or  Jamie  Brown: 

(800)  562-9822 


_ EDITORIAI. _ 

EXPERIENCED  PAGE  DESIGNER 
We’re  looking  for  an  experienced  newspaper 
designer/paginator  interested  in  contributing 
to  an  exciting,  fast-paced  daily  newspaper  in 
scenic  Northern  California. 

Minimum  1-2  years  design  experience  re¬ 
quired  and  working  knowledge  of 
(juarkXPress  and  Photoshop,  Must  have 
copy-editing  skills,  ability  to  write  headlines, 
and  the  tenacity  to  work  within  deadline 
constraints.  Send  resume  and  clips  to: 

Cindy  Thomas,  Auburn  Journal 
P.O.  Box  5910,  Auburn.  CA  95604 
Or  E-mail:  cindyt@goldcountrymedia.com 

GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times,  a  32,000- 
circulation  newspaper  located  between  the 
Adirondack  Mountains  and  Lake  Ontario, 
has  an  opening  for  a  general  assignment  re¬ 
porter.  Send  clips,  references,  etc.,  to: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 

GROUP  EDITOR  -  Midwest  Publishing  Com¬ 
pany  seeks  news  executive  to  manage  3 
clustered  daily  newsrooms.  Knowledge  of 
Metro  zoning  operations  helpful.  Send 
resume  and  salary  history  to: 

Box  2757,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 

HERALD  NEWS 

Our  38,500qirculation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  is  looking  for  journalists  committed 
to  excellence  and  enterprise  as  we  create  a 
new  newspaper  for  our  vibrant,  multicultural 
community.  We  need: 

GRAPHICS  EDITOR  to  help  shape  our  new 
look,  especially  our  new  feature  sections. 
We  need  a  journalist  with  a  strong  visual 
sense  and  the  ability  to  meet  deadlines. 
Must  know  QuarkXPress,  Illustrator  and 
Freehand.  Required:  Two  years  at  a  daily. 
Deadline  for  responses  is  June  3,  2002. 
Write  Scott  West,  managing  editor: 

wests@northjersey.com 
ASSISTANT  ASSIGNMENT  EDITOR  to  help 
lead  our  city  desk  reporters  in  creating  the 
daily  and  enterprise  report.  We  seek  a 
skeptical  editor  with  great  energy  and  en¬ 
thusiasm  and  a  proven  record  of  effective 
newsroom  teamwork.  Required:  one  year  of 
editing  or  comparable  reporting  back¬ 
ground.  Write  Stephen  McCarthy,  managing 
editor/assignment: 

mccarthys@northjersey.com 
Competitive  salaries,  excellent  benefits. 
Send  resume,  references,  salary  history 
and  samples  to: 

Herald  News 

P.O.  Box  471, 1  Garret  Mountain  Plaza 

West  Paterson,  NJ  07424-0471 


MANAGING  EDITOR 

The  Lebanon  (Tennessee)  Democrat,  an 
8,500  five-day  paper  located  in  fast¬ 
growing  Wilson  County  25  miles  east  of 
Nashville,  seeks  a  managing  editor.  The 
Democrat  was  recently  purchased  by  San¬ 
dusky  Newspapers,  Inc.  Send  resume,  ref¬ 
erences  and  salary  requirements  to  David 
Rau,  President,  Sandusky  Newspapers,  17 
Pope  Avenue,  Executive  Park,  Suite  3A,  Hifton 
Head  Island,  SC  29928. 
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JAPAN  BUREAU  CHIEF 

Want  to  be  a  foreign  correspondent?  We 
seek  a  tenacious  and  exacting  bureau  ctiief 
to  report,  write,  edit  and  coordinate  coverage 
for  our  Stars  and  Stripes  audience:  the 
1.37  million  men  and  women  who  comprise 
the  U.S.  military.  We  need  a  team  leader  to 
spirit  coverage  of  terrorism,  war,  the  pres¬ 
ident,  foreign  intrigue,  spy  planes,  nuclear 
submarines,  aircraft  carriers,  political  up¬ 
heaval  and  the  exotic  and  fascinating  cultures 
of  Asia. 

Generate  copy  for  the  daily  and  special  sup¬ 
plements,  coach  reporters  in  far-flung  bu¬ 
reaus,  help  set  the  news  budget,  edit 
staff-produced  copy,  help  plan  projects  and 
work  with  the  copy  desk  in  Washington,  DC. 
Keen  knowledge  of  AP  style,  Strunk  and 
White,  and  the  dictionary  essential.  Reporting 
and  rewriting  skills  must  be  excellent 
and  quick.  Organizational  and  planning  skills 
important.  We  need  someone  to  motivate 
and  develop  reporters  of  varying  skills 
levels.  Knowledge  of  the  military  a  plus. 

Join  Pacific  Stars  and  Stripes,  the  independ¬ 
ent  daily  newspaper  published  for  the  U.S. 
military  overseas,  serving  readers  in  Japan, 
Okinawa,  Korea,  Guam,  Australia,  the  Philip¬ 
pines,  Thailand,  Diego  Garcia,  Indonesia, 
Europe,  the  U.S.  and  more. 

Housing  and  generous  federal  benefits 
make  the  package  competitive  and  attractive. 
Travel  opportunities  abound. 

Send  resume  to: 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel 
Unit  45002,  APO  AP  96337-5002 
E-mail  to:  jobs-pss@stripes.osd.mil 
Fax  011  (813)  3403-5493 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

METRO  EDITOR 

A  metro  daily  in  the  Deep  South  is 
accepting  applications  for  metro  editor. 
This  position  requires  someone  with  a  good 
nose  for  news  who  can  direct  an  award¬ 
winning  team  of  reporters  to  consistently 
produce  outstanding  work.  To  apply,  send  a 
letter  explaining  why  you  are  the  person  for 
this  job  along  with  a  resume  and  five  exam¬ 
ples  of  the  work  you’re  proud  of  to: 

Box  2769,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 

NEWS  EDITOR 

13,000/6-day  daily  in  scenic  Northern  Cali¬ 
fornia  foothills  seeks  a  proven  leader  who 
leads  by  example  and  recognizes  good  writ¬ 
ing  for  No,  2  position  in  newsroom.  Must 
enjoy  working  with  people,  have  strong 
news  judgment  and  editing  skills,  newspaper 
management  experience,  know  AP 
style,  QuarkXPress,  and  ability  to  motivate 
new  and  experienced  reporters.  Send 
resume,  clips  and  salary  requirements  to: 

Cindy  Thomas,  Auburn  Journal 
P.O.  Box  5910,  Auburn,  CA  95604 
Or  E-mail:  cindyt@goldcountrymedia.com 

REPORTER? 

The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  reporter  with  5  years  ex¬ 
perience.  Primary  assignment  will  be  to 
cover  education.  Degree  in  Journalism  or 
English  required.  Please  send  resume  and 
work  samples  to  Joy  Williford,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA  71306. 
Or  E-mail:  personnel@thetowntalk.com 


-HELP  WANTED- 
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i  STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Ft.  Lauderdale  and  St. 
j  Louis.  We're  looking  for  reporters  who  un-  I 
j  derstand  the  difference  between  maga- 
i  zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  be  able  to  create  in-depth,  well-crafted  j 
stories  that  explore  the  issues,  events  and 
personalities  of  their  community.  i 

New  Times  publishes  magazine-style  weekly  ' 
newspapers  covering  local  news,  politics,  j 
arts  and  music  in  Phoenix,  Denver,  Miami,  | 

I  Dallas,  Houston,  San  Francisco,  Los  ^ 

[  Angeles,  Ft,  Lauderdale,  Cleveland,  St. 
j  Louis,  Kansas  City  and  Oakland.  We  offer 
i  competitive  salaries  and  benefits.  Qualified  i 
i  applicants  should  send  cover  letter,  resume  I 
j  and  clips  to: 

I  Andy  Van  De  Voorde 

'  Executive  Associate  Editor 

New  Times  i 

P.O.  Box  5970,  Denver,  CO  80217 

'  UNDERWRITERS  &  DEALERS  EDITOR 
The  Bond  Buyer,  the  daily  newspaper  cover-  ; 
ing  the  $1 .5  trillion  financial  market  for  public  j 
I  health  care,  housing,  transportation,  and  j 
other  infrastructure,  has  an  opening  in  New  j 
York  for  an  editor  to  direct  our  coverage  of 
the  investment  banks  and  other  firms  involved  i 
in  selling  more  than  $250  billion  in  \ 
municipal  debt  each  year. 

We  are  looking  for  an  editor  who  can  work 
with  reporters  across  the  country  to  fill  a 
'  section  twice  a  week,  while  also  keeping  up 
on  breaking  news.  Job  includes  some  ; 
i  travel.  ! 

;  Successful  candidates  will  join  a  staff  of  25  j 
reporters  nationwide  serving  a  readership 
that  demands  more  than  just  the  headlines.  ! 

Please  send  a  resume,  three  clips,  and  your  i 
salary  requirements  to  The  Bond  Buyer, 
One  State  Street  Plaza,  New  York,  NY 
;  10004  or  E-mail  to:  amy.resnick@tfn.com 

:  REGlbNAL'EDlfOF?:^-"fhe  J^plirTciobe  is 
!  seeking  a  strong  editor  to  solidify  its 
four-person  newsdesk.  The  successful  can- 
:  didate  will  be  able  to  manage  reporters  and 
stories  from  concept  through  final  editing.  : 
This  editor  must  be  able  to  visualize  a 
story,  with  photographs  and  graphics,  as  a  | 
package  from  its  origination.  This  editor  will  : 
also  be  responsible  for  section  fronts  as  as-  i 
signed.  The  Globe  is  a  36,000  daily  in  i 
Southwest  Missouri  with  a  track  record  of 
I  enterprise  and  investigation.  Contact  Steve 
Brigman:  sbrigman@joplinglobe.com 

WORK  HARI?  PLAY  HARD 
Spend  your  work  hours  with  aggressive, 

'  award-winning  news  staffers  who  take  their 
jobs  seriously.  Spend  your  off  hours  deep-sea 
fishing,  windsurfing  or  basking  on  the  beach  of 
this  tourist  destination  on  Texas'  Gulf  Coast.  The 
:  Corpus  Christ!  Caller-Times,  a  Scripps  Howard 
newspaper,  needs  an  innovative  METRO  EDITOR  j 
to  oversee  three  assistant  city  editors  and  1 4  re-  i 
porters.  If  you  want  to  coach  others  on  daily  j 
breaking  news  and  enterprise  stories,  the  op-  j 
1  portunity  is  here  in  this  lively  news  community  j 
i  and  its  11  surrounding  counties.  The 
j  Caller-Times  (63,000  daily;  80,000  Sunday)  of¬ 
fers  competitive  salary,  excellent  benefits  and  a 
relocation  allowance.  Send  resume  and  work  , 
I  samples  to  Managing  Editor  Libby  Averyt,  P.O.  j 
:  Box  9136,  Corpus  Christie,  TX  78469,  I 
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STATEHOUSE  REPORTER  | 

Full-time  j 

Cover  the  state  Capitol  and  state  politics  j 
for  Central  Maine  Newspapers  -  the  Kenne-  ; 
bee  Journal  in  Augusta  and  the  Morning 
Sentinel  in  Waterville. 

What  a  great  challenge!  The  Capitol  is  in  our  | 
backyard;  we  expect  to  cover  it  better  than  i 
everyone  else.  Tell  us  how  you  would  help  : 
us  accomplish  this  goal. 

Requirements:  Understand  how  state  gov¬ 
ernment  works.  Interest  in  politics.  Ability  to 
get  stories  first  and  better  than  the  compe¬ 
tition.  Lots  of  energy.  Ability  to  juggle  several 
stories  at  the  same  time.  Great  writing 
and  reporting  skills.  Not  for  a  newcomer.  ! 
New  England  background  a  plus.  College  j 
degree.  Something  extra  that  makes  you  a  | 
better  candidate  than  anyone  else.  i 

Salary  based  on  experience  and  includes  a 
generous  benefit  package.  To  apply,  please 
submit  a  resume  with  cover  letter  and  sam¬ 
ples  of  your  work  to  Central  Maine  Newspa-  j 
pers,  Attn:  Human  Resources,  Statehouse  i 
Reporter,  274  Western  Avenue,  Augusta,  i 
ME  04330.  Fax:  (207)  621-5744,  E-mail:  | 
chowe@centralmaine.com.  EOE 

SENIOR  WRITER 

Small  Washington  association  in  water 
transport  field  seeks  experienced  writer  to 
help  develop  themes  and  messages  and 
work  on  newsletter,  fact  sheets,  speeches 
and  testimony.  Must  have  excellent  journal¬ 
istic  skills.  Editorial  writing  and  news  repor¬ 
ting  background  highly  desirable.  Salary  j 
based  on  experience.  Fax  cover  letter,  | 
resume  and  writing  samples  to:  i 

(202)  835-3861  ! 


INFORMATION  SYSTEMS 
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SPORTS  EDITOR 

The  Mobile  Register,  an  aggressive 
100,000-plus  Newhouse  newspaper  on  Ala¬ 
bama’s  Gulf  Coast,  is  looking  for  a  sports 
editor  with  energy,  vision  and  a  dedication 
to  excellence.  Responsibilities  include  man¬ 
agement/administration,  planning,  staff 
coaching,  story  development  and  oversight 
of  daily  copy  and  long-range  enterprise. 
Candidates  must  display  strong 
word-editing  skills  and  the  ability  to  coordi¬ 
nate  and  elevate  the  work  of  reporters, 
photographers  and  page  designers.  Elbow 
room  won't  be  a  problem:  The  Register  is 
moving  into  an  expansive  new  building  with 
a  state-of-the-art  press.  Send  letter  and  re¬ 
sume  to  Dewey  English,  managing  editor. 
Mobile  Register,  P.O.  Box  2488,  Mobile,  AL 
36652. 

SPECIAL  PROJECTS  reporter"^  “ 
The  Business  Journal  Serving  Greater  Mil¬ 
waukee  seeks  an  enterprising  individual  to 
plan,  research,  and  write  special,  in-depth 
exclusives  on  a  wide  range  of  topics.  Re¬ 
sponsibilities  of  this  position  will  also 
include  covering  technology  on  a  regular  ba¬ 
sis.  Five  years'  reporting  experience,  in¬ 
cluding  business  coverage,  is  preferred. 
Send  resume  and  writing  samples  to:  Dale 
Larson,  Editor,  The  Business  Journal,  600 
W.  Virginia  St.,  Suite  500,  Milwaukee,  Wl 
53204.  Or  E-mail  dlarson@bizjournals.com. 

WRITER/ANALYST:  Miami-based  poiitical- 
risk  analysis  firm  seeks  analysts  with  expe¬ 
rience  in  Latin  America,  Europe  and  Asia, 
and  excellent  writing  skills.  Compensation 
$75K-plus,  depending  on  skills.  Send 
resume  and  writing  samples  to: 

The  Ackerman  Group  (305)  865-0218 
Or  E-mail:  hr@ackermangroup.com 


INFORMATION  SYSTEMS 


CIRCULATION  SYSTEMS  MANAGER 

The  Hartford  Courant,  located  in  Hartford,  CT,  is  currently  seeking  an  experienced  Circu¬ 
lation  Systems  Project  Manager.  You  will  develop  and  implement  short-  and  long-term 
technical  strategies  and  oversee  the  overall  strategic  development  of  the  computer  sys¬ 
tems  for  the  Circulation  Department.  The  right  candidate  must  be  an  expert  user  of  Access 
and  Excel,  being  able  to  create  and  use  these  programs  without  direction. 

Requirements  to  apply  include: 

Four  year  college  degree  preferred,  with  significant  exposure  to  personal  computers, 
their  operating  systems,  and  networking  capabilities  desired.  You  must  have  at  least 
three  years  of  management  experience,  supervising  a  staff  of  at  least  three  employees. 
Excellent  interpersonal  and  customer  service  communications  and  written  skills.  Must 
have  a  minimum  of  three  years  of  Project  Management  experience  in  a  publishing  company 
with  a  large  circulation.  The  department  is  currently  using  GEAC  software,  with 
plans  to  switch  to  NEASI  Webber  software.  Experience  in  either  of  these  applications  is 
desirable. 

We  offer  a  competitive  salary,  a  comprehensive  benefits  package,  401(k),  and  opportunity 
for  advancement.  Please  send  resume  and  salary  requirements  to  our  processing 
center,  referencing  source:  HC/EPM/HE7237/JMW. 

Tribune  Company 
c/o  Resume  Processing 
P.O.  Box  549233 
Waltham,  MA  02453 
Fax;  (781)  663-8534 
E-mail:  courant@hiresystems.com 
Subject  Line:  HC/EPM/HE7237/JMW 

The  Hartford  Courant  is  an  Equal  Opportunity  Employer 
Committed  to  Workforce  Diversity 
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-HELPWAmED- 


_ FINANCE _  ! 

CONTROLLER  i 

Progressive  newspaper  group  based  in  ! 
New  England  has  an  outstanding  ; 
opportunity  to  direct  the  accounting  efforts 
of  a  community  newspaper.  Seeking  a 
high-energy  person  with  a  minimum  of  3-5 
years  experience  as  a  Controller  and  a  B.S. 
in  Accounting/Finance.  CPA  a  plus.  Top  i 
notch  pay  and  excellent  company  benefits,  j 
Please  send  cover  letter  specifying  salary  i 
requirements  and  resume  to;  I 

hpreuss@editorandpublisher.com  i 
With  Box  2765  in  the  subject  line 


_ FREELANCE _ 

STORY  IDEAS 

TV  documentary  series  seeks  great  true  tales 
from  small  towns  and  rural  areas  -  stories  that 
have  become  part  of  local  lore  but 
would  also  enthrall  a  national  audience.  I 
Must  have  memorable  characters,  interesting 
evolution,  satisfying  outcome.  Avoiding 
tales  of  crime,  disaster,  illness  unless  part 
of  larger,  more  unusual  story.  Those  whose 
suggestions  are  p|jpiuced  receive  $500 
and  role  in  documentary  production.  Send  | 
submissions  and  any  queries  to  Jack  Me-  i 
Donald  at  AnAmericanStory@cs.com. 


MAILROOM 


ASSISTANT  PACKAGING  &  DISTRIBUTION  i 
MANAGER 

Assist  in  all  facets  of  the  operation  to  meet 
department  goals.  Manage  staff,  hiring, 
training,  evaluating,  coordinating  with  sup-  i 
porting  departments  and  preparing  reports,  i 
Minimum  4  years  experience,  at  least  2  in  a  | 
newspaper  packaging  department.  He/she  | 
must  also  have  computer,  great  communi-  j 
cation/leadership  and  organizational  skills.  | 
Competitive  salary,  extensive  benefits  and  i 
opportunity  for  growth.  Job  offer  is  condi-  ! 
tional  upon  the  successful  passing  of  | 
pre-employment  drug  testing.  EOE.  Resume  I 
to:  David  Springer  Packaging  and  Distribution 
Manager,  The  Press  Democrat,  5505 
Redwood  Dr,  Rohnert  Park,  CA  94928. 

FAX:  (707)  521-5364 
E-Mail:  dspringer@pressdemocrat.com 


MARKETING 


MARKETING  DIRECTOR 

The  Fayetteville  Observer  is  looking  for  a  i 
newspaper  marketing  professional  to  help  | 
us  tell  our  story  to  a  10  county  area  in 
southeastern  North  Carolina.  We  are  a  fami¬ 
ly-owned  65,000  daily  with  a  variety  of  print 
related  and  new  media  products.  The  Mar-  ; 
keting  Director  will  direct  a  staff  of  marketing 
professionals  and  work  closely  with  the 
publisher  to  develop  and  implement  the  i 
overall  marketing  strategy  for  the  company.  | 
Our  marketing  department  acts  as  our  i 
in-house  agency  working  with  advertising 
and  circulation  to  promote  our  products 
and  services  as  well  as  coordinate  with  out¬ 
side  agencies  and  media.  Promotions  and  [ 
special  events  coordination  are  also  integral  i 
tasks  of  our  marketing  department. 

We  offer  an  excellent  compensation/benefit  , 
package  in  one  of  the  great  areas  of  the 
country  to  live  and  raise  a  family. 

Please  send  letter  and  resume  to: 

Tony  Chavonne,  General  Manager 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28302 
E-mail:  chavonnet@fayettevillenc.com 


PRESSROOM 


PRINTING  MANAGER 
The  Miami  Herald  -  Miami,  Florida 
Key  leadership  position.  State-of-the-art 
equipment  and  great  benefits  in  sunny  Miami. 
Oversee  daily  press  operations.  Establish  and 
maintain  performance,  productivity 
and  quality  standards.  Handle  department 
staffing  and  expense  budgets.  Outstanding 
verbal  and  written  communication  skills  plus 
technical  press  and  printing  knowledge  re¬ 
quired.  Must  have  3-5  years  supervisory/ 
management  experience  in  a  major  metro 
pressroom.  Four-year  degree  preferred.  To 
apply,  fax  resume  and  salary  history  to: 

Job  Code  PM-IV  at  (305)  376-2870 
Or  E-mail  to:  rmacadam^erald.com 


-POSITIONS  WANTED- 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


PRODUCTION/TECH 

PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  15  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro¬ 
gressive  market  oriented  newspaper  organi¬ 
zation.  Contact  Steve:  (925)  736-8222 
smtomb@msn.com 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 


also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $ 

9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $ 

8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $ 

7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $ 

6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $ 

5.80 

52  weeks . 

. $  7.15 

52  weeks  . 

. $ 

5.45 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACKS,  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT::::;.: 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@edltorandpublisher.com 
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NEW  2002  EDITION  AVAILABLE  NOW! 


EDITOR  t!)’ PUBLISHER 


YEAR  B(X)K 


YEAR  BOOK 


YEAR  BOOK 

whonwherp: 


"\il^^rii^wspa4ers  ji/ound  tl^kc 

E&P’s  InternatiQKI  Year  Book  is  thelnlinnmtive  source  ipTincI  the 
need  to  reach  ai^he  information  you  needlwnow  -  newikiaber  by 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  US.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


Tech  and  the  top  line 


Decision-support  systems  lead  not  only 
to  lower  costs  but  also  to  higher  revenue 


REVKNUE  ENHANCEMEINT  IS  FAST 
replacing  cost  reduction  as 
the  driver  of  newspaper- 
technology  development.  In 
the  last  two  decades,  process  automation 
has  yielded  huge  savings  in  labor  and 
material.  Achieving  a  return  on 
investment  (ROI)  for  systems  and 
equipment  was  relatively  easy. 

Today,  a  great  deal  of  the  initial  savings 
prompted  by  automation  has  already  been 
taken  out  of  the  operation.  Those  savings 
were  derived  from  one-time  cost  reduc¬ 
tions  that  no  longer  can  be  used  to  justify 
new  technology'.  To  estab¬ 
lish  economic  justifica¬ 
tion  for  new  technology 
now,  publishers  must 
consider  whether  a  proj¬ 
ect  can  generate  revenue, 
as  much  as  save  costs. 

A  notable  example  is 
the  push  for  technologies 
that  can  e.xtract  and 
analyze  business  infor¬ 
mation  so  we  can  identify 
new  market  opportuni¬ 
ties.  Investment  in  these 
technologies  presumably  can  be  justified 
by  the  resulting  increase  in  revenue. 

A  case  in  point  is  The  Dallas  Morning 
Neves,  where  Information  Technology 
Vice  President  Lorie  Schrader  has 
developed  a  remarkable  system  to  extract 
data  from  the  newspaper’s  advertising, 
circulation,  and  finance  databases.  This 
information  is  then  manipulated  and 
analyzed  to  identify  opportunities. 

Schrader  calls  the  project  a  Business 
Intelligence  solution.  Using  Cognos  Inc. 
software  tools,  data  elements  are  extracted 
ft-om  various  business  systems  to  form  three 
primaiy  “datamarts,”  or  repositories,  for 
advertising,  circulation,  and  household- 
demographic  data.  The  demographic 
database  contains  information  on  2.3 
million  households  as  well  as  data  acquired 
from  outside  sources.  The  data  are  then 


organized  into  multidimensional  “cubes” 
that  present  the  information  in  a  variety' 
of  ways.  About  200  “power  users”  and 
business  analysts  in  the  advertising,  circu¬ 
lation,  and  finance  areas  use  the  sy  stem. 

In  one  case,  using  the  collective 
information  from  advertising-sales  and 
household-demographic  data,  the 
Morning  News  was  able  to  design  a  very' 
successful  product  specifically  targeting 
key  areas.  In  another,  the  customer  list  of 
a  large  furniture  advertiser  (about  50,000 
households)  was  fed  to  the  newspaper’s 
demographic  datamart.  A  segmentation 
analysis  identified 
noncustomers  among 
1.6  million  households 
that  most  closely 
matched  the  profiles  of 
current  customers.  A 
resulting  targeted 
mailing  to  those 
specific  households 
generated  revenue  for 
the  newspaper. 

It  took  Schrader 
two  years,  in  between 
other  ongoing  tasks, 
to  develop  the  system.  She  estimated  the 
overall  investment  in  software  and 
consulting  services  to  be  about  8200,000. 
Meanwhile,  advertising  and  marketing 
executives  claim  that  nearly  $614,000  in 
revenue  can  be  tied  directly  to  the  ability' 
to  access  and  analyze  the  data  so  far  this 
year.  How’s  that  for  an  ROI? 

As  another  component  of  the  project, 
Schrader  is  developing  what  she  calls 
the  Executive  Information  System,  a 
kind  of  “digital  dashboard”  for  executives 
to  check  key  business  indicators  on  a 
daily  basis. 

Cognos,  whose  tools  the  Morn  ing  News 
used  to  build  the  Business  Intelligence 
solution,  is  one  of  a  growing  number  of 
companies  providing  OLAP  —  online 
analytical  processing  —  software  and 
other  business-decision-support  systems. 


Another  recent  entrant  is  5  Fifteen  Inc., 
a  relatively  new  company  offering  an 
assortment  of  newspaper  production  and 
business  tools.  The  company  is  marketing 
a  software  package  called  Viper,  billed  as 
a  data-mining  and  analysis  tool. 
Executives  at  5  Fifteen  said  they  have 
interfaced  the  software  to  the  Atex 
Enterprise  classified  system,  with  a 
successful  implementation  running  at 
The  Chronicle  of  Higher  Education  in 
Washington.  Viper  generates  on-demand 
information  from  the  Enterprise  database 
to  identify’  market  trends,  perform 
“what-if"  analyses,  assess  the  effectiveness 
of  rates,  and  other  functions  to  help  with 
decision  support. 

And  Cox  Newspapers  Inc.  is  working 
with  SAP  to  implement  integration  of 
advertising,  circulation,  financial, 
human-resources,  and  payToll  data  at  its 
Dayton  (Ohio)  Daily  News. 

It  has  taken  a  long  time  for  publishers 
to  recognize  how’  to  use  the  wealth  of  data 
at  a  newspaper  in  truly  effective  ways.  A 
large  part  of  the  problem  has  been  the 
proprietary’  nature  of  newspaper 
production  and  business  systems.  Rarely 
have  these  sy.stems  made  it  easy  to 
exchange  and  aggregate  data  among  them. 

The  new’  generation  of  decision -support 
middleware,  designed  to  eliminate  the 
obstacle  of  disparate  data  sources,  has 
the  potential  to  produce  opportunities  by 
using  data  with  pinpoint  accuracy. 

One  word  of  caution:  Like  most 
modern  tools,  decision-support  softw  are 
can  only  be  as  effective  as  the  user.  Don’t 
presume  that  data-analysis  software  w’ill 
make  an  expert  of  a  nov’ice,  any  more 
than  powerful  drawing  software  will 
make  an  artist  out  of  those  of  us  w  hose 
best  work  is  limited  to  stick  figures.  New 
software  tools  will  make  it  easier  to  slice 
and  dice  information,  but  only  trained 
and  skilled  analysts  can  turn  the  pieces 
into  fiiel  for  new  revenue.  11 

Wolferman,  vice  president  of  information 
technology  for  the  Denver  Newspaper 
Agency,  has  spent  more  than  25  years  as 
a  newspaper  journalist,  editor,  production 
executive,  and  information  technologist. 
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!  {continued  from  page  24}  front-page  promotional  response  products. 

I !  Tab-on  ads  are  available  with  eight  standard  color  backgrounds  in  three 
I  sizes.  Also  available  are  versa-cards,  flexi-cards,  and  fold-out  booklets. 

I  Willoughby,  Ohio 

(440)  951-7660;  Fax:  (440)  951-3253 
Web  site:  http://www.kennedygrp.com 

i  KIRK-RLDYINC.  K.x.lli 

j  EXHIBIT:  Since  1967.  Kirk-Rudy  has  designed  and  manufactured 
j  high-performance  inserting,  addressing,  and  paper-feeding  equipment  for 

!  the  newspaper,  mailing,  and  printing  industries.  This  year's  Nexpo  booth 

I  j  will  include  the  KR  512  newspaper  inserter  and  the  KR  W’inkjet 

!  i  addressing  systems.  The  KR  512  has  seen  significant  upgrades  that 
j  j  include  PLC  control,  Improved  opening  system,  and  interchangeable 
j  i  rotary  and  shuttle  feeders.  The  W'inkjet  system  is  a  combination  of  a 
I  Windows-based  PC  operating  system  with  Hewlett-Packard  inkjet 
I  technology. 

Kennesaw,  Ga. 

(770)  427-4203  Fax:  (770)  427-4036 
I  Web  site:  http://www.kirkrudy.com 

K()\i(  \ (Ik.vphk  Im.m;iN(.  irS.V  Booth  I7t<> 

'  EXHIBIT:  Konica  Graphic  Imaging  will  feature  imagesetting,  computer-to- 

plate,  digital  proofing,  and  work-flow  solutions,  as  well  as  film  and  plate 

I I  consumables, 

Glen  Cove,  N.Y 

(516)  674-2500:  Fax:  (516)  674-2530 
Web  site:  http://www.konica.com/kgi 

I  Kiel’ IvrrRNATIONAI,  Booth  fj  17 

EXHIBIT:  K&F  International  will  showcase  the  new  PC-controlled 
]  single-stage  Provision  Punch  Bender.  The  Provision  has  many  new 
1  operator-friendly  feafures.  Also  on  display  will  be  K&F's  Plate 

i  Registration  Lockups,  including  the  CML,  No  Tool/Narrow  Gap,  MDS, 

'  Slot,  and  SuperMag  Lockups. 

Granger.  Ind. 

(574)  272-9950:  Fax:  (574)  277-6566 
Web  site:  http://www.k-f.com 

:|  IxK  kW<M)l>(iKKIM  Booth  ."I I.! 

'  I  EXHIBIT:  Lockwood  Green  provides  project  justification  and  work-flow 

j  studies,  as  well  as  a  full  range  of  other  consulting,  design,  engineering. 

I  and  construction  services  to  the  newspaper  industry. 

New  York,  N.Y 

(212)  545-6308: Fax:  (212)  545-6400 
Web  site:  http://www.lg.com 

M.At'Dl  KMII)  HrINTIAC  S<)l  l  IIONS/  Booth  I'fi.’S 

1  N.\PP  Sv  SI  i..M,s 

EXHIBIT:  MacDermid  is  a  leader  in  the  manufacture  and  marketing  of  a 
variety  of  products  used  in  the  printing  of  packaging  and  publications,  as 
1 1  well  as  other  applications  using  flexographic,  offset,  and  letterpress 
■  I  printing.  The  company  offerings  include  photopolymer  plates  and 
I  platemaking  systems,  sleeves,  and  blankets  for  offset  printing. 

Atlanta.  Ga. 

(800)  348-7201;  Fax:  (404)  699-3354 
Web  site:  http://www.macdermid.com 

Ma-smii.M)  l\TrRN.vri().\Ai.  Inc  .  Booth ‘Jh.s;) 

EXHIBIT:  Masthead  International  has  served  the  newspaper  industry  with 
mechanical  and  electrical  services  tor  more  than  30  years.  Senrices 
include  turnkey  installations,  relocations  and  reconfigurations,  rebuilding 
,  1  of  equipment,  drive  upgrades,  AC  repowers,  and  engineering  services. 
Phoenix,  Ariz. 

!  (602)  323-0490;  Fax:  (602)  323-5633 

.McCi.ii.r.'di.sicn.YU.IANCK  Booth  IHt7 

EXHIBIT:  McClier/designAlliance  will  highlight  consulting,  end-to-end 
,  process  analysis,  equipment  selection,  and  design/build  services  as 
I  well  as  such  recent  projects  as  the  California  Community  News'  inserting 
I  facility;  the  Bucks  County  (Pa.)  Courier  Times'  production  facility;  The 

\  Tuscaloosa  (Ala.)  News'  office  and  production  facility;  and  The  Knoxville 

(Tenn.)  News -Sentinel's  office  and  production  facility 
Denver,  Colo. 

(303)  228-3050:  Fax:  (303)  228-3001 
Web  site:  http://www.da-consultingcom 

1  Mm  tivkIm.  Booth  khk) 

EXHIBIT:  Mactive  provides  fully  integrated  advertising  systems  for  the 
I  publishing  industry,  serving  small  to  large  newspapers  as  well  as 
i  i  magazines.  Mactive  will  be  showing  its  AdBase  system,  highlighting 

I  components  for  Internet  and  remote  order  entry.  WebBase  allows  24/7 

I  Web-based  order  entry  for  Internet  and  print  publishing.  Newly  introduced, 

■ ;  AdLink  is  used  for  ad  management,  tracking  and  jacketing,  and  PageLink 
provides  an  interface  to  place  and  preview  ads  using  any  Quark-based 
I  pagination  system. 

Melbourne,  Fla. 

(321)  254-5559:  Fax:  (321)  254-4392 
Web  site:  http://www.mactiveinc.com 

!  MAN  Rot  AM)  Booth  2601 

EXHIBIT:  MAN  Roland  is  a  worldwide  market  leader  in  web  printing  press 
technology.  (Every  third  newspaper  produced  worldwide  is  printed  on  a 
MAN  Roland  press.)  MAN  Roland  will  highlight  DicoWeb.  the  plateless, 

,  i  variable  format,  digital  web  printing  system,  and  TSC  —  24-hour  global 
I  technical-support  centers, 

Westmont,  III. 

(630)  920-2000:  Fax:  (630)  920-2013 
Web  site:  http://www.manroland.com 


PO  2002:  PRO  FI 


M AN.Miixr.  Eni  roR  Inc.  Booth  601  | 

EXHIBIT:  MEI  develops  and  integrates  software  to  manage  work  flow  for 
publishers.  MEI  will  demonstrate  Integrated  tools  from  display  and 
classified  ad  booking  to  ad  production  tracking  to  press-defined  color 
positioning  to  Issue  dummying  to  pagination,  all  the  way  through  to  press  j 
configuration  and  setup.  i 

Jenkinlown,  Pa. 

!  (215)  886-5662:  Fax:  (215)  886-5681 
Web  site:  http://www.maned.com  I 

I  Mkdia  Command  BiMith  i.'SOB  j 

i  EXHIBIT:  Media  Command  will  introduce  the  next  generation  of  its 
advertising,  circulation,  and  marketing  database  solutions  at  the  first 
:  Nexpo  since  Media  Command  was  launched  following  the  acquisition  of 
Geac  Publishing  Systems  last  August. 

Tampa,  Fla. 

(813)  739-1700; Fax;  (813)  739-1710 

Web  site:  http://www.mediacommand.com  j 

,  Ml  1)1A  MARkt-  liNf.  iNr .  Bi«ilh2  t1  ! 

\  EXHIBIT:  Media  Marketing  will  feature  ImMEDIAte.  which  provides  | 

automated  advertising  sales  presentation  generation,  management, 
and  media  planning  for  advertising  salespeople.  ImMEDIAte  enables 
marketing  staff  to  capture  "best  practices"  expertise  and  provide 
appropriate  "stories "  analysis  and  proposals  via  a  simple  software 
interface.  Media  Marketing  provides  marketing  services  and  training. 

Boulder,  Colo. 

;  (303)  440-7855:  Fax:  (303)  440-8035 
Web  site:  http://www.immediatesfa.com 

Mix; in  .Sasikms  Bonlh  1672 

EXHIBIT:  Megtec  Systems  is  the  world's  largest  independent  supplier  of 
splicers/pasters  for  the  newspaper,  insert,  and  commercial  printing 
;  industries.  Megtec  recently  acquired  the  Enkel/AMAL  product  line  of  high- 
1  performance  pasters  and  can  offer  a  complete  range  of  roll  and  paper 
handling  products.  Complete  heat-set  packages  are  also  available. 

De  Pere,  Wis. 

(920)  337-1479;  Fax: (920)  337-1757 
Web  site:  http://www.megtec.com 

]  Miri.inOnk  lN( .  Booth. 129 

EXHIBIT:  MerlinOne  will  showcase  its  E-Sheets  electronic  tear  sheets,  a 
PDF-based  service  built  on  field-tested  database  technology.  MerlinOne 
also  will  show  the  new  4. 1  release  of  the  Merlin  Visual  Asset  Management 
System,  with  applications  such  as  a  picture  desk,  photo  archive,  full-page 
archive,  and  visual-asset  work-flow  management  solution.  i 

Quincy,  Mass. 

:  (617)  328-6645: Fax:  (617)  328-9845 
I  Web  site:  http://www.merlinone.com 

j  Ml  ISO  Papi-R  .\G.  Roi  1  Handi.IM,  Booth. 1121 

EXHIBIT:  Metso  Roll  Handling  (formerly  Von  Roll/Valmet)  manufactures 
customized  systems  for  storing,  transporting  and  loading  paper  rolls. 

Efficient  conveyor  systems  have  been  developed  to  feed  rolls  from  the 
loading  dock  to  paper  storage  and  loading  into  the  printing  press. 

Mechanized,  motorized,  or  fully  automatic  systems  can  be  offered. 

York,  Pa. 

.  (717)  845-4807;  Fax;  (717)  845-8825 

!  MGl  INI'KRNAIIONAI  iNt  .  Booth  i;!;!.'! 

EXHIBIT:  Information  on  pressroom  process  controls  and  pollution 
controls  will  be  presented,  including  fire-safe  dust  collection  for  slitters 
:  and  folders;  flexo  ink  management,  reclamation,  and  bio  control;  and 
I  fountain-solution  and  water  controls. 

Rockville,  Md. 

'  (301)  881-4242;  Fax:  (301)  881-7121  : 

I  Mk  ri)  iNk.sCORP.  Boot))  168  1 

i  Schaumburg,  III. 

(847)  944-2953;  Fax:  (847)  944-2971  i 

Web  site:  http://www.microinks.com  j 

j  MK  RDSv.STEMS  Sl’IX  lAI.IS'l.N  Im  .  Bllllth  F.'ll  ■ 

I  EXHIBIT:  MSSI  provides  an  array  of  software  products  for  newspapers' 
i  business  offices  and  the  advertising  and  circulation  departments.  These 
I  consistof  10  software  modules,  which  work  together  as  a  master  i 

business  system,  including  modules  for  circulation  control,  advertiser  | 
billing  and  accounts  receivable,  ad  production  manifest,  transient 
classified  billing  and  accounts  receivable,  newsprint  inventoiy,  general 
ledger,  accounts  payable,  and  payroll. 

Millbrook,  N.Y 

(845)  677-6150: Fax:  (845)  677-6620 

:  Web  site:  http://www.MSSI-So(tware.com  | 

Mid-.Vmkrica  Graphics  In(  .  Booth  17;{F  I 

EXHIBIT:  Exhibiting  the  latest  in  servo-driven  technology  (or  portable  feed-  j 
Ing,  tabbing,  note  application,  and  pressure- sensitive  labeling.  Also  pro-  i 
moting  Muller-Martini  inserters  and  upgrades,  as  well  as  stackers, 
i  strappers,  conveyor  systems,  and  stitcher  trimmers. 

Harrisonville,  Mo. 

(800)  356-4886;  Fax:  (816)  887-2762 

j  Web  site:  http://www.midamericagraphics.com  | 

j  Mindset  SonAV.ARE  Inc.  Booth  606  j 

EXHIBIT:  Mindset  Software  will  introduce  PagePreview,  making  its  debut  | 
I  as  a  Web-based  solution  combining  page  tracking,  proofing,  and  preflight¬ 
ing.  SCPIl,  Mindset's  pagination  software,  will  also  be  featured  and  I 
'  demonstrated. 

'  Sacramento.  Calif. 

(916)  446-8000;  Fax:  (916)  446-9009 


1.  E  S 


Web  site:  http://www.mindsetsoft.com  I 

Modi  edSv.stems  Booth  .'SOI  j 

EXHIBIT:  Modulo  Systems  provides  open  solutions  that  streamline,  I 

automate,  and  enhance  publishing  processes.  QPS,  Modulo's  flagship 
editorial  work-flow  product,  is  used  by  more  than  800  leading  newspaper.  I 
magazine,  and  corporate  publishers  worldwide.  Modulo  recently  intro-  j 
duced  QPSstudio  and  an  advertising-production-system  gadget.  Modulo  is  | 
a  global  distributor  of  QuarkXPress.  QuarkWrapture,  and  Font  Reserve.  I 
Cambridge.  Mass.  | 

(617)  234-4414;  Fax:(617)  234-4481 

Web  site:  http://www.modulosystems.cam  \ 

Monoiat'E.  Sv,srE.M.s  Inc .  Boiil h  .N.’i;!  ; 

Web  Site:  http://www.monosys.com  I 

Morcor  Soi  i  TioNs  Inc  .  BdoiIimdo 

Napanee,  Ontario 

(613)  354-2912;  Fax:  (613)  354-0138  j 

Web  Site:  http://www.morcor.com,  http://www.xpance.com 

Moiion.Sv.siem.s  Booth  202.'{  i 

Tempe,  Ariz. 

(480)  317-6500; Fax:  (480)  317-6510 

Web  site:  http://www.motion-systems.com  i 

Motoroia  Inc  .  Booth  l6r)8  I 

EXHIBIT:  Motorola,  a  provider  of  integrated  communications  and  I 

embedded  electronic  solutions,  will  showcase  its  iDEN  handsets,  which 
combine  the  capabilities  of  a  digital  wireless  phone  with  “always  on"  I 

Internet  access.  J2ME  technology,  text  pager,  and  two-way  radio. 

Plantation,  Fla. 

(954)  723-5000; Fax:  (954)  723-6177  ! 

Web  Site:  http://www.motorola.com/iden  I 

Ml  i.it.Vd  Bcioih  e;!7  1 

Peoria,  III. 

(309)  690-5304;  Fax;  (309)  693-1648 
Web  site:  http://www.adbuilder.com 

Ne.A.SI-WeBER  IMERNVMONAI.  Bodlh  1012 

Northridge,  Calif. 

(818)  895-6900; Fax:  (818)  830-0889  : 

Web  site:  http;//www.nwintl.com  ' 

NHI..\  Terne.s  Rec. inter  Grch  p  Boolh  222 1 

EXHIBIT:  NELA  Ternes  will  display  its  flagship  VCP  punch/bending  system 
with  bar-code  reader,  multiple  plate  stacking,  and  inkjet  printing  along 
with  other  products;  VPI-N  for  solving  register  problems;  Closed-Loop 
System  for  in-line  plate  quality  inspection;  IIAO  stand-alone  plate  bender, 
and  Service  Wizard  for  remote  diagnosis/servicing. 

St.  Paul,  Minn.  I 

(651)  407-4800;  Fax;  (651)  407-4801  j 

Web  site:  http://www.nelaternes.com  I 

i 

Nl  l-l  INX  I’l  Rl  INMINl.Sol.l HONS  Blllllh  1  l.'t  1 

EXHIBIT:  Net-linx  will  feature  nxAdvertising.  the  industry  's  first  J2EE-  ; 

based  advertising  solution  with  integrated  accounts/receivables  and  ' 

customer  relationship  management;  Insiight  content  management  using  | 

either  or  both  QuarkXPress  and  Adobe  InDesign  page-design  software; 
and  Alps  Classified  pagination  software. 

Sacramento.  Calif.  i 

(916)  830-2400;  Fax:  (916)  830-2413  ! 

Web  Site:  http://www.net-linx.com 

Nl  wsEnt.in  Isr .  BnolhOOl 

EXHIBIT:  NewsEngin  offers  an  open-source  editorial  system  that's 
designed  to  work  on  Windows  and  Macintosh  computers,  with  j 

bidirectional  pagination  functionality.  NewsEngin  also  provides  i 

stand-alone  modules  that  capture  and  distribute  wire  stories;  track 
photos,  graphics,  and  stories;  automatically  Web-publish;  and  import 
and  export  content  in  a  variety  of  formats. 

Narbeth,  Pa. 

(636) 537-8548; Fax:  (636)  532-9408 
Web  site:  http://www.newsengin.com 

News-Nei  BixitliBdl 

EXHIBIT:  AdWorks  Ad  Management  System  AdWorks  is  an  ad-manage- 
ment  system  (or  display  and  classified  that  is  suitable  for  both  daily  and  i 
weekly  newspapers.  The  system  has  the  most  powerful  WYSIWYG  capabil-  ' 
dies  available;  complete  invoicing  and  accounts  receivables  management;  | 
user-to-user  and  user-to-client  messaging;  and  sales  analysis  tools.  ' 

AdWorks  is  fully  cross-platform,  running  identically  on  Macintosh  or 
Windows.  The  system  is  flexible,  modular,  and  scalable,  offering  the  ability  j 
to  buy  ads  over  the  Web  and  book  remotely  from  hand-held  devices  in  the 
field.  AdWorks  was  designed  and  built  from  the  ground  up  to  be  fully 
integrated  with  MEI  s  complete  line  of  pagination  solutions. 

Oakville,  Ontario 

(905)  844-0524;  Fax;  (905)  844-0093 
Web  Site;  http://www.news-net.ca 

Newspapers  4c  Te(.tinoi,<x;\  Bonth  1612 

EXHIBIT:  Newspapers,  Technology  is  a  monthly  publication  aimed  at 
newspaper  department  managers  and  publishers  who  are  involved  in 
applying  and  integrating  technology  in  their  papers.  The  publication  pro¬ 
vides  news  and  information  on  the  latest  technology  as  well  as  where  and  i 
how  it  is  being  used  within  the  newspaper  marketplace.  i 

Denver.  Colo. 

(303) 575-9595; Fax:  (303)  575-9555 
Web  site:  http://www.newsan(ltech.com 
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Quickly  find  and  select  photos 


Digital  (ollfctions  is  a  powerful 
and  flexible  solution  for  multimedia 
information  management.  It  is 
technology  that  automates  the 
organization  of  all  your  information, 
and  provides  on-demand  accessibility 
whenever  and  wherever  you  need  It. 


www.DigitaKollections.biz 


Nkwstec'Inc.  Bootri2419 

EXHIBIT:  Newstec,  a  leading  provider  of  remanufactured  inserters  and 
Newscom  Inserter  controls,  will  display  a  remanufactured  GMA  SLS-1000 
and  demonstrate  the  Newscom  inserter  control  system. 

South  Walpole,  Mass. 

(508)  850-7945;  Fax:  (508)  850-7951 
Web  site:  http://www.newstec.com 

NeWSViF.W  Soi.lTlONS  Booth  1766 

EXHIBIT:  NewsView  will  be  showcasing  e-commerce  products,  SIgnUp  and 
GateKeeper,  that  help  papers  turn  existing  assets  into  cash  generators. 

Also  displayed  will  be  WebBuilder.  a  tool  recently  used  by  The  Salt  Lake 

Tribune's  Web  site  to  publish  its  Winter  Olympics  coverage.  Planned,  too, 

is  a  preview  of  NewsView 's  updated  PhotoView  photo-archiving  software. 

Salt  Lake  City,  Utah 

(800) 897-3271; Fax;  (801)  257-8818 

Web  site:  http://www.newsviewsolutions.com 

Oi.ivii  SoKiWARK  Booth  ,707 

EXHIBIT:  Olive  Software's  ActivePaper  Daily  bridges  the  gap  between  the 
print  and  online  worlds.  It  puts  the  print  edition  on  the  Web  automatically, 
m  the  original  layout,  without  bulky  PDFs.  It  allows  for  an  increase  in 
profits  through  upsells  from  display  ads.  inserts,  and  special  sections. 
Denver,  Colo. 

(720)  747-1220;  Fax:  (720)  747-1217 
Web  Site:  http://www.olivesoftware.com 

OnkVision  Inc'.  Booth  347 

EXHIBIT:  OneVision  develops  automated  and  manual  tools  for  PS,  EPS, 
and  PDF  data  in  newspaper  work  flows.  The  OneVision  suite  provides  total 
control  over  incoming  data,  checking  and  repairing  common  problems 
(missing  fonts,  RGB/LAB  colors,  low-res  images,  hairlines,  etc.),  and  tools 
for  last-minute  corrections  in  time-sensitive  production  environments. 
Jersey  City.  N.J. 

(201)  938-0500,  Fax:  (201)  938-0250 
Web  site:  http://www.onevision.com 

OPENRAiii-S  Ina  .  Booth  ,323 

Westford.  Mass. 

(978)  392-0640;  Fax:  (978)  392-3457 
Web  site:  http://www.openpages.com 

OvALSTRAPPlNr;  Booth  28.37 

EXHIBIT:  Ovalstrapping's  Strapmaster  features  servo-drive  technology, 
increased  production  speeds  of  up  to  45  packages  per  minute,  limited 
maintenance  requirements,  and  user-friendly  operation. 

Fort  Payne.  Ala. 

(256)  845-1914;  Fax:  (256)  845-1493 


I  Web  site:  http://www.ovalstrapping.com 

Oxy-Drv  Corp.  Booth  295.3 

EXHIBIT:  Easy  access  within  a  newspaper's  press  for  changing  plates  and 
I  blankets  distinguishes  Oxy-dry 's  Cylinder  Select  Automatic  Blanket 
Washer  System.  The  user-friendly  system  boasts  a  "one-touch"  start  but- 
I  ton  that  automabcally  and  intelligently  engages  the  blanket  washer  units. 
Itasca.  III. 

(630)  773-3737;  Fax:  (630)  773-6630 
Web  site:  http://www.oxydry.com 

!  PerkinF.i.mkr  OpiOEi.hc TROMCs  Booth  2.373 

j  EXHIBIT:  The  ProForm  Metro  is  an  automatic  UV  CTP  system  that 
seamlessly  integrates  into  any  paginated  printing  environment.  Imaging 
I  250  plates  per  hour,  this  system  supports  demanding  metro  newspaper 
'  plate  producbon  requirements. 

'  Azusa,  Calif. 

(626)  815-3132;  Fax:  (626)  815-3131 
;  Web  Site:  http://www.perkinelmer.com/opto 

I  PERREnAGR.APHir,sC()RP.  Booth  T'B.Y 

i  EXHIBIT:  Perretta  Is  a  manufacturer  specializing  in  process-control  tools: 
i  Remote  Ink  Control  with  individual  sliding  segmented  blades  for  new  and 
i  existing  presses,  CIP3  based  Digital  Preset,  plate  scanning  closed-loop 
i  color  controls  and  color-to-color  register-control  systems  Its  new  P2200N 
console  features  "page  layout "  screens  for  newspapers. 

Poughkeepsie.  N.Y 

I  (800)  537-0550;  Fax;(845)  454-7507 
!  Web  site;  http://www.perretta.com 

Pl.t  >ri  REF  Co.  Bridth  1886 

I  EXHIBIT:  Plumtree  will  feature  the  QTMS  Copycounter  3  infrared  sensor  for 
'  counting  print  product  in  stackers  and  on  conveyors,  used  with  totalizers. 

Savannah.  Ga. 

(912)  354-0045:  Fax:  (912)  354-1375 
Web  site:  http://www.plumtreecompany.com 

Poi  KADOIsSOFIAVARE  Booth  1759 

(514)  595-6866; Fax:  (514)  595-6012 
Web  site:  http://www.polkadots.ca 

I  Pon(;r.vs.s  Newspaper  SvsTEMS  Booth  .559 

EXHIBIT:  Pongrass  is  showing  its  complete  advertising  system,  including 
I  display  and  classified  booking,  ad  layout,  classified  pagination.  Bondi 
'  OuarkXtension  tor  display  ad  makeup,  and  LoadX  for  editorial  ad 
placement.  New  is  Juggler  2  ad-tracking  software,  which  now  supports 
MultlAd  Creator,  Illustrator.  Freehand,  and  Quark. 

Bondi  Junction.  Australia 


61-2-9369  3111;  Fax:  61-2-9369  3703 
Web  site:  http;//www.pongrass.com.au 

Ppi  .Media  US  iNf.  Booth  2731 

EXHIBIT:  A  partner  of  MAN  Roland,  ppi  is  a  market  leader  In  end-to-end 
newspaper  manufacturing  software.  Ppi's  work-flow  software  streamlines 
and  tracks  daily  producbon  from  ad  order  entry  through  pre-press  to  press 
to  distribubon.  integrabng  with  a  newspaper's  existing  systems. 

Westmont  III. 

(630)  499-5554;  Fax:  (630)  499-5556 
Web  site;  http://wwwippimedia-us.com 

Prei  isiON  Prf.vsrikim  Prodi ATS  Ini .  Booth  81 1 

Harrisonville,  Mo. 

(816)  887-5831;  Fax:  (816)  887-5834 
Web  site;  http://wwwprecisionpressroom.com 

Pre-sseine  Ser\  h  ks  Inc.  Booth  4-.38 

EXHIBIT:  Specializing  in  doublewidth  newspaper  presses.  Pressline  offers 
mechanical  and  electrical  press  rebuilding  and  repair,  including  rebuilding 
units,  folders,  and  RTPs.  A  leader  in  50-inch  web  reducbons,  ftessline's 
newest  entry  In  the  newspaper  market  is  its  parts  and  engineenng  servic¬ 
es,  supplying  parts  and  engineering  for  double-  and  singlewidth  presses. 
St  Louis,  Mo. 

(314)  533-0080;  Fax:  (314)  531-6944 
Web  site:  http://www.press  lineservices.com 

Pres.sr<m)M  Cee-ANER-s  Inc.  Booth  3147 

EXHIBIT:  Pressroom  Cleaners  offers  specialized  lanitorial  services 
exclusively  for  the  newspaper  industry.  Including  the  cleaning  of  presses 
as  well  as  prinbng  facilibes.  as  well  as  complete  redecorating  services 
Omaha,  Neb. 

(800)  657-2110;  Fax:  (402)  597-8765 
Web  site:  http://wwwpressroomcleaners.com 

Pres,sTex  h  CovrRoi.s  Im  .  Booth  1(159 

EXHIBIT:  PressTech's  Autobon  2800  provides  color,  folder,  and  fan-out 
conbol  In  one  system,  offering  substanbal  waste  savinp  and  quality 
improvement  to  small-scale  newspaper  presses  and  to  complex  large- 
scale  multi-tower/mulh-tolder  installabons. 

Herts,  England 

(44)  01442-236655;  Fax:  (44)  01442  238621 
Web  site:  http://www.presstech.com 

Prim  H.ai.i  E)nterprisls  Inc.  BtMith  1600 

EXHIBIT:  Prim  Hall's  FSI  Packaging  System  provides  the  solution  for 
growing  insert  demands.  Prim  Hall  offers  collators,  calipers,  hopper 
loaders,  polywrappers,  stackers,  sbappers.  conveyors,  and  palletizers. 
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Plattsburth,  N.Y 

(518)  561-7408;  Fax:  (518)  563-1472 
Web  site:  http://www.prinihall.coin 

Thk  Printeks  Hoi  sk  Lti>.  Boolli  V.i'l'l 

EXHIBIT:  The  Printers  House  manufactures  offset  web  presses:  four-high 
towers,  three-color  units,  complete  press  lines,  with  speeds  of  16,000  to 
45,000  cph  and  cutoffs  from  20  to  22V4  inches. 

New  Delhi,  India 

91-11-331-3071:  Fax:  91-11-331-0490 
Web  site:  http://www.tphorient.com 

Pkintim;  PKKS.S  Si  Kvicrs  Booth  1.12T 

Internationa!. 

EXHIBIT:  PPSI  will  be  displaying  an  M-80  shaftless  unit.  18  of  which  are 
being  installed  at  the  New  York  Dally  News,  and  its  digital  inkers,  fan-out 
roller  system,  and  replacement  cylinder  for  refurbishing  existing  presses. 

Preston,  England 

(44)  1772  797050:  Fax:  (44)  1772  652300 


Web  site:  hltp://www.ppsi.co.uk 

ProIm.aoe  Americ.s  Int  .  BiHHh  1159 

EXHIBIT:  Prolmage’s  NewsWay  solubon  uses  a  standard  Web  browser 
and  PC  hardware  to  manage  work  flow,  including  imposition,  job  planning, 
network  work-flow  management,  output  management,  resource 
scheduling,  and  production  tracking. 

Princeton,  N.J. 

(609)587-5222  or  (631)206-1410;  Fax:  (609)587-0738 
Web  site:  http://www.newsway.com 

Prot  EC  S.A.  Biioth  7fi5 

Madrid,  Spain 

(011)  3491-573-0808: Fax:  (011)  3491-573-4409 
Web  site:  http://www.proiec.es 

Pi  Bi.isHiNG  Bi  siNiTis  Saste;ms  Ini'.  Booth  1231 

EXHIBIT:  PBS  provides  business-system  solutions  —  for  circulation, 
display  advertising,  Internet  customer  service,  graphical  business 
analysis,  accounting,  and  human  resources  —  to  identify  revenue 


Need  Color? 


We  remanufacture  to  suit  your 
needs.  Choose  from  2-highs, 
3-highs  or  4-highs  with  the 
following  options: 

•  Drop  down  fountains  with 
ratchets  -  keys  or  levers 

•  Operator  or  gear  side  RCR 

•  Pneumatics 

•  Motorized  comps 

•  Motorized  sidelay  and 
Circumferential 


See  Us  At 
NEXPO 
Booth  #2252 


INLAND 


Newspaper  Machinery  Corporation 
PO  Box  15999,  Lenexa,  KS  66285 
1-800-255-6746  •  Fax  (913)  492-6217 


Titan 

THE  NEXT  ROUND  OF  INSERTERS. 


•  ii*! 


Booth 
#2913  at 
NEXPO 


K&M 


Leaders  in  Rotary  Inserting  Technology 
800-828-0242  www.kmnewspaper.com 
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opportunities  and  analyze  business  trends. 

Barrington,  III. 

(847)  381-9950:  Fax:  (847)  381-1339 
Web  site:  http://www.pbs.com 

Q n  Booth  22 16 

EXHIBIT:  QTI  makes  control  systems  for  the  newspaper  and  commercial 
web  offset  printing  industries.  Known  for  its  register  guidance  systems, 
QTTs  latest  innovation  is  the  RGS  Vector,  the  fastest  register  control 
system  on  the  market.  QTI  also  will  show  the  Register  Guidance  System 
V  Series  N.  Ribbon  Control  System  4000,  and  Color  Control  System 
Sussex,  Wis. 

(414)  566-7500:  Fax:  (414)  566-9670 
Web  site:  http://www.qtiworld.com 

QuckWireLabs  Booth  S59 

EXHIBIT:  QuickWire  Labs  will  demonstrate  QuickWire,  a  wire-capture 
software  package  that  puts  wire-service  news  on  the  newsroom  desktop, 
and  QuickTrac,  an  ad  production  and  tracking  software  suite  with 
innovative  Web  proofing  and  Web-based  tear-sheet  delivery  tools. 
Hamilton,  Ontario 

(905)  526-3217:  Fax:  (905)  526-4616 
Web  site:  http;//www.quickwire.com 

Ql  lPl’  Sy.st  EM.s  Booth  2123 

EXHIBIT:  Quipp  Systems  designs,  manufactures,  and  installs  material¬ 
handling  systems  to  facilitate  the  automated  bundling  and  movement  of 
newspapers  from  the  printing  press  to  the  delivery  truck.  Products  include 
conveyors,  stackers,  bottomwrappers,  floor  equipment,  palletizers,  cart 
loaders,  and  computer-based  controls  systems. 

Miami.  Fla. 

(305)  623-8700;  Fax:  (305)  623-0980 
Web  site:  http://www.quipp.com 

Reed  Brennan  Media  AssiK  iATiis  Booth  HO 

EXHIBIT:  RBMA  services  include  pagination  of  black-and-white  and  color 
comics  pages  and  custom  editing  of  features  sections.  RBMA  also  pro¬ 
vides  GIF  files  of  color  comics  for  online  use,  all  delivered  electronically. 

Orlando,  Fla. 

(407)  894-7300;  Fax:  (407)  894-7900 
Web  site:  http://www.rbma.com 

Rietier  Printing  Ink  Co.  Ltd.  Boolh  1371 

EXHIBIT:  Rieger,  serving  the  printing  industry  for  more  than  50  years, 
makes  high-quality  flexo  petroleum-  and  vegetable-oil-based  printing  ink. 
Concord,  Ontario 

(905)  660-6446:  Fax:  (905)  660-5766 

Rikkwit.eAitom.vhon  Booth  1318 

EXHIBIT:  Complete  automahon  leader  Rockwell  Automation  will 
showcase  its  Allen-Bradley  PrIntLogix  press  control  system,  along  with 
the  Allen-Bradley  PowerFlex  700S  AC  drive  for  electronic  line-shaft 
applications. 

Milwaukee,  Wis. 

(414)  382-2000 

Web  site:  http://www.rockwellautomation.com 
S.A.MI  E1,  SrR.VPFENG  Si  SIEM.S  Booth  1917 

EXHIBIT:  Samuel  will  introduce  three  pieces  of  equipment:  the  NT-440,  a 
high-speed  tyer;  the  IL-4400,  a  high-speed  in-line  cross-tyer;  and  the 
new  Prism  Jet  Pack  high-resolution  Inkjet  system  for  wrap  machines.  It 
also  will  show  its  MK  6  Bottom  Wrap  machines  and  P4000  Ring  Turner. 
Woodridge,  III. 

(800)  323-4424:  Fax:  (800)  446-5253 
Web  site:  http://www.samuelnews.com 

SAP  Booth  908 

EXHIBIT:  SAP  will  be  showcasing  the  mySAP  Media  Solution,  an  integrated 
software  system  including  ad  management,  circulation  management, 
financials,  controlling,  purchasing,  human  resources,  and  CRM. 

Newtown  Square,  Pa. 

(610)  661-1000,  (404)  943-2348;  Fax  (404)  943-2950 
Web  site:  http://www.sap.com/media 

Sa-XoTexti  Inc.  Booth  2111 

EXHIBIT:  SaxoTech  builds  solutions  enabling  media  companies  to  create, 
edit,  manage,  and  publish  news  content  in  a  variety  of  printed  and 
electronic  formats.  Its  products  include  the  SaxoPress  Publishing  System, 
a  suite  of  cross-platform  tools  for  newspaper  production,  and  the  Publicus 
Online  Publishing  System,  an  automated  Internet  publishing  solution. 
Rockville,  Md. 

(301)  294-1761;  Fax:  (301)  294-1761 
Web  site:  http://www.$axotech.com 

SiTTiiX  DiiriTAL  Printing  Booth  3022 

EXHIBIT:  Scitex  Digital  Printing,  a  manufacturer  of  ultra-high-speed 
inkjet  printers,  will  provide  a  static  display  of  its  5120  printhead, 
simulating  an  addressing  application,  as  well  as  samples  of  its 
personalized,  full-process-color  newspaper  capabilities. 

Dayton,  Ohio 

(937)  259-3000;  Fax:  (937)  259-3385 
Web  site:  http://www.scitexdpi.com 

SiGNODE  iNDC.sTRi  Pack,vging  Svstem.s  Booth  1359 
EXHIBIT:  Signode  will  introduce  the  LB-Newspaper  automatic  strapping 
machine,  delivering  the  fastest  feeding,  take-up  speed,  and  cycle  time  in 
the  Industry,  strapping  up  to  40  bundles  per  minute.  It  features  two-step 
loading,  one-button  control,  and  an  out-of-strap  detector. 

Glenview,  III. 

(888)  847-2744  Fax:  (847)  657-7676 
Web  site:  http://www.signode.com 

SiTMA  U.S.A.  Inc,  Booth  2413 

EXHIBIT:  Sitma  provides  technologically  advanced  polywrapping  and 
shrink-wrapping  systems  for  a  wide  variety  of  markets.  It  will  be 
demonstrating  a  large-format  feeder  capable  of  handling  pre-inserted 
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packages  up  to  two  inches  thick.  System  drawings  also  will  be  on  display. 
St  Paul.  Minn. 

I  (651)  222-2324;  Fax;  (651)  222-4652 
Web  site:  http://www.sitnia.com 

Smii  II  RPM  CoRP.  Booth  i;{65 

EXHIBIT;  Smith  will  show  SpeedClean  automated  blanket  cleaners, 
TouchStar  pulsed  spray  dampeners,  and  fluid-management  systems  by 
Pressroom  Product.  SpeedClean  cleans  all  blankets  on  a  press  simul¬ 
taneously  in  less  than  a  minute,  uses  less  than  four  ounces  of  wash  per 
cylinder,  and  uses  the  web  for  residue  removal,  eliminabng  waste  disposal. 
Overland  Park,  Kan. 

(913)  868-0695;  Fax:  (913)  888-0699 
Web  site:  http://www.smithrpm.com 

Thp;  Sop'tW.ARIC  CONSTRl'lTIO.N  C(>.  Booth  not 

EXHIBIT;  see  develops  and  markets  the  high-performance,  SQL-based 
MediaServer  archive  and  work-flow  database  system.  MediaSeiver 
provides  cross-platform  access  to  multimedia  objects  from  either 
MediaGrid  or  Web  browser  clients  and  incorporates  Verity  full-text  search. 
Alpharetta,  Ga. 

(770)  205-5756;  Fax:  (770)  205-5880 
Web  site:  http://www.swcc.com 

Soi'i'WARF.  Consi  i.tim;  Servicp:s  Booth  821 

EXHIBIT:  SCS  has  new  editorial  and  news  pagination  from  Scoop  — 
popular  in  Europe  and  installed  in  the  United  States  by  SCS:  Fotoware  for 
digital  editorial  tpaphics  asset  management;  a  unified  advertising  system 
with  AdMAX  retail  and  classified  order  entry  (now  Web-enabled); 
accounting  and  sales  support  with  SCS/ClassPag;  Layout-8000,  and 
SCS/Track,  now  configured  for  Linux. 

Nazareth,  Pa. 

(610)  746-7700;  Fax:  (610)  746-7900 
Web  site:  http://www.newspapersystems.com 

S<)l>A  Web  USA  Inc.  Booth  22,52 

EXHIBIT:  Solna  Web  will  exhibit  its  full  line  of  vertical  and  horizontal 
presses  for  newspaper  and  commercial  prinbng.  The  new  Solna  0400  will 
make  its  formal  debut  at  Nexpo  2002. 

Lenexs,  Kan. 

Web  site:  http;//www.$olnaweb.com 

S()N(K  ()  Booth  2920 

EXHIBIT:  Sonoco  will  feature  its  Ultra  CPC-B  cores,  repulpable  roll  wrap, 
core  plugs,  metal  ends,  headers,  and  core-cutting  equipment. 

Hartsville,  S.C. 

(843)  383-7509;  Fax;  (843)  383-7222 
Web  site:  http://www.sonoco.com 

St.vr*Kea  Soprw.ARE  Booth  .'{•H 

EXHIBIT:  The  Presstimator  software  program  is  a  complete  quote  manager 
for  the  web  press  printshop,  prompting  Ote  user  for  detailed  job  specs  in  a 
stepwise.  Q-and-A,  user-friendly  interface  to  create  reliable  esbmates. 

Brea,  Calif. 

(714)  255-1685;  Fax;  (240)  201-1320 
Web  site:  http://www.presstimator.com 

StoRERooM  Soi.niONS  Inc.  Booth 

EXHIBIT:  StoreRoom  Solubons  provides  procurement  and  inventory 
management  services  for  maintenance,  repair  parts,  and  operating 
supplies  (MRO).  It  uses  one  commerce  platform  to  procure  and  manage 
the  MRO  inventory  at  significantly  reduced  cost. 

Conshohocken,  Pa. 

(610)  940-3800  Fax:  (610)  940-4414 
Web  site;  http://www.$toreroomsoltttions.com 


(630)  739-9600;  Fax;  (630)  739-9327 
Web  site:  http://www.u$ten$or.com 

Ter,a  U.S.  Inc.  BtH>th  1901 

EXHIBIT:  Tera  will  feature  its  GN3  Publishing  System,  used  by  almost  200 
newspapers  worldwide,  which  handles  mulbple  media.  Tark.  Tera's 
archiving  system,  integrates  with  GN3  and  other  third-party  systems. 

Bedford  Place.  N.H. 

(603)  497-4235;  Fax:  (603)  497-4236 

3M  INIICSTRLAI,  T.ape  .\.nd  Spkciai.iie.s  Booth  261;5 
EXHIBIT:  3M  is  showing  two  new  products:  9993  Straight  Across  Flying 
Splice  Tape  and  the  Automatic  Flying  Splice  Prep  Stahon. 

St  Paul,  Minn. 

(651)  736-4807;  Fax;  (651)  737-6044 
Web  site:  http://www.3m.com/industrialtape 

TKS  Booth  19.'il 

EXHIBIT:  TKS  will  show  its  ColorTop  7000,  an  85.000-pph  doublewide 
press,  and  ColorTop  3100,  a  two-page-wide,  one-around  singlewide 
press.  Also  being  exhibited  is  its  new-generabon  T-NPC  press  conbol 
system,  its  TKS  spray  bar,  and  the  Inspector  density  monitoring  device. 
Richardson,  Texas 

(972)  437-4466;  Fax;  (972)  437-5858 
Web  site:  http;//www.tksusa.com 

Tot.vi.  M.VI1.ROOM  St  ppoRi  Inc.  B<M>th  2201 

EXHIBIT:  TMSI  will  preview  the  latest  generation  of  the  Compass  Counter 
Stacker,  featuring  the  "Light  Curtain  ^fety  System."  TMSI  will  also  have 
informabon  on  its  Navigator  Mailroom  equipment,  including  overhead 
beltsbeam  conveyors,  Rollertop  conveyors,  Mattop  conveyors  of  both  bie 
straight  and  curvk  configurabons,  and  truck  loaders 
Middleburg  Heights,  Ohio 
440-239-9000  Fax:  440-239-9006 
Wob  sito:  http://www.thototalmailroom.com 

Unisys  Booth  1126 

QHIBIT:  Unisys  will  preview  new  print  and  online  media  solubons  for  edi¬ 
torial  and  adverbsing  purposes,  as  well  as  technology  solubons  from  Sun. 

Blue  Bell,  Pa. 

(800)  874-8647  Ext  678;  Fax:  (215)  986-0529 
Web  site:  bttp;//wwvtunisys.com/biz/publisbing 

US  Ink  Booth  1829 

^IBIT;  US  Ink  will  offer  Press  Doctor  2002  CDs  and  provide  informabon 
about  its  Speeba  High-Strength  and  Speeba  Max  premium  inks. 

Cartstadt  HI 

(201)  935-8666;  Fax:  (201)  933-3728 
Web  site;  bttp://www:usink.com 


Vision  Dvr.\  Soki-».\re  Booth  10.36 

EXHIBIT:  Vision  Data  will  show  more  bian  two  dozen  enhancements  to  its 
Vision  Total  Adverbsing,  which  combines  sales  and  managerial  funebons 
in  a  common  relabonal  database. 

Rensselaer,  N.Y 

(518)  434-2193:  Fax:  (518)  434-3457 
Web  site;  bttp://wwwL vdata.com 

VoNCX.Nt-n-  Booth  720 

EXHIBIT:  Vonux  is  a  technology-consulting  firm  specializing  in  custom 
e-commerce  solubons  and  as  an  applicabon  service  provider  (ASP). 

Grand  Rapids,  Mich. 

(616)  458-9800;  Fax:  (616)  458-3334 
Web  site:  http://www.vonux.net 

Web  Printing  Controis  Bimth  2669 

EXHIBIT:  Web  Prinbng  Conbols  will  display  closed-loop  color-register 
systems,  closed-loop  color-density  systems,  web  guides,  web-break 
detectors,  head  and  tail  cutoff  conbols.  and  ribbon-conbol  systems 

Lake  Barrington.  III. 

(847)  382-7970;  Fax:  (847)  382-2348 
Web  site:  http://wwwiwebprinbngcontrols.com 

We.stern  I.iTHOTEtn  Bxioth  1700 

St  Louis,  Mo. 

(636)  225-5031;  Fax:  (636)  225-1684 
Web  site;  http://www.westemlithotech.com 

WiFAC  B»M>th  1720 

EXHIBIT :  Wifag  will  present  bie  OF  370  shafbess  press,  as  at  the  Tulsa 
(Okla.)  World  Fly  Page  Changing  (PCU)  and  Page  Count  Changing  (PCU + ) 
is  available  for  nonstop  operabon.  New  is  bie  integrated  Autopaster 
Double  independent  folders,  as  at  The  Dallas  Mornmg  News,  allow  tor 
running  two  diberent  product  separately,  each  at  diberent  speeds,  even 
one  product  collect  and  the  obier  sbaight. 

Marietta,  Ga. 

(770)  850-8511;  Fax:  (770)  850-8550 
Web  site:  http://www.wi(agch 

X-Ri  I  E  Inc.  Booth  t-Ol 

EXHIBIT;  X-Rite  will  showcase  the  ATO  News  2.  Its  fast,  scanning 
densitometer  biat  can  increase  ink  mileage,  minimize  ad  rebates,  and 
improve  color  quality  Also  featured  will  be  its  latest  500-Series 
densitometers  and  X-Rite/Monaco  Color  Ensemble. 

Grandville,  Mich. 

(616) 534-7663 

Web  site:  http;//wwwLxiite.com/ga 

The  Nexpo  2002:  Profiles  listing  was  compiled  by  a  team  headed  by 
Dawn  Cullen  and  edited  by  Jamie  Santo. 


Improve  your  BOTTOM  LINE  .  .  . 

With  Vision  Data  Newspaper  Management  Systems 


•  Improve  zoned  retail  and  other  multiple-selling  opportunities 
via  today's  most  comprehensive  rating  fit  pricing  functionality. 


SPSS  Inc.  Booth  2677 

Chicago,  III. 

(800)  543-2185;  Fax:  (312)  651-3668 
Web  site:  bttp;//www.spss.com 


•  Fuiiy  integrated  Pre-print-Zoner  that  takes  order,  iinks  to 
billing,  circulation,  and  directly  to  stacker. 


St  shrink  i'ECHNouKais  LI.C  Booth  817 

Ai.  Taber  &  As.s<x  i.ArKS  Booth  l.‘}22 

EXHIBIT;  New  and  used  web  presses.  Used  inserters  and  bindery 
machines.  Goss  and  Muller-Marbni  are  AI  Taber  specialbes. 

Roswell,  Ga. 

(770) 552-1528: Fax:  (770)  552-2669 
Web  site:  http://www.altagraphics.com 

Tecii-Knerga  Co.  Booth  16.34 

EXHIBIT:  Tech-Energy  is  providing  information  pertaining  to  press 
rebuilds,  web-width  reduebons  for  double-  and  singlewidth  presses, 
conversions  of  singlewidth  quarter  folders  to  tape  drive,  and  add-on 
updates  for  Goss  Community  and  Urbanite  presses. 

Cibolo,  Texas 

(800)  847-5789;  Fax:  (210)  658-0653 
Web  site:  bttp://wwwitechenergycom 

Tecun.ama  S.A.  Booth  ;54<) 

EXHIBIT:  Technavia's  NewsMemory  publishes  and  archives  newspaper 
pages  on  the  Internet.  No  work  or  stait-up  fee  is  required. 

Barbengo,  Switzerland 
41  (0)91-9932121  Fax;  41  (0)91-9932223 
Web  site:  http://www.tecnavia.com 

Technoir-ANS  A.MERIC.A  Booth  .3021 

EXHIBIT:  Technobans  (nee  Ryco  Graphic)  will  show  silicone  applicators; 
fountain-solubon  mixers;  chillers;  and  spray-dampening,  ink-supply,  ink- 
roller-temperature-conbol,  and  dampening-solubon-recycling  systems. 
Wheeling,  III. 

847-259-3330  Fax:  847-259-3422 
Web  site:  http;//www.technotrans.com 

Te;nsor  Grocp  Inc.  Booth  201.3 

Woodridge.  III. 


•  Generate  statements  automatically  for  mail,  email,  or  fax, 
based  on  customer  preference. 

•  Home  PC  circulation  and  classiHed  entry  via  the  internet. 

•  Create  a  common  database  with  a  singie  file  per  customer  - 
Improve  credit  controls  -  Improve  sales  and  marketing. 

•  Handle  Classified,  Display  Advertising,  ISP  billing  and 
Circulation  functions  from  a  single  workstation. 


Plus ...  a  long  list  of  cutting-edge  performance-tested  features 
using  the  industry's  most  solid  accounting  logic. 

30  years  serving  newspapers-currently  supporting  over  850  pubs. 

Booth  #1036  at  Nexpo  , - 
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to  get  his  work  seen  by  the  public  so  fast. 
“Some  of  the  best  cartoons  are  the  ones 
with  the  most  immediate  and  visceral 
response  to  events,”  he  said. 

The  cartoonist  also  appreciates  the 
fast  feedback  his  visual  commentary  gets 
on  AOL  message  boards,  and  likes  the 
archives  AOL  users  can  access  to  see 
his  past  work. 

Gorrell,  who  works  out  of  his  home 
studio,  does  miss  the  atmosphere  and 
discussions  that  can  be  found  in  newspaper 
newsrooms.  He  was  a  staff  cartoonist  for 
the  old  Richmond  (Va.)  News  Leader  and 
then  the  Rich- 
mond  Times- 
Dispatch  for  15 

«  years  before 

leaving  in  1998. 

Now,  the 
Gorrell  print 
connection  is 
Creators 
Syndicate, 
which  distrib¬ 
utes  his  AOL 
cartoons  to 
more  than  50 
newspapers. 

The  cartoons 
are  exclusive  to 
AOL  for  a  day 
before  they  can 
go  elsewhere. 

Gorrell,  who 
works  at  least 
30  hours  a 
week  for  AOL,  draws  in  black  and  white, 
but  is  thinking  about  using  color. 
Eventually,  Gorrell  said,  it’s  possible  his 
cartoons  also  may  have  interactive  or 
animated  elements.  1 


Bob  Gorrell  draws  editorial  cartoons  for  America  Online  News 
that  then  get  syndicated  to  more  than  50  print  newspapers 


BY  DAVE  ASTOR 

Many  syndicated  editoriai,  cartoonists  have 
a  home  newspaper.  For  Bob  Gorrell,  it’s  the 
America  Online  News  Channel. 

Of  course,  the  AOL 
channel  isn’t  a  news¬ 
paper.  But,  just  as  his  peers  do  cartoons  for 
their  print  employers  that  then  get  syndi¬ 
cated  to  other  newspapers,  Gorrell  does 
cartoons  for  his  online  employer  that  then 
get  syndicated  to  newspapers. 

The  Richmond,  Va.-based  Gorrell  joined 

the  Dulles,  Va. -based  AOL  as  a  “contract-  possible  is 
ed  partner”  last  fall.  Weekdays  at  about  the  fact  that 
9  a.m.,  Gorrell  gets  on  a  conference  call  Gorrell  had 


PEACE 
IS  AT 
HAND... 


Yes,  Virginia  cartoonist,  Ariel  Sharon  is  no  Santa  Claus. 

gradually 

simplified  his  art  even  before  joining 
AOL.  “I  used  to  be  what  was  called  a 
‘riveter,’  putting  in  every"  little  screw  and 
nail  hole,”  he  recalled. 

Gorrell,  47,  appreciates  the  opportunity 


et  cetera 


“Everyday  Ethics”  columnist  Randy  Cohen  of 
the  New  York  Times  Syndicate  (NYTS):  The 

Good,  the  Bad  &  the  Difference:  How 
to  Tell  Right  from  Wrong  in  Everyday 
Situations. ...  Hatherleigh  Press 
^  released  Duct  Tape  Is  Not  Enough: 

^  ^  Humorous  Guide  to  Midlife,  a 

column  collection  by  Red  Green  of 
Newspaper  Enterprise  Association. 

...  lpicturebooks.com  is  offering 
three  e-book  collections  by  “Big 
Nate”  comic  creator  Lincoln  Peirce  of 
NEA:  Big  Nate  ...  Makes  A  Splash, 
Pray  for  a  Firedrill,  and  Dibs  on  This  Chair.  ... 
Motor  News  Media  introduced  the  “Choice 


Wheels  Photo  Gallery”  database  service.  Also, 
the  “Ask  Dr.  Gizmo”  column  by  Phil  Arendt  of 
MNM  (mnmedia@qwest.net)  is  now  available 
weekly.  ...  KRT  is  offering  material  from  the 
teen-oriented  Blue  Jean  Online  ....  Two 
Fortune  Small  Business  magazine  columns, 
“The  Tech  Skeptic”  and  “The  Answer  Men,” 
joined  KRT’s  weekly  workplace  package. ... 
NYTS,  which  distributes  The  Economist 
magazine  content  in  the  United  States,  is 
now  also  offering  it  in  Canada. ...  The  sales 
territory  of  London-based  Los  Angeles  Times 
Syndicate  International  Regional  Executive 
Pia  Ingberg  was  expanded  into  Central 
Europe,  Eastern  Europe,  and  Russia. 


Author  and  illustrator  Bron 
Smith  is  creating  “Health 
Capsules."  He  replaces 
Dr.  Michael  Petti  and  Jud  Hurd, 
who  did  the  United  Feature 
Syndicate  Q-and-A  cartoon  since 
it  began  in  1961. ...  Columnist 
Issac  Bailey  of  The  Sun  News, 

Myrtle  Beach,  S.C.,  joined  the 
lineup  of  Knight  Ridoer/Tribune 
Information  Services’  KRT 
South.  He  writes  about  social  issues  and 
more. ...  Doubleday  published  a  book  by 


Issac  Bailey  creates 
for  KRT  South. 
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nally/akcata  (calif.)  eye 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


7.S'  it  possible  that  so  manij  major  American  nexcs 
organizations  are  getting  this  storij  wrongs 

-  MICHAEL  GETLER,  “THE  WASHINGTON  POST,” 
DENYING  ANTI-ISRAEL  BIAS  IN  CURRENT  COVERAGE 


Hoover  cops  an  attitude  with  local  patrol  guy. 

Car  54,  where  are  you? 

Kevin  Hoover  is  enjoying  his  15  minutes  of 
fame  as  one  of  the  country's  most  celebrated 
(and  funniest)  weekly  newspaper  editor/ 
publishers,  but  he  wants  people  to  know  that 
he’s  not  about  to  abandon  the  “bizarre 
interactions”  of  life  in  Areata,  Calif.  “I  like  being 
small,”  he  told  £&P,  after  an  Associated  Press 
article  about  him  was  picked  up  last  week  by 
papers  and  spread  far  and  wide  via  the  Web. 

Hoover,  who  founded  the  roughly  3,000- 
circulation  Areata  Eye  six  years  ago,  writes  its 
“Police  Log,”  but  it’s  far  from  the  usual  “just  the 
facts,  ma’am.”  Hoover  said  he  “tries  to  convey 
true  information  while  having  a  lot  of  fun  with 

it.”  He  jokes,  he  scolds,  he  waxes 
poetic,  and  he  is  now  developing 
a  cult  following  on  the  Web 
(http;//www.arcataeye.com).  Some 
entries  from  a  recent  “Log”: 

Friday,  6:18  a.m.:  “A  man  was 
assaulted  in  what  was  described 
as  an  unprovoked  attack  at  Ninth 
and  H  streets.  A  struggle  ensued, 
falling  far  short  of  cinematic 
depictions  of  manly  conflict.” 

Sunday.  4:10  p.m.:  “Some  people 
with  a  pickup  truck  full  of  frozen  meat  of 
questionable  origin  were  trying  to  sell  same,  door 
to  door.  On  the  subject  of  business  licenses,  the 
roving  animal-part  vendors  were  vague.” 

Tuesday,  2:01  p.m.:  “A  young  man  attempted 
to  take  something  from  an  I  Street  cooperative 
supermarket  that  didn’t  even  belong  to  him. 

It  gets  worse.  Evidently  the  lad  has  taken  a 
very  wrong  turn  and  begun  experimenting  with 
marijuana.  Right  here.  In  our  town.” 

Wednesday,  1:19  a.m.:  “A  Valley  East  tune-lovin’ 
dude/Did  not  moderate  amplitude/The  neighbors, 
awakened/From  walls  that  were  shakin’/Called 
cops,  who  restored  quietude.” 

Thursday,  6:03  p.m.:  “Roommate  relations  dipped 
a  tad  when  a  woman  reported  a  surveillance 
camera  had  been  placed  in  her  room.”  —  G.M. 
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RICHARD  HERTZLER,  LANCASTER  (PA.)  NEW  ERA 

YOU  MIGHT  CALL  THIS  THE  SEQUEL:  “BORNE  TO  BE  IDLED.” 

A1  Skinner  of  Wrightville,  Pa.,  test-drives  his  new  Harley- 
Davidson  “hearse  for  hire.”  His  new  business,  Biker  Burials, 
seeks  “motorcycle  enthusiasts  or  those  in  search  of  an  extraordinary 
farewell.”  Skinner  has  mounted  a  custom  sidecar  and  casket  for  easy 
riding  and  will  cany  a  loved  one  from  funeral  hall  to  cemetery  for 
$300  —  and  another  dollar  per  mile.  —  Greg  Mitchell 
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Ethics  Comer 

n  IN  CONFUCT 

Plain  as  potatoes  in  Idaho,  it’s  the  story  of  a  man  named  Brady 

Meet  The  Brady  Bunch. 

He  is  Jerry  M.  Brady,  who  gave  himself  a 
$150,000-a-year  paid  leave  of  absence,  plus 
health  and  insurance  benefits,  tfom  his  jobs  as 
chairman  and  president  of  the  Post  Co.  and  pub¬ 
lisher  of  the  Post  Register  in  Idaho  Falls  to  run  for  governor  of  Idaho. 

She  is  Rickie  Brady,  general  manager  of  KIFI-TV,  the  local  ABC 
affiliate  owned  by  the  Post  Co.  that  her  husband,  Jerry,  just  took  a 
leave  of  absence  from  to  run  for  governor. 

He  is  J.  Robb  Brady,  uncle  of  Jerry  M.  Brady  and  a  member 
of  the  editorial  board  of  the  Post  Register  that  his  nephew  just 


took  a  leave  of  absence  from  to  run  for 
governor. 

He  is  Jack  Brady,  brother  of  Jerry  M. 
Brady,  who  owns  25.5%  of  the  Post  Co. 
that  his  brother  just  took  a  leave  of  absence 
from  to  run  for  governor. 

And  that  is  just  the 
beginning.  Jerry  M.  Brady, 
who  also  owns  25.5%  of  the 
Post  Co.,  gave  up  the  company 
car,  a  cell  phone,  his  office,  and 
his  editorial  column.  He  also 
asked  his  paper  to  be  tough 
on  him  so  his  political 
opponents  could  not  claim  it 
was  an  arm  of  the  campaign. 

But  they’re  saying  it,  anyway. 

Here’s  why:  Brady  insisted  that  the  only 
reason  he  kept  himself  on  the  Post  Co. 
payroll  was  because  it  was  the  only  way 
he  could  afford  to  run  for  governor. 

Then  word  leaked  that  he  lent  his 
campaign  $100,000  to  buy  TV 
commercials.  Hardly  the  spending 
practices  of  a  poverty-stricken  publisher, 
i !  Not  that  he  needed  to  buy  any  TV  time  at 
this  point  in  the  campaign.  Rue  Stears, 
his  opponent  in  the  May  28  Democratic 
primaiy,  is  a  candidate  with  no  campaign 


headquarters  or  telephone  number. 

Then  there  is  Brady’s  marital  situation. 
When  he  announced  two  months  ago  he 
was  running  for  governor,  Rickie,  the  KIFI 
general  manager  who  is  his  wife,  was  at  his 
side.  She  will  be  there  lots  of 
times  while  she  manages  the  TV 
station.  Rickie  is  keeping  her 
Post  Co.  paycheck,  too.  The 
Federal  Communications 
Commission  said  her  political 
activity  did  not  violate  any  laws. 
But  it’s  made  the  station  a 
political  target.  Every  time  the 
KIFI  broadcasts  a  news  story 
that  may  be  an  issue  in  the 
campaign,  the  Republicans 
whisper  about  a  media  conspiracy. 

1  Then  there  is  the  perception  problem, 
i  Brady’s  newspaper  people  privately  cringed 
i  when  they  received  a  campaign  press 
release  that  identified  him  as  the  former 
j  publisher  of  the  Idaho  Falls  newspaper. 

I  Meanwhile,  the  KIFI  Web  site  Gittp:// 

1  www.localnews8.com/aboutus)  still  traces 
I  the  Brady  family  media  history  from  its 
I  beginnings  in  1925  —  messages  that 
hardly  speak  of  separate  political  and 
i  journalistic  lives. 


Dean  Miller,  managing  editor  of  the 
Post  Register,  is  doing  eveiything  he  can  to 
minimize  the  conflicts.  He’s  even  hired  Lee 
Wamick,  a  communication  professor  at 
Brigham  Young  University-Idaho,  to  act  as 
a  media  ombudsman  for  the  paper’s  Brady 
coverage.  “In  the  end,  what  will  happen  is 
that  we  will  be  able  to  say  that  we  did  it 
right,”  Miller  said. 

Wamick’s  next  story  should  focus  on 
the  ethics  section  of  the  Post  Co.  handbook. 
It  certainly  seems  like  Brady  violated  the 
spirit  of  his  company’s  ethics  policy.  “It  is 
expected  that  employees  will  not  have  any 
outside  interest  that  might  dilute  their 
dedication  to  the  principles  of  a  fi^  and 
impartial  press  or  the  ability  to  fulfill  their 
job  duties  and  responsibilities,”  the 
handbook  reads. 

Brady’s  paid  leave  also  has  won  him 
the  enmity  of  The  Idaho  Statesman,  the 
state’s  largest  paper.  The  Boise-based 
Statesman  ridiculed  Brady  for  comparing 
his  arrangement  to  that  of  a  professor  on 
sabbatical.  “But  there  is  a  difference  —  a 
big  difference,”  the  Statesman  thimdered  in 
an  editorial.  “A  professor  could  take  a  paid 
leave  and  run  for  political  office  without 
appearance  of  a  conflict  of  interest. ...  The 
rules  are  different  in  the  newspaper  field. 

An  editor  or  writer  wanting  to  run  for 
political  office  would  not  be  allowed  to 
take  a  ‘paid’  leave.” 

Brady  dismissed  the  Statesman  editorial 
as  the  mischievous  grumbling  of  a  chain  — 
Gannett  Co.  Inc.  —  angered  by  his  refusal 
to  sell  them  his  media  holdings.  He  pointed 
out  that  he  would  have  20  times  more  than 
the  $1  million  he  needs  for  his  cjimpaign  if 
he  had  done  just  that.  All  quite  true. 

Instead,  he  used  about  $10  million  worth 
of  his  stock  as  collateral  on  a  loan  to  buy 
49%  of  the  Post  Co.  from  his  family  and  sell 
it  to  his  workers.  “I  could  have  made  many 
millions  of  dollars  if  I  had  sold  out  to  a 
chain,”  Brady  said.  “But  I  wanted  the 
paper  and  the  television  station  to  remain 
independent.  So  I  sold  it  to  my  employees. 

I  am  proud  of  that.” 

He  should  be.  But  he  didn’t  poD  those 
employees  on  whether  they  approved  of 
him  using  their  shau^holders’  money  to 
run  for  governor.  It’s  a  helluva  story.  His 
newspaper  would  be  all  over  any  other 
publisher  who  decided  to  run  for  office 
with  newsroom  money.  II 
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Clay  Bennett’s  pungent,  thought-provoking 
messages  and  his  unique  artistic  style 
have  just  won  the  2002  Pulitzer  Prize 
and  the  2001  SDX  award  for 
editorial  cartooning. 

)  He  has  a  devoted  following 

‘  ^  among  Monitor  readers, 

^  both  in  print  and 

% '  ik  online,  but  we  would  be 


happy  to  share  him  with  your  readers,  too. 

Bennett’s  cartoons  are  available  daily  in 
The  Christian  Science  Monitor  News 
Service,  along  with  penetrating  interna¬ 
tional  and  national  reporting  and  a  wide- 
ranging  feature  package.  Or  you  can  buy 
the  Bennett  cartoon  package  alone. 


To  learn  more,  contact  Dan  Lawrence 


the  CZLJ^  digital  system  What  lay  hidden  can  now  be  seen.  The  EOS  D60  has 
arrived,  exposing  photographers  to  exotic  new  worlds  of  digital  imagery.  With  its  breakthrough  6.3  megapixel 
CMOS  sensor,  the  D60  allows  you  to  capture  an  astonishing  level  of  detail.  Combine  it  with  the  superior  optics 
of  Canon's  EF  lenses,  and  the  effect  is  mesmerizing  -  digital  images  with  truer  color,  smoother  gradations,  and 
more  clarity  than  ever  before.  Images  hold  mysteries.  What  secrets  will  you  reveal? 


